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On the way to you 


The New Gel-Cookery “Pixie Pie’ 
Teacher’s Classroom Kit 


vf New, ™ 7 NEW F; >} - ce 
ea = Lim NEW Fall Gel-Cookery 


0 es” . wy Teaching Kit contains an 
array of newsworthy recipes 
and unflavored gelatine 
pointers. If not yet received 
you'll have it soon. We hope 
you'll find it useful in your 


classroom and home projects. 





ABOVE. Full-color brochure for teachers includes this 
19" x 12%" color poster to point up the lesson. It 


) 














illustrates Pixie Pie and 5 other new, exciting Gel- 
Cookery recipes. 


LEFT. This full-color student bulletin, punched for 
loose-leaf binding, gives recipes and color photos of 
8 new recipes and variations. A supply of these is 
included in the kit. 





* *K € 


If you would like to have a copy of the new 36-page 
Gel-Cookery recipe book, just off the press, drop us a 
line. It includes 48 new and old-favorite recipes and 
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detailed instructions in the use of unflavored gelatine. 
Write Knox Gelatine, Dept. PE-1 Johnstown, N. Y. 


<= 
c eS set 
< 4 


Unlike factory-flavored gelatin dessert 


powders, which are about 4% sugar and only about 4 gelatine, Knox 





is all real gelatine—all protein—no sugar—no flavoring matter. Each 
package of Knox contains 4 envelopes of gelatine and a folder of 
selected recipes. There is also a 32-envelope economy package. KNOX GELATINE, JOHNSTOWN, NEW YORK 
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Marie Gifford, Director, 
Armour Consumer Serv- 
ice, and authority on 
meat cookery. 











Thousands of schools and home 
economists throughout America find these up- 
to-date Armour Study Guides a real help both 
for themselves and for students of varying age 
levels. 

Prepared by Marie Gifford and her staff 
of graduate home economists, the Armour 
Guides present authoritative reference ma- 
terial on the following foods: 

Beef Pork Hamand Bacon Canned Meats 

Poultry Cheese Pie Baking 
Sausage and Ready-to-Serve Meats 
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Up-to-the- minutgut, 
Send for Free sefor 
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The Guides provide information on buying, 
storing, cooking, carving, serving . . . on 
economy tips, and the use of leftovers. Also 
included are review questions for classroom 
discussion and suggested class projects. Each 
booklet contains from 6 to 12 pages. Each is 
punched for 8'4"by 11’ notebooks. 

These Study Guides are fully illustrated, 
easy to follow, and planned to help guide you 
through a whole year’s course of instructions. 
Send today for your sets— They are free to you 
and your students. 


Vise Consumer Service 
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GUIDES (Illustrated) 


utguthoritative, widely acclaimed. 
sefor you and your students. 














POULTRY CHEESE © 
pouLTRY CHeEse 
sTuoy GUIDE FOR | qupy Guide FOR 
Manis Ges secon sna coreat? $ ane 





poeretet * eerees | 


« wen et 


aw 
qennpert seevee aeret j 
pmneree or cuseeeet 14 \} 
















py euiot fon PIE BAKING 
Raia 


\ ane eoeree? 


qonteses #F eoesecee suariee erent’ 


Pa We get Aare et 








ig, Here’s what thousands of schools and home economists say about Armour Study Guides— 

on — ; 

as “‘Authoritative and up-to-date.’ ‘‘So helpful in planning our courses.”’ 

m “Well illustrated and easy to follow.”’ ‘‘The review questions are most helpful.’ 

ch 

is 

d ett 

u | Send also for Free Wall Charts of the full carcasses and principal cuts of meat— 
Beef, Pork, and Lamb 

Ss. e > > . 

for Your Bulletin Board ' NEI oa 
WU Each chart is 21” x 33”. There is no charge, 


Large color charts may be ordered separately. 
These offer graphic, easily understood diagrams 
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but wide demand forces us to limit them to one 
set per teacher. 


Fill in and mail the coupon for your set 
of 8 Study Guides—plus order blank 
for sets for each of your students. 








TE A. 
1 ete rca 


: a ; : ' 
_ Assistant bao wise gn ” 


Economics Education, — Oregon 






A. JUNE BRICKER, B.S., M.A. 
Director, Home Economics Bureau 
Metropolitan Life Insurance Company 


EQUIPMENT AND MANAGEMENT 


3 ‘MARY ROKAHR, A.B., M.A. 

‘Head, Dept. of General Home Economics 
a School of Home Economics 

# University of Connecticut 


. ‘TEXTILES AND cLorHinG 
= ‘LUCY RATHBONE, BS..M.S. 
Che = me — 





“MARION L. CRONAN, M.A., School Lunch 
DOROTHY S, DAY, MA., Clothing & Textiles 
VERA M. FALCONER, AB., Audio Visual 
‘MARY JANE DUNTON, Art Director 
JOAN P. LEEMHORST, Production 


"MANAGEMENT AND BUSINESS STAFF 
(OF PRACTICAL HOME ECONOMICS 






















































VOLUME 34 NO. 1 SEPTEMBER 








1955 


dctical HOME ECONOMICS 


PUBLISHED BY SCHOLASTIC MAGAZINES FOR TEACHERS OF HOME ECONOMICS 


33 WEST 42ND STREET @© NEW YORK 36,N. Y. 


HOME ECONOMICS AND GENERAL EDUCATION ARTICLES 


"Family Relations Is My Pet Subject" ... 
How and What Can We Teach about Dating 
Posters with a Punch 

New Aids for Old Needs . 


.Career Series No. 1 33 
"Clara and Morey Appel! 34 
Patricia Landis 36 

Vera Falconer 38 


How We Teach Baby — ERE VST IS Agnes Toms 46 


Miss Peabody . 
September Resolutions 


CLOTHING, TEXTILES AND GROOMING 


This Fall, for Every Occasion, It's wena 
The Fall Fabric Picture . 

Good Grooming .. 

News of Fashions and Textiles 


HOME MANAGEMENT, EQUIPMENT AND FURNISHINGS 


Timely Lesson on Home Canning .. 
A New a and Utensils 
New for the Home 


FOOD, NUTRITION AND SCHOOL LUNCH 


Adventure in Nutrition Education . 
Preparing a Custard 
Progress Report on Better Breakfasts 
School Lunch Menus and Recipes 





Doris McCroskey 55 
Shirley S. Dalton 60 


.Dorothy S. Day 43 
_. Margaret Knox Morgan 44 
.Dorothy S. Day 80 


Seclueae Teaching Aids in Action 50 
Ree Florence Stassen 52 


Kathleen Thody 48 
“Practical’s Basic Techniques 54 


Marion L. ‘Cronan 58 


From Marion Cronan's Notebook 59 
News of Food and Nutrition 66 
REGULAR AND SPECIAL FEATURES 
With Your Editors 12 
News Notes . 16 
Ideas 20 
New Books 22 
Quotes 24 
46th Annual AHEA Meeting 26 
28th Annual Teaching Aids Section 97-144 
ne of the SCHOLASTIC MAGAZINES. These ide 
Ci arr Scholastic Teacher, and S$ ast 
Ne wsTime, issued weekly r grade 
7, 8: World Week, issued weekly for 
r grades 10, 11, 12; Pr English, 
E } avaicade ssued i 3 gh 
7 ace 
tered as second class matter at the Post Office at East Stroudsburg, Pa., unde Act 
r March 3 879. Printed in the United State of America monthly, except y and 
August. Office of Put ation, 34 Nortt Corte Street, East Stroudsburg, Pa.: E ve and 
Editorial! Offices, 33 West 42 St., New York 36 N Y. Copyright 1955 by Scholast rpora 
n, A } erved. Ir xed in Rea to Periodical Literature. Availat on 
ofilr gh University Microfiiens, 418 M. First $t., Ann Arbor, Mich, 
JBSCRIPTIONS: Yearly, $3.00: Canadian, $3.25: Foreign countries, $3.50 t 
35 cents: back copies, 50 cents each: September copies, 75 cent 
NTRIB ONS ( buti« j port f pra i Ww or 
w f yr ar atic A ) ’ t tted kt : 7 
t ig We pc t y € ty pts. 
PLL 
F) %, 
Member of Audit Bureau of Circulations < ° 
° z 
° 
A ° 
Cura” 





PRACTICAL 





HOME 


ECONOMICS 


* 





2 sate 


WSs 





| aul you tac good grooming (100 


WITH NIAGARA INSTANT LAUNDRY STARCH 


955 


- 


Wu 


34 Good laundering techniques and a 
36 lovely starch finish on cotton garments 
a are basic to good grooming. Niagara 
55 Of Instant Laundry Starch is the answer. 
60 Busy girls like a simple-to-make, easy- 
to-use starch like Niagara Instant 

Starch—the washbow] laundress’ dream 

i come true. Just swish Niagara in cold 

40 5 water—presto it’s dissolved and ready 

a : to use. No worry either that Niagara 

80 | will settle out and leave white streaks 

4 or a white film on dark colors. Niagara 
dissolves instantly and stays dissolved. 
Beautifully laundered washables add to 

50 a girl’s glamour and only starch fol- 

52 lowed by a good ironing job can give 

84 cottons the finishing touch they need. 
With Niagara the iron glides smoothly, 
no sticking. 

48 Niagara...costs only a penny a quart 

54 for a medium starch solution...one box 

06 makes 20 quarts. Unlike costly bottled 

: % starches, a little goes a long way. 

06 Give your girls a lesson in good 
grooming. Teach them good launder- 
ing techniques with Niagara. If you 
would like a copy of our 15 minute dem- 

2 onstration “Good Laundering Tech- 

6 niques for Good Grooming,” along with 

mimeographed leaflets “White Film 

4 When You Starch Dark Cottons?” and 

b “Face Lifter for Droopy Petticoats,” 

4 fill in and mail coupon on page 125 

¥ Produced by 
H Corn Products 
f Refining Co 
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AGAIN THIS 
SEMESTER 


Here we have screened more than 100,000 
recipes (many from Home Ec. teachers, 
thank you) and selected 1403 recipes as 
Triple-Tested. 

Triple-Testing enables us to guarantee to 
women everywhere, including your students. 
that every recipe will turn out a success 
every time. 

You, too. can give them this same assur- 
ance, if they will simply follow the clear 
directions. 


A fine. rewarding year to you all! 
* * * 


Better Homes & Gardens NEW Cook 

Book is priced $3.95 at bookstores... 

— — — but your special price for classroom use 
The Editors of Better Homes & Gardens take . oo 272 I i i . : 

' is $2.75. (Add 50¢ in Canada.) Use 
this means of welcoming you back to another school year. ‘ " he iar 5 a 

Coupon on Page 139 of Coupon Service 


As a Home Ec teacher or a home economist, you are Wie 
Section. 


offered once again a professional courtesy in the form of 
special prices on Better Homes & Gardens 
NEW Cook Book. 

Since we last spoke to you (in print, we 
mean) the number of copies of this famous 
work has risen steadily to pass the 51% million 
mark. 

\s you know, we attribute the leadership of 
this book in part to the work of our own 
Tasting Test Kitchen in Des Moines. 


vacate NEW coo 
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have seen this 


Ms, : ; outstanding film — 
: MOV a you'll want your 


girls to see it, too. 


pe Agr, , of | million schoolgirls 


BY WALT DISNEY PRODUCTIONS 








This 10-minute movie tells the story of menstruation in a clear, direct 
manner, yet with beauty, dignity and charm. 16 mm.—in sound and color. 





This entire program of menstrual education—or any 
part of it— available to you without charge 





“Very Personally Yours” Teaching Guide and Menstrual Chart “You're A Young Lady Now” 
Written especially for Hundreds of teachers co- This booklet also gives a 
4 \ girls 12 and over, this (os F operated in organizing sound, “wholesome un- 
\ 4 bookleton menstruation —, ry this helpful teaching derstanding of menstru- 
Ye ae . ° 
‘~ has helped more than 10 Sy | guide. Large color chart ation but is written in 
i million girls acquire a h - on menstrual physiology terms more understand- 
healthy, normal attitude LO ies is designed especially for able to girls 9 to 12. Use 
\ toward growing into feFn) ve supplementary class- the order form below 
] womanhood. room lectures. clip and mail it today. 
Sponsored by the distributors of Kotex* sanitary napkins 
ee ENR 20ers Tar 7 Curr ANG MALL 1COA SS SS SS = SS SS SS = 
| International Cellucotton Products Co., Educational Dept. PHE-95 | 
l 919 North Michigan Avenue, Chicago 11, Illinois 
| Please send me free (except for return Also send the following: Name | 
| postage) your film, “‘The Story of Men- | 
struation,.” copies of “Very Personally | 
Yours” (for girls 12 and over) Sch l 
| Day wanted (allow 4 weeks 
| copies of ‘“‘You’re A Young 
| Lady Now” (for girls 9 to 12 | 
° Street 
| 2nd choice (allow 5 weeks | 
| Physiology Chart 
| 3rd choice = (allow 6 weeks Teaching Guide City Zone State | 
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RELEASES CAUGHT THREADS 
LIGHT IN WEIGHT AND FABRIC LIKE MAGIC! 


Talon, Inc., Meadville, Pa. + In Mexico, Cierre Relampago S A. deC V. «+ In Canada, Lightning Fastener Company, Limited 
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Breakfast-Skippers Rob Themselves 
of Alertness and Efficiency 


found among the physiologic responses in the late 


@ Five years of research has convinced a team of 
State University of Iowa scientists that breakfast- 
skippers rob themselves of potential alertness and 
efficiency during the late morning hours, and that 
dieters are wrong if they think missing the morning 
meal is a practical way to lose weight. 

@ Fifty subjects ranging from 12 to 83 years in age 
were involved in the studies which began in 1949 
and were completed last year. Results of the entire 
project have just been compiled and summarized. 


@ The scientists report that for all age groups, the 
omission of breakfast placed the subjects at a dis- 
tinct disadvantage in both physical and mental 
efficiency in the late morning hours. 

@ The scientists also recorded weight changes for 
all subjects involved in the study of various break- 
fast plans, and found that omission of breakfast had 
no influence on the weight changes observed. 


@ Also investigated during the course of the 
research were conflicting claims of those who con- 
tend that breakfast should be built around cereal 
and milk, and those who say the meal should 
include milk, bacon and eggs. 

Both types of meals were given to subjects in the 
experiments, with no significant differences being 





morning hours. 


@ The scientists also studied effects produced on 
the blood sugar level by breakfasts which contained 
10, 15 and 25 grams of protein. Results of these 
studies showed that 10 grams of protein was inade- 
quate, that 15 grams was ‘‘on the borderline,” and 
that 25 grams—which might be found in a meal 
containing cereal and milk or eggs and milk—was 
“entirely sufficient’ for maintaining the blood sugar 
at a normal level during the late morning hours. 


@ From the physiologic point of view, the scien- 
tists believe the research has shown that breakfast 
is an ‘‘economic necessity,’’ and that people should 
manage their time in such a way that permits 
inclusion of an adequate morning meal in the eat- 
ing schedule. 


During the past six years twenty scientific 
papers have been published on the “Iowa 
Breakfast Studies.” From these experiments 
several practical and sound conclusions were 
reached that provided a good background for 
organizing September Better Breakfast Month, 
now in its fifth year, and sponsored by the 
Cereal Institute as a public service. 








BENEFITS OF GOOD BREAKFASTS 











MORE ENERGY— 
ability to do more work 








FASTER REACTION— 
ability to think and act more 
quickly 








LESS TREMOR— 
steadier with less muscular 
fatigue 








CEREAL INSTITUTE, Inc., 135 South LaSalle Street, Chicago 3, Illinois 


A research and educational endeavor devoted to the betterment of national nutrition 


SEE COUPON SECTION FOR EDUCATIONAL MATERIALS 
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CRETE ery, 


Stores food 
the way you 
buy it 


To keep pace with today’s new shopping 
habits Frigidaire has designed this new- 
type refrigerator and food freezer com- 
bination. In this one cabinet there is 
more than 14 cu. ft. of storage space . . . 
ample room, and accurately proportioned, 
for all the fresh and frozen foods that 
today are purchased in popular quantities. 
And all ean be stored at easy-reach levels. 





Separate 4.8-cu. ft. Food Freezer at 
bottom keeps 169 lbs. of food frozen solid 
in zero-zone cold by its own refrigerating 
system. Greater space for frozen meats, 
vegetables, juice and prepared dishes now 
used in greater quantities. Rolling Basket- 
Drawers. 8 Ibs. of cubes, with tray of 
(Quick-Cubelets for small glass use. 


| eae 


9.5-cu. ft. Refrigerator on top with ex- 
clusive Flowing Cold circulates re-chilled 
air, constantly. Automatic defrosting in 
this compartment stops frost before it 
forms. Roll-to- You Shelves roll all the 
food out all the way to you. New covered 
Fgg Server on door protects freshness. 























New 2-door Frigidaire Imperial Cold -Pantry has 3 different cold areas, 
of compartments. Provides more space for today’s favorite foods: frozen foods, 


meats, bottled goods, garden produce. Places most-used foods 
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dairy products, 


every-meal foods and between-meal snacks —at most-convenient heights. Everything 


in plain sight, ready reach, 








Large Picture Window Hydrator on 
Pantry-Door holds more fruits and vege 
tables for ““salad- minded” meal planners. 
Divider holds smaller items snugly. Win 
dow makes inventory easy, quick. Biggest 
boon: the Hydrator swings down to form 
counter for comfortable working. 


Special School Purchase Plan 


Accredited schools may purchase 
for Home Economies Departments, 
Frigidaire Refrigerators, Electric 
Ranges, Wall Ovens, Fold-Back 
Surface Units, Eleetrie Water 
Heaters, Food k reezers, Automati 


Washers, Electric Dryers, Dish 
washers, Disposers, Electric 
lroner, at considerably less than 


regular retail price, and with the 


exception of Water Heaters, Dish- 
washers, Disposers, Wall Ovens, 


and Fold-Back Surface Units, have 


them replaced periodically tree ot 
charge. Write Frigidaire, Dayton 
1, Ohio, for details of Frigidaire 


School Plan 


See coupon on page 127 in 
Service Section 


MGM? FRIGIDAIRE Built and backed by General Motors 
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With Your Editors 
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THE EDITORS of Practical thank 
you for your lively response during 
the past school year. The editorial 
questionnaire, published last Sep- 
tember, netted over 3000 answers, 
including about 700 special requests 
and suggestions. 

We study your requests and we 
cherish your opinions. No reader 
comment goes unheeded. Each issue 
of Practical is planned along the 
guide lines you give us. But we need 
a continuous flow of comment from 
you in order to keep in step with 
your changing requirements. 

Practical is based on give-and-take. 
It is your magazine an exchange 
place, a clearing house for ideas. We 
want to keep it flexible, constantly 
adjusting to your needs. 

So please fill out the short ques- 
tionnaire on page 143. Remember, 
when you let us know what you want, 
we do our best to give it to you. 


It was an extremely active AHEA 
convention week in Minneapolis for 
Practical. There was the annual din- 
ner and meeting for our Board of 
Editors plus all of the convention 
activities. In addition, we were busy 
as could be consulting teachers re- 
garding plans for the proposed 
student edition of Practical. 

Hundreds of visitors suggested 
names for it. Look for the announce- 
ment in next month’s issue. 








Judging by the plans of most of 
our board members, the months of 
July and August seemed more like 
a time for work than play. Vacation 
was only a suggestion, sandwiched in 
between busy schedules. 


Dr. Helen Judy Bond, who has such 
a full schedule all year long, spent 
the summer in New Hope, Pennsyl- 
vania—writing. 


June Bricker devoted her summer 
vacation to a brand-new hobby, 
painting in oils and water colors. 
She spent some time in Litchfield, 
Connecticut, near Squance Pond. 
Later, she traveled to Vermont and 
stayed at the Basin Harbor Club, 
painting most of the time. In the 
event of a one-woman show, she 
promised that we would be the first 
to be invited! 


Mildred Deischer fitted in a small 
vacation in her old home state when 
she attended the FHA convention at 
Iowa State. She also planned short 
trips around the “fascinating north- 
west” and took in plays at the 
Shakespearean Festival held annually 
at Ashland in Oregon. 


Florence Fallgatter went right on 
working during the first part of the 
summer. As _ usual, enrollment of 
home economics teachers from all 
over the country was heavy at Iowa 
State College summer session. Be- 
sides, she was on hand at the FHA 


A dinner meeting of Practical's advisory board was held during the AHEA convention. 
From left to right, Editor Irene Parrott (back to camera), Florence Fallgatter, Helen 
Judy Bond, Mildred Graves Ryan, Mary Rokahr, A. June Bricker, Florence Stassen. 
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Practical's editor Irene Parrott and 
Margaret Long, city supervisor of home 
economics, Jacksonville, Florida, visit 
in our booth at the AHEA convention. 


National Delegates Convention. 
Finally, in August, she did manage 
to slip in a few weeks’ rest at her 
summer home in Mukoka Lakes, On- 
tario. But, on the way back, she 
“just happened” to attend a nutri- 
tion conference in New England. 


Lucy Rathbone stayed close to her 
typewriter all summer long. She and 
Elizabeth Tarpley had _ promised 
Houghton Mifflin a revision of their 
book, Fabrics and Dress, by Sep- 
tember. That took care of their sum- 
mer nicely. 


Mary Rokahr couldn’t have been 
busier. The first part of her summer 
was spent visiting a number of uni- 
versities as an observer, not as a 
teacher. With her was Mrs. Mar- 
gareta Etzel-Mattsson of Sweden, an 
International Scholar from AHEA. 
Together, they visited the Home 
Management Departments of a num- 
ber of universities and studied their 
work simplification and home man- 
agement programs. Miss Rokahr 
spoke at the Workshop for Higher 
Education for Administrators in 
Home Economics on “Extended Edu- 
cation.” Of course, being treasurer 
of the AHEA she was in Minneapolis 
for the full session of the national 
meeting. Finally, she continued her 
trip westward for a much-needed va- 
cation. Wyoming and her home state, 
Nebraska, where she stayed with her 
sister, were on the agenda. 


Mildren Graves Ryan spent her va- 
cation time writing to fulfill a prom- 
ise to deliver two manuscripts to 
Scribner’s by fall. 

So much for the summertime do- 
ings of our board members. We hope 
your vacation was fruitful and happy, 
too. Our best wishes for a rewarding 
school year ahead. 
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Quick Thicks in. Cooking 
Glamorizing the 
Taste Appeal of 
Low-Cost | Meat} Dishes! 


How A.1. Sauce Makes Basic Recipes More 
Exciting . . . and Classwork More Interesting 


es 














It’s only natural for your girls occasionally to lose 
interest in “plain” cooking and to yearn to turn out 
more exciting dishes. 

That’s when A.1. Sauce comes to your rescue. 
Simply by adding this thick zesty sauce to ordinary 
recipes, you transform the recipe and turn a “dull” 
project into an interesting lesson. 

So, on days when the schedule calls for something 





FAVORITE MEAT LOAF 








2 Ibs. round steak (ground) 1 tablespoon flour . 

¥2 cup cracker crumbs 2 tablespoons A.1. Sauce simple . .. a meat loaf for example. . . let A.1. Sauce 

1 egg (beaten) 4 hard boiled eggs lend romance. For A.1. Sauce is a combination of 

V2 cup cold water 3 strips bacon spices and herbs from far-off, exotic places—simmered 






Salt and pepper to a masterful blend in a rich consistency which first 
pleased an English king and went on to become one 
of the world’s most famous aids to good cooking 
and eating. 

It’s a “quick trick” worth teaching—something 

your students will find useful all their lives. Here are 
two typical meat-dish recipes to illustrate the point 
in your classes. 


1 small onion (grated) 






Place first 7 ingredients in a bowl. Season with salt and 
pepper to taste. Knead thoroughly. Put mixture into bak- 
ing pan and bury the whole hard boiled eggs at even inter- 
vals, covering them well with the mixture, so that when 
you slice the loaf you will slice through the eggs. Place 
strips of bacon over top of loaf and bake at 350° for 114 
hours... or bake in 2 half-loaf pans about 50 minutes. 









PARTY HAMBURGERS- 


V4 teaspoon garlic powder 













12 Ibs. ground beef 







1 tablespoon chopped onion 2 tablespoons A.1. Sauce 
1 teaspoon salt V4 cup milk 
V4 teaspoon pepper 6 strips bacon 





LTT Thoroughly mix all ingredients except bacon. Shape 
: into 6 large patties. Wrap each with a bacon strip. 
Broil until patties are browned and bacon is cooked. 
Serve at once. Delicious, cooked indoors or out. 








Makes 6 servings. 






4 SEND FOR THIS MATERIAL 
| The A.1. Sauce Company, Hartford 1, Conn. 
| 
| 
| 
| 
| 
| 
| 





Sauce 


Please send me... 1 regular-size bottk A.1. 
1 A.1. Recipe Book in full-color . .. and leaflets with recipe 
for use by my classes. 

Name. Title 

School. 
School address 


City. Zone___State. 
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Pertinent Pointers 
on Infant Nutrition 


3, 


FOR YOU: rT 


| Gerber’s Teacher’s Manual 


| provides you with an au- FOR YOUR STUDENTS: 


thoritative teaching guide. 





> 





ba 









(Uae 


| ‘ 
1} It outlines the basic facts of Gerber’s Students’ Leaflet 
infant nutrition, feeding / is an excellent correlated 
techniques and the cost of i] reference source for home 
commercially-prepared } study. It covers the basic 
baby foods. Compiled by food groups for infants from 
gualified home economists birth through the second 
specializing in this field. year .. . and the place 
of specially prepared baby 


foods in infant feeding. 
“Sitters Guide” included. 


5¥ up, 
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™ MTs ‘ane, 
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Yi fog | 
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Babies are our business... 
our only business! 


Gerbere 


BABY FOODS 


FREMONT, MICHIGAN 


FOR FREE COPIES... write on your 
school letterhead to Gerber Baby 
Foods, Dept. 629-5, Fremont, Mich 
Or see coupon section of this 
magazine. State number desired 


4 CEREALS * OVER 45 STRAINED & JUNIOR FOODS. INCLUDING MEATS 
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ST tee emeaee ae 





Sete te. aes 


Flow to be the 


most-thanked teacher 
in your school 





Do you choose the color of your clothes — 


[_] To suit your color-type 


C1 To copy your gal pal Send for the appealing booklet that helps your 


[_] Because they’re high fashion girls learn their social P’s and @’s 








You can preach good grooming, manners ‘til the cows come 








home — but for quick results, try this “ painless” approach! 
Send for “Are You In The Know?”, the free booklet that 


talks to girls in their own lively language; lays down the 





law on what’s good taste in fashions, grooming, dating. And 
they love it! 

Confidence ...in capsules 
For “Are You In The Know?” appeals to a girl?’s need for 
poise, popularity. In fact, it’s a collection of the most impor- 


9? 


tant poise-pointers culled from “Are You In The Know: 





magazine advertisements reprinted in handy booklet form 
by special request. 


With its quiz technique plus true-to-teen-life illustrations, 











t this booklet intrigues young readers as it helps solve their 
To be the picture of poise, try — dating dilemmas. Interprets health and personal improve- 


A blasé attitude ment rules in terms of how to rate in the style, beauty, men- 


That “casual” slump and-manners department. 


| Sitting pretty ; ms 
Gratitude’s their attitude! 








= when your girls get these helpful answers to questions 





they may hesitate to ask. Order your copies of the booklet 
today: enough for everyone in 
S your class. There’s no charge. 1 
: Simply mail the coupon, You'll — 
‘ ’ vet “In ‘The Know” (and your - the know ! 


students’ vrateful thanks!) with 





the compliments of Kotex* sani- a \ 

tary napkins. ea “1 \ 

Aue 

FREE — Booklet —» Sac 

L ye 
ssl si is es eis iit ll nessa ancien: eae erent SSey \- 


International Cellucotton Products Co | 
Educational Department PHE-95-B, 
919 N. Michigan Ave., Chicago 11, Ll 





Please send me, without charge, 


copies of the booklet “Are You lo The Kaow ? 





When he admires your dress, do you say 
i | “Really ? This old sack ?” 
|_| “Are you kidding ?” 
| “Thank you” 


School or Club 





Mreet 


Vame | 








—_ City Zone Mate 
4 —— ee ee  KOTER FM REG US PAT OFF me 
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WINDOW DECORATING 


ad Cildie! 


<n ” a 
= Guaranteed by . 
Good Housekeeping 














wy 
"45 apvenristd 





IN FULL COLOR 5OL, 


PAGE BOOK OF 


Seth, citing 


ROOM TREATMENTS 


Help yourself to new home beau- 
ty! Never before such a stimulat- 
ing and inspiring collection of 
beautiful room pictures, complete 
with practical guidance for ob- 
taining the effects shown. 

@ More than FORTY full-color room 

illustrations, traditional and modern. 


@ Over SIXTY window treatment 
ideas in all, including how to “widen” 
windows and what to do with prob- 
lem windows and corner windows. 
@ A fascinating section on COLOR! 


@ Instructions for making curtains, 
, draperies, including Kirsch Easypleat. 


Built right into every copy of 
‘Window Inspirations” is a unique 
‘“‘slide-rule”’ color guide that en- 
ables you to select — at a glance 
— colors that ‘‘go together.” 


SEND FOR YOURS TODAY 
Don’t wait! Mail —— today, page 131. 
Enclose 50¢ for each copy. Be sure to 
order enough to fill your needs. 





DRAPERY HARDWARE 


er ee ee ee eee 


: News 


Liisa pnts becasue 


| 
i 


MORE RESEARCH 
The USDA has appointed a 15- 


member home economics research ad- 


visory committee to review the De- 
partment’s current research program 
in home economics. The review will 
cover research in food and _ nutri- 
tion, textiles and clothing, housing 
and household equipment, and fam- 
ily economics. The committee will 
also make recommendations on fu- 
ture research programs. The com- 
mittee members are: Mrs. Luise 
Addis, Mrs. Kathryn V. Burns, Mr. 
James R. Cobb, Miss Gertrude Die- 
ken, Mr. Kirk Fox, Miss Jessie W. 
Harris, Mrs. Elizabeth Sweeney Her- 
bert, Dr. Ruth Huey, Dr. Dorothy 
Siegert Lyle, Dr. Catherine J. Per- 
sonius, Dr. Margaret G. Reid, Mrs. 
Haven Smith, Mrs. Harold Stone, 
Dr. A. L. Strand, Dr. H. R. Varney. 
Dr. Barnard D. Joy will: serve as 
executive secretary of the cbmmittee. 


ART COMPETITION 

The Fashion Group, Inc., a nation- 
wide organization of 3,000 women 
in the fashion field, is holding a 
national fine arts exhibition in New 
York City this fall. Creative artists 
in all branches of the fashion in- 
dustry manufacturing, retailing 
advertising, or allied fields—are in- 
vited to enter paintings or other 
art work. The exhibition will be 
held from Oct. 28th to Nov. 8th 
at the Wildenstein Galleries, 19 
East 64th Street, New York, N. Y. 


BIG PLANS 

A Fulbright award for a year’s 
assignment in France has_ been 
granted to Professor Doris Mvers, 
of the Department of Home Eco- 
nomics at Carnegie Institute of 
Technology. During the academic 
vear 1955-1956, Professor Mvers 
will participate in planning and de- 
veloping an institute of higher ed- 
ucation in home economics. 


TOP WOMEN 

Centennial Award Citations, given 
by Michigan State College, went 
to six women for their outstanding 
work in the field of home economics, 
for their contributions to society, 
for achieving distinction in their 
endeavors, and for setting the high- 
est standards of accomplishment. 

(Continued on page 18) 











Chocolate or Cocoa 
smart cooks use 





GET YOUR FREE cories! 


These useful. attrac- 
live pieces are illus- 
trated in color: wall 
chart showing 
chocolate and cocoa 
process; story of 
chocolate and cocoa; 
three recipe folders. 
Mail coupon in 
mailing section. 





HERSHEY CHOCOLATE CORP, 
Hershey, Penna. 
The Chocolate Town” 
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AKORN 





a Corn belongs 

<<) mix @ee 

Ye Teach your students the many delicious, easy, economical 
ways to serve this vital energy-producing food with— 





BREAKFAST-TIME FLAKORN 
WAFFLES & PANCAKES 





1 pkg. Flakorn Corn Muffin Mix 1% cups milk 
legg 2 this. melted shortening 


Empty contents of package into bowl; add egg, milk and 
shortening, and beat until smooth. Let stand 5 to 10 min- 
utes. Bake on hot griddle or waffle iron until golden 
brown. Makes about 6 waffles or 16 4” pancakes. Varia- 
tions: Top with creamed shrimp or chicken for a Sunday 
Supper, or serve chilled with ice cream and berries as a 
delightfully different dessert. 


(FO 
, L ay LUNCH-TIME FLAKORN 
e é- {) CORN CORN MUFFINS 





1 pkg. Flakorn Corn Muffin Mix 1/3 cup milk 
legg 1 cup canned cream-style corn 


Empty contents of package into bowl; add egg, milk and 
corn, and blend until dry ingredients are moistened. Half 
fill greased muffin pans. Bake at 400° (hot oven) 20-25 
minutes. Serve piping hot. Makes 12 to 18 muffins. Ideal 
with soup or salad. Variations: For a tempting main dish, 
split muffins in half and serve with a cream sauce chuck- 
full of chopped ham, chicken, eggs, or chipped beef. 








DINNER-TIME FLAKORN 
SALMON CORN RING 





1 pkg. Flakorn Corn Muffin Mix 1 (1-Ib.) can salmon 


Tegg 11 cups milk 
24 cup milk 4 thls. butter 
1 pkg. frozen peas 4 this. flour 


2 cup grated American Cheese 


Empty contents of package into bowl; add egg and milk, 
and blend until dry ingredients are moistened, Turn into 
greased 8-inch (5-cup) ring mold. Bake at 400° (hot oven) 
30 minutes. Turn out on serving platter. 

While ring is baking, cook peas. Drain peas and salmon, 
reserving liquid. Boil liquid rapidly until it measures ‘2 
cup. Add milk to salmon and pea liquid. Save. Melt butter 
and flour, cook 1 minute. Add milk mixture gradually 
until mixture is smooth. Blend in cheese. Flake salmon in 
large pieces. Add salmon and peas to sauce. Heat, fill ring 
with salmon mixture. Serves 6. 


Special FREE offer to teachers! 





FLAKO RECIPE ALBUM ~—125 DIFFERENT WAYS TO USE 
FLAKO MIXES-~—including many more wonderful ways with 
Flakorn, as well as kitchen-tested recipes for 
everything from appetizers to desserts, menu- —(( 
planning suggestions, party tips, and helpful % 
hints for baking ease. Tailor-made for the ac- 
tive modern homemaker of tomorrow. 


PLUS —100 FREE REPRINTS FOR STU- 





DENTS, of these Flakorn Recipes, ready to 
be clipped and mounted on recipe file cards, 
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:S\Q) PARTY-TIME FLAKORN 
/ HAMBURGER CASSEROLE 


1 pkg. Flakorn Corn Muffin Mix 1 Ib. ground beef 


legg 1 cup tomato sauce or gravy 
24 cup milk ¥% cup cooked peas 

¥% cup chopped onion ¥% cup whole kernel corn 

V4 cup chopped green pepper 1 tsp. salt 

3 this. shortening VY, tsp. pepper 


Cook onion and green pepper in shortening. When tender 
stir in ground beef and brown lightly. Add tomato sauce 
or gravy, peas, corn, salt and pepper. Bring to a boil. 
Pour into a 2-quart casserole. Empty contents of Flakorn 
package into bowl; add egg and milk, and blend until dry 
ingredients are moistened. Spread over hamburger mix- 
ture. Bake at 375° (mod. oven) 25 min. or until golden 
brown. Serves 4 to 6. Wonderful for an “after-the-game”’ 
buffet or any party. 





-----—----------- 4 


USE THIS HANDY COUPON 
Flako Products Division, The Quaker Oats Company 
Dept. PHE-9-55, New Brunswick, New Jersey 


GENTLEMEN: Please send me a free copy of your exclusive 


FLAKO RECIPE ALBUM, plus 100 reprints of the Flakorn ree- 
ipes for my students. (Please Print) 


School or Organization 


Street 
City Zone State 
Offer v 1 if taxed, prehibited of otherwise restricted by state or mun 
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ALL ABOUT 
STERLING 


New Towle teaching manual gives you the 
facts...all the answers...on 





















































HOW STERLING SILVER IS MADE * WHEN & HOW TO USE 
STERLING SILVER * HOW TO CHOOSE YOUR PATTERN °* 
HOW TO SET A TABLE CORRECTLY * HOW TO CARE FOR 
STERLING * plus a review of good table manners. 


send for Towle’s sterling teaching aids 

1. All About Sterling: a comprehensive booklet 
about Sterling...what it is, its design and 
manufacture, patterns, multiple uses, table setting, 
good manners. Free to your students. 

2. Towle Demonstration Kit: a kit of 49 place 
setting and serving pieces for classroom use 


available on loan. You pay only forwarding cost. 


3. The Sterling Silver on Your Table: a 35 mm. film 
strip in full color, with teacher’s manual. Free. 


==> see the coupon section 


SILVERSMITHS 
NEWBURYPORT, MASSACHUSETTS 


News 
(Continued from page 16) 


The awards were given to: Mary 
Isabel Barber, home economist in 
business, teacher, community work- 
er, and food consultant; Adelia M. 
Beeuwkes, nutritionist, teacher, au- 
thor; Ruth O’Brien, chemist, edu- 
cator, and pioneer in textile re- 
search; Mrs. Corlan Lyman Spen- 


| cer, rural homemaker and com- 


munity leader; Mary E. Sweeny, 
author, educator, pioneer; and Har- 
riet E. Wilcox, dietitian and _ busi- 
ness woman. 


CIVIL SERVICE 


The U. S. Civil Service Commis- 
sion has announced a new examina- 
tion for dietitian positions in Pub- 
lic Health Service Hospitals through- 
out the country, and in the Health 
Services and Schools of the Bureau 
of Indian Affairs west of the Mis- 
sissippi, and in Alaska. The exam 
also applies to certain federal and 
city hospitals in Washington, D. C. 
The salaries range from $3,410 to 
$5,940 a year. 

Appropriate education plus ex- 
perience is required. No written test 
will be given. Further information 
is available from your local post 
office, or from the Civil Service 
Commission, Washington 25, D. C. 


SAFETY 

The 43rd National Safety Con- 
gress and Exposition will be held 
October 17-21 in Chicago, Illinois. 
Sessions will include industrial 
safety; traffic, commercial vehicle, 
and transit safety; and farm, school, 
and home safety. Further informa- 
tion can be obtained from R. L. 
Forney, National Safety Council, 
425 North Michigan Ave., Chicago 
11, Illinois. 


PERSONAL 


Miss Madeline Holland has been 
appointed director of the home eco- 
nomics division of the American 
Meat Institute. . . . Miss Constance 
A. Welling is now assistant to Mrs. 
Madge Little, in charge of the 
American Dry Milk Institute’s home 
economics department. . . . Procter 
and Gamble’s appliance promotion 
department has named Elizabeth 
Menten eastern zone supervisor of 
field home economists. . . . In the 
public relations field, Harshe-Rot- 
man, Ine., has added Ruth Apple- 
man to its staff to handle assign- 
ments in home economics. .. . Pru- 
dence Dorn joined the promotion de- 
partment of Kenyon & Eckhardt, 

(Continued on page 65) 
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Send for your free samples today! 





Actual 
size 


Ready-filled disposable shakers; 
just right for stove and table 















Try these handy new 4-ounce Morton Salters! 
See for yourself why so many women already are 
calling them a ‘‘must’’ for the modern home! 

Morton Salters end forever the need to clean 
and fill conventional shakers. When one is 
emptied, you just throw it away and open 
another. 

Made of handsome blue plastic, with yellow 
plastic shake-or-measure top, Morton Salters are 
elegant enough to grace the family table... 
perfect for use at the stove... just right for 
picnics and barbecues. 





Send for your free carton of three! 
Use the handy form 
in the coupon section 


MORTON SALT COMPANY, Chicago 3, Illinois 
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ALL SCHOOLS, 


ntetion, CLASSES AND 


What aids or devices have 
proved successful in your 
teaching? Here are techniques 


that have worked for others. 





Let's have your ideas. 


New/sunsHIne’s 1955 


TA LL SLI CHRISTMAS 


CARDS 


21 


CARDS 


129 


MANY A TRUTH IS SAID IN JEST 


Many times in child care and fam- 
ily relationship classes I find that 
a pertinent cartoon can do a fine 
teaching job. Through it, students 
often gain quicker insight than 
comes from lecturing, and the sting 
is taken out of negative criticism. 

| Very often the girls bring in car- 
toons and put them on the bulletin 
boards themselves for the appre- 
ciation of all. Even the slower girls 
get the point quickly, and I feel 

_ these cartoons can be a tool for real 
learning. 











—REBECCAU URRARO 
Simpson High School 
Huntington, New York 


EXPLOITING OPPORTUNITY 


When our homemaking depart- 
ment needed a new vacuum cleaner, 
| we utilized the opportunity to have 
| a real lesson in consumer buying. 
Several salesmen were invited to 
come to the school and demonstrate 
their vacuum cleaners for the class. 
The students decided which one to 
buy for the department after dis- 
cussing the various makes. 


—Randolph, New York 








Cards ...and you'll find a friendly, easy- 
working way to build BIG FUNDS when you 
plan your campaign to sell Sunshine’s beau- 
tiful TALL SLIM CHRISTMAS CARDS, Sun- 


shine cards are unique in the quality appeal 

. .. lovely cards at astonishingly low prices. 
You'll reach your money goals quickly with 8 
Sunshine Quality Cards. They will ring up 
quicker sales... and BIGGER PROFITS! 
Other Exclusive Sunshine Winners 
Here are some other winning profit-makers in 


| 
| 
} 
| 
| 


the complete Sunshine line: Handsome NAME- 
IMPRINTED Cards, Religious Cards, Parch- 
ments, Children’s Cards and Books, Stationery, 
Gift Wrappings and Novelties. 


OPERATION PLAY SCHOOL 


Suffern High School homemaking 


SEND NO MONEY! It costs your group noth- } 
| students were responsible for nine 


ing to try. Just mail the coupon—NOW—and 
we shall send you the ready-to-work details on 
the widely successful Sunshine Fund-Raising 
Plan, with samples on approval. 





| 
SUNSHINE’S FUND RAISING PLAN for 
Schools and Organizations is the most widely 


used plan of its type in the country today! 
. 


| to allow the homemaking girls to 
Your school group can benefit too! 


Mail Coupon TODAY 
. | dren in this age group. 
| SUNSHINE ART STUDIOS, INC., Dept. PH-9 
' Springfield 1, Mass. Pasadena 1, Calif. : 


| Fund Raising Plan, samples on approval, and | 
' FREE Illustrated Catalog. P 
Homemaking teachers feel that 
the planning phases were as valu- 


two- to four-year-olds during a two- | 
| week play school. The purpose was | 


| observe firsthand what they had | 
| learned through books and research | 
| about the behavior and needs of chil- | 


Parents of the “laboratory” chil- | 
' |.dren were delighted to think that | 
‘ Send at once the complete details on the Sunshine P their children would get some pre- | 
school training for even a short time. | 


EUR EET TL TEL TET PLE LLL 
able as the actual experience of | 
t Address .....-.-+.sseeeeescecrerecenes carrying out the activity. The girls | 
and their instructors prepared for 
i ree eer oo Zome ... State ...20. 


: (Continued on page 92) 
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canned 
goods 


remember the 


SwinG:A'Way 





9) 
automatic 


can opener 


If you open cans, and who doesn’t, you'll want 
a SWING-A-WAY Automatic Can Opener. 
Open cans in half the time. One motion locks 
on can and removes the lid... it’s that sim- 


ple. Choice of red, white or yellow enamel. 
Retail $3.98 
with magnetic LID-LIFTER $4.98 


special low price to home economists 
see coupon on page 137 


SWInG-h-UAy 


America’s tavorite can opener 


SWING-A-WAY MANUFACTURING COMPANY 
4100 Beck Avenue * * © © Saint Louis 16, Missouri 
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your girls need help 
with their grooming problems... 


Teach all-around 
good grooming with — <yerworcrors 
% 





a cleaner, clearer skin (2) choose and 
apply lipstick (3) make pincurls and use 
VA curlers (4) give home permanents. Free. 


New Illustrated Booklet... 
‘‘Beauty on a Budget” gives complete 
information about hair styling, use of 
makeup, skin care. Free. 


all-new educational unit New Fashion Color Guide... 


This fashion-wise color wheel shows how 
to coordinate color of hair, lipstick and 
clothing. Free. 


Hollywood Movie in 


Color and Sound... 
“Heads Up for Beauty” is a 
25 minute film which tells an 
appealing story while it 
teaches good grooming. Free. 








Your girls want to know about beauty care. 
And Toni’s all-new Educational Unit is 
the most complete program of its kind ever 
offered. Toni’s new teaching guide organizes 
all materials for easy, interesting presentation. 


\ \\ 
-\ 


Here’s what teachers say... 


“The girls always enjoy the lessons taught from the film 
and charts and are so glad to get the booklets.” 


“The film and booklet have motivated a great deal of 
interest in hair styling and grooming. All the girls look 
better since they have used your material.”’ 


“Your program for good grooming is wonderful. The 
service you are providing to educators is splendid!”’ 


“The girls showed a great deal of interest in the groom- 
ing wall charts and asked me to leave them up on the 
bulletin board after our grooming unit was completed.” 


“The film ‘Heads Up for Beauty’ did more for my classes 
in grooming than any number of lectures. It certainly 
has appeal for the teen-ager.”’ 


Please use coupon on page 119 
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sMcKNIGHT PUBLICATIONS: 


eebanien 2 
® 60 YEARS OF EXPANDING SERVICE TO, 
®EDUCAT 


° 
. a ae modern new home now undere 
construction 


° GENERAL LEATHERCRAFT 


PUBLICATION DATE 
Sept. 1, 1955 
* By Raymond 
Cherry 
e Carving panels by 
Ken Griffin 
A completely rewritten 
book with over 365 en- 
tirely new illustrations. 
A must for the begin- 
ner who wants to work 
with leather for fun or 
profit. Complete step-by-step instructions 
for making over 35 useful articles: billfolds, 
purses, bookends, belts and the like. $1.50 


WEAVING HANDCRAFT 





* By Marthann Alex- 
ander 


A picture presentation 
of 15 simple ways 
young or old can weave 
useful articles with in- 
expensive, easy-to-build 
tools. Creates an un- 
derstanding of cloth 
structure and _ fabric 
qualities. For schools 
or individuals—includes 
instructions for making 
belts, purses, rugs, pot 
holders, place mats, etc. 96 pages. $1.25 


@ UNDERSTANDING OURSELVES 


weaving 





¢ By Helen Shacter 
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ciples of personal and group relations. 
124 pages $.7 


AS OTHERS LIKE YOU 


° By Margaret Stephenson 


A completely up-to-date dis- 
cussion of selected etiquette 
and social customs for young 
people. Written in a frank, in- 
formal, easy-to-read manner 
and illustrated with numerous 
clever two-color drawings. 
—- $1.50. Paperbound 
70 





TESTS ON SOCIAL USAGE 


To be used with "AS OTHERS LIKE YOU." 
Two forms, A and B. Can be used as a 
pre-test and achievement test. Each form 
10c, or | to 3 packages of 25, $2.00 per 
package 


EVERYDAY GROOMING 


* By Helen Livingstone 

Specific instructions on 
whet to do, and how to do, 
the many things necessary 
to keep one's appearance 
smart and modish. Detail 
drawings and simple text 
show and tell how to per- 
form each detail of groom 
ing, how to select make-up, 
hair style, clothes, etc $2.75 





Use coupon to order copies 
on 30 day approval 


pd 
McKWIGHT 


PUBLISHING 








McKNIGHT 


COMPANY 





Dept. 331, Market & Center Sts. 


Bloomington, Illinois 
SOOOHEOEHEEHSOOOEOOEEEEEEE 


@ Seeeeeeeeseeeeeeeeeeeeeee 


New Books 





A quick look at what is current 
... to keep home economics 


teachers’ bookshelves right 


up to date 


Experimental Cookery 
By Belle Lowe 


John Wiley & Sons, Inc., New York, 1955 
(Revised), $7.50, 573p 


To those interested in the scien- 
tific approach to cooking, this fourth 
edition carries a wealth of material. 
In addition to the latest research in 
experimental cookery, a new chapter 
on Food Acceptability has been 
added. In the author’s words, her 
aim is to present “the chemical and 
physical basis, particularly that of 
colloid chemistry, of food prepara- 
tion in a form suitable for use as a 
textbook and as a reference book.” 


Clothing Construction and 
Wardrobe Planning 


By Lewis, Bowers and Kettunen 
The Macmillan Co., N. Y., 1955, $4.00, 534p 
The authors’ deep interest in the 
personal, social, and economic impor- 
tance of clothing is evident through- 
out this expertly handled book. They 
teachers of home economics, art, 
education—cover thoroughly how to 
be attractive through clothes; how 
to make, buy and care for them. Each 
chapter ends with suggested “activi- 
ties” for the class and for the indi- 
vidual. There’s a special section on 
techniques and a chapter on careers 
in clothing and fashions. Liberally 
illustrated. 


The Arts of Costume and 
Personal Appearance 


By Grace Margaret Morton 


John Wiley & Sons, Inc., New York, 1955 (Re- 
vised), $7.50, 370p 


This edition of the late Grace Mor- 
ton’s fine textbook has been updated 
by home economics professors, Caro- 
lyn Ruby, Mary Guthrie and Lillian 
Brehm. Its very readable style, au- 
thoritative, lively quotes, and _ its 
handsome illustrations—classic and 
contemporary—-make it a joy for 


(Continued on page 94) 








ADVENTURING 
IN 


HOME LIVING 
Book | 


by Hazel M. Hatcher 
and Mildred E. Andrews 





This lively, colorful book stresses 
student-teacher cooperation, is 
written at the reading level of 
young teen-agers. and features 
large. inviting format and illus- 
trations in color and in black 


and white. 


Announcing— 


MANAGEMENT FOR 
BETTER LIVING 


by M. Catharine Starr 


To be published in January 
1956. The chief aim of this book 
is to help students of secondary 
school age to make the decisions 
of daily living as effectively as 
possible--now and when they 


establish homes of their own. 


D. C. HEATH 
AND COMPANY 


Publishers of better books for better teaching 


Sales Offices: New York 14 Chicago 
16 San Francisco 5 Atlanta 3 Dallas | 
Home Office: Boston 16 
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LENTHERIC OFFERS YOU 


Cnch 11Z08 








for the best letters telling why 
fragrance is so important to good grooming! 
57 CASH PRIZES! 500 BOTTLES OF /“C¢é/ BOUQUET! 


EASY TO ENTER! NOTHING TO BUY! 


Hurry! Hurry! Start today! Grab a pen and get in on Lenthéric’s 
exciting new contest! No box tops, coupons or entry blanks—just 
a simple letter of less than 300 words telling, “Why I consider 
fragrance an important part of a teen-age girl’s good grooming.” 
It’s easy, it’s fun, and it may pay off in good, spendable cash! 
Start right now and 


GET IN ON THESE WONDERFUL PRIZES! 


Ist PRIZE*..... $500.00 
2nd PRIZE*..... $200.00 


3rd PRIZE* ..... $100.00 


FOUR PRIZES OF $25.00 each 
FIFTY PRIZES OF $5.00 each or 
$10.00 in Lenthéric products 
PLUS: 500 Bottles of Tweed Bouquet 
for Honorable Mention 


TOTAL: 57 CASH PRIZES! 
* DOUBLE YOUR PRIZE! 


Education after high school is mighty important, and 
Lenthéric knows it. To encourage college-going, Lenthéric 
will pay double money to first, second and third prize- 
winners who give evidence of enrollment in any accred- 
ited college, secretarial or business school within one year 
after high school graduation. It’s an opportunity you 
won't want to miss...so send your entry today! 











JUST FOLLOW THESE SIMPLE RULES: 


1 Contest open only to girls in the high school 
grades, (9th, 10th, 11th, 12th). 


2 Write a letter of not more than 300 words 
“Why I consider Fragrance an important part of a 
teen-age girl's good grooming."’ Entries over 300 
words will be disqualified. Entries must be original 
work of contestants submitted in their own names. 


3 Use of the word Lenthéric or any of its trade- 
mark names (Tweed, Miracle, Red Lilac, Adam's 
Rib, Dark Brilliance, etc.) will disqualify entrant. 


4 Print or type your name, high school, class and 
home address clearly in the upper left corner of 
your letter. Contest closes November 15. All entries 
must be postmarked not later than midnight 
November 15, 1955. 


5 Judges’ decisions are final. All entries and ideas 
therein submitted become the property of Lenthéric 
Division of Olin Mathieson Chemical Corporation, 
to be used as it sees fit and for advertising and 
publicity. None will be returned or acknowledged. 
Contest is open to residents of Continental United 
States, except employees of Lenthéric Division of 
Olin Mathieson Chemical Corporation, its affili- 
ates, subsidiaries, advertising agencies and their 
families. Contest is subject to all Federal, State 
and local regulations. 


6 Mail your entry to: 
LENTHERIC CONTEST DEPT., 745 Sth AVE., N.Y. 22, N.Y. 





4 
ENTER 4 hor as 
TODAY! 4 CS EDUCATIONAL FRAGRANCE CONTEST 
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NOW! 179 EASY WAYS 
TO MAKE MONEY 


SHOW FRIENDS 
NEW TALL STYLE 


Christmas & All Occasion 


GREETING CARD... 
ASSORTMENTS és 








folks are wild about 
New 1955 
GOLD TALL t"21-CARD 


eet"2e, oith getd-tined 





New 1985 
Christmas 
RELIGIOUS 


P 
Coviotmes AND AGAIN Pos 






A 


ACTION stmas Asst. of Setasion 

o ad cunnee ss" 

Comic a HROME 

Christmas as in 
Ass‘t. éeatEetapaners 






77 Name Imprinted SAMPLES of 
Christmas Cards, Stationery 


Raise Extra Cash for 
a. or Class 
Take easy orders spare time 
for amazing value Christmas, 
year ’round box assortments. 
Exquisite home and gift 
novelties, personal wedding 
ee ec * 
ments. No experience 
needed. FREE Personal 
Christmas Card Album. 


Start A Greeting Card and 
Gift Shop At Home 
Make Friendly Social Calls. Profits to 100% 
_— cash bonus. New Party Plan increases income. 
dave money for new clothes, travel, class projects. 
FUND RAISING PLAN—PREMIUM OFFERS 

Make up to $1.00 per box! 
One Money Maker Says: ‘‘I have been 
selling your cards for almost 2 years 
and I have made enough money to buy 


a lot of things I have wanted.’’ —Diane Geer of 
Illinois. 




































Let us send you for FREE TRIAL 
EVERYTHING YOU NEED to get started 
FREE 


Rush Coupon Below or 
Mail Service Section Cou- 
pon on Page 143 
Write teday for actual as- 
sortments on approval and 
FREE 48-page catalog. 
New England Art Publishers 
North Abington 927, Mass 
SEND NO MONEY 






i" 'MAIL COUPON NOW \ aoe 

8 New England Art Publishers rh — 4 
4 North Abington 927, Mass. ‘ 
' Please send me at once Fea ye by ® 4 

ture assortments on approval, 

8 free samples Personal Christ Good Housekeeping 7 
8 mas Cards, Stationery and £1 45 sovenvste WES ' 
@ details of your plan ' 
LE yee ' 
' ' 
NED 556s d0s0504n0 bet bed0cesnoensen -% 
t 

g City ...... ies ine ian State : 
8 © Check here if writing for class, club or church § 
§ Organization interested in raising funds ' 
Jammie No Risk On Your Portaannnnan’ 
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| fashion fads, 


What people are saying about 


education, children, family 


relations, clothes .. . 


THE AMERICAN LOOK 


“If American women would spend 
more time at their mirrors studying 
what suits them individually instead 
of slavishly following international 
they would be the 
world’s best dressed women,” insists 
Thomas F. Brigance, whose simple 
sportswear is stamped with the 


| American Look—“uncluttered, un- 


studied fashions that combine vital- 
ity and poise. A woman should be 
able to move freely in them, because 
we live in a fast-paced society.” 

Here is his five-step formula for 
being well dressed: 

“1. Look at yourself in a mirror. 
Took at the shape of your body. 
Then choose the most becoming style 
for yourself in coats, suits, and 
dresses. Stick to it. Do not super- 
impose an awkward silhouette on 
your basic body line. 

“2. Pick a color that suits your 
hair, complexion, and the light you 
live in. Colors brightened by the 
clear light of the country may look 
murky or washed out in a city’s 
thicker atmosphere. Choose a neu- 
tral and build a large part of your 
wardrobe around it. A neutral can 
be red or black. Both colors fit in 
and go everywhere. 

“3. Buy clothes that fit. The fact 
is many American women wear 
clothes that are too big for them 
Even a too-tight dress is less repul- 
sive than a shapeless sack. Conti- 
nental women found this out a long 
time ago. 

“4. Think more about quality fab- 
rics and good sewing. Buy less and 
buy carefully. 

“5. Be appropriate.” 


“HOMOGENIZED" CHILDREN 


“Mass - produced, standardized 
housing breeds standardized inhabi- 
tants, especially among youngsters,” 
says Mrs. Sidonie M. Gruenberg in 
The New York Times Magazine. 
“But since there has been an acute 
shortage of dwellings . the new 
suburbanites take what they can af- 
ford and can get. They pay a subtle 

(Continued on page 61) 





SEWING TEACHERS! 


IT’S YOURS 
FOR THE 
ASKING ! 


A COMPLETE 
COLLECTION 
OF ALL 

THE NEWEST 
MOST WANTED 


FABRICS 


DIRECT BY MAIL 


@ Yes, you and your students can now 
use, just for the asking, complete 
sample books representing hundreds 
and hundreds of the season's quality 
fabrics in all of the newest pertores. 
weaves, and colors, WHEN Y EED 
THEM. Page after page of lovely fab- 
rics... It's like v iewing the choicest 
collections of the world's leading mills 
at a glance. 


@ Our buyers have been scertine on our 
Fall collection since early in the year, 
in both American and Foreign markets, 
and with our 60 years of experience in 
the Fashion Field you can be assured 
of fashion correct fabrics of quality at 
prices for all budgets. 


@ YOU CAN BE SURE— 
OUR SERVICES ARE PROVEN. 


Our flawless reputation with the teach- 
ers in many our country's leading 
colleges, universities, and schools, 
since 1895, speaks for itself. It is easy 
to shop by mail from Welek's. We are 
as near to you as your closest mail 
box. Our order filling department is 
well cottppee to serve you. We rea- 
lize the portance of the time ele- 
ment in filling the student's orders. 





@ A SPECIAL DISCOUNT PLAN 


for teachers and students. Our prices 
are right, the lowest possible for the 
qualities featured. 











@ We are fabric specialists, the first 
with a complete service for schools. 
There are no charges for our services. 
Satisfaction is guaranteed. 


@ We offer a free catalogue of all 
sewing notions and supplies. 


FOR FURTHER INFORMATION USE 
THE COUPON IN THE COUPON 
SECTION 


"Wellek Foonica” 


315 N. 10th St., St. Louis 1, Mo. 
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‘Teasons fo choose 


PARKAY 


margarine 





Soman 





occarengrcti een 
























even when ice cold! 
Even when you take Parkay 
from your refrigerator, it 
slices neatly .. . spreads 

smoothly. Doesn’t rip or tear 

& even the freshest bread. 

i 

i 

j There’s a minimum of 

spattering when Parkay’s 
used for pan-frying. 

4 Holds its shape even in 

warm kitchens. Won’t 

: Creams quickly ... separate or turn gooey. 

i even when cold. Parkay is ideal 

4 for use in cooking, baking. 

E Aluminum foil wrap guards 

3 the freshness of each 

q quarter-pound of Parkay. 

4 Fortified with 

7 15,000 (U.S.P. 

XII) units of Finest quality skim 
Vitamin A— milk used in Parkay 
; guara nteed contributes to its delicate, 
uniform all year ’round. appetizing flavor. 


A fine quality product by Kraft 
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Welcome 





A MEETING 


A record 4,700 explored our potential for greater service 


5 lgewnea expanding influence of home 
economics, in teaching, business, 
and the home was reaffirmed when 
4,700 members of the American 
Home Economics Association gath- 
ered in Minneapolis June 28-July 1 
for their 46th annual meeting. 

Educators, home economists in 
business, extension workers, and 
home economists in social welfare, 
public health, research, and institu- 
tion administration came from all 
parts of the United States and abroad 
to meet and discuss Home Economics 
Its Potential for Greater Service. 
And to the same meeting came more 
than 200 manufacturers of articles 
related to our field to exhibit their 
products. 

At every meeting we were re- 
minded of the importance of coordi- 
nating all areas within home eco- 
nomics so that its benefits can be 
brought to the home and community. 

In her opening talk, Catherine T. 
Dennis, president of the American 
Home Economics Association, pointed 
out the need for increased member- 
ship and services of the AHEA. She 





said that the potential membership 
is 100,000 and she challenged the 22,- 
500 members to interpret their pro- 
fessional association to these poten- 
tial members and to unite the efforts 
of all interested in home economics 
to work together on the international 
scene. 

“The American Home Economics 
Association,” Miss Dennis told the 
delegates, “represents you on the 
home front and abroad. It works for 
the recognition of your profession. 
... Yet in the final analysis the real 
potential of the Association remains 
the members and their faith in the 
object of the Association—to work 
toward the attainment of the well- 
being of families, the improvement 
of homes, and the preservation of 
values significant in home life.” 


Points from Keynote Speech 
The potential for greater service 
in home economics was the basis for 
Helen R. LeBaron’s keynote speech. 
She said, “It is becoming increas- 
ingly evident that colleges must pro- 
vide every student with a_ broad, 





flexible background with emphasis on 
underlying principles rather than 
precise application.” 

Dr. LeBaron, dean of the division 
of home economics at Iowa State Col- 
lege, pointed out that the home eco- 
nomics profession had grown phe- 
nomenally in 56 years. During that 
time its leaders had divided and sub- 
divided it into eleven subjects in or- 
der to organize it for research and 
college teaching programs. “But,” 
she said, “the farther we progress in 
research, the more evidence we find 
that there are no sharp lines between 
areas of knowledge. 

“The family cannot be broken into 
eleven distinct components. In pon- 
dering any problem or arriving at 
any decision, family members must 
draw on information and understand- 
ing from several of these eleven... . 
Certainly a situation concerning the 
family’s food necessitates use of ma- 
terial from nutrition, food, household 
equipment, and perhaps some from 
child development. 

“The growth of home economics 

(Continued on page 28) 
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— ARRAS ETE. 66 





Mary Rokahr, AHEA Treasurer Dorothy T. Dyer as she 
and Practical advisory board gave an interesting tal 
member, chats with Vice-Presi- on Dynamics of Personal 
dent Francis Clinton at meeting. and Professional Living. 


Incoming officers of AHEA are Beulah 
V. Gillaspie, president-elect, Irene E. 
McDermott, vice-president, and Nellie 
Buckey, the new recording secretary. 


Catherine T. Dennis, Presi- 
dent of AHEA, speaking to 
@ general session meeting. 
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Youre Really Cooking... 


if you know 


TODAY'S SOFT DRINKS 


Modern nutritionists know that soft drinks 
are actually food products with definite 
wholesome benefits. 

Consider... that flavored carbonated 
beverages are the tastiest liquids yet discov- 
ered to perk up sagging appetites... to aid 

e the digestive system . . . to replace the body’s 
We daily fluid loss which totals about 2/2 quarts. 
Above all, these delicious beverages are 

famous for providing youngsters and old- 

sters with a quick energy “pick-up”. ..a 

perfectly logical effect of the 100 calories 


es 
Gj Clary dup ) /ements ‘ eel nc facts should prove 


a revelation to you. Doctors and scientists 
proved them years ago. Hospitals abide by 
them routinely. 

Make sure that everybody enjoys to- 
day’s most popular refreshment — sparkling 
bottled soft drinks — ideal supplements to 
the well-balanced diet... economical, too! 









The National Association | *rpse | of the Soft Drink Industry 


WATTS 





American Bottlers of Carbonated Beverages 


WASHINGTON 46, D. C. 





The American Bottlers 
of Carbonated Beverages 
is a non-profit associa- 
tion of manufacturers of 
bottled soft drinks, with 
members in every State. 
Its purposes...to im- 
prove production and 
distribution methods 
through education and 
research, and to promote 
better understanding of 
the industry and its 
products. 











h 
~sI 


A SCHOLASTIC MAGAZINE ¢ SEPTEMBER, 1955 





+ x AHEA Convention 
x (Continued from page 26) 

. .. has increased the ways in which 
é home economists serve the family. 
Slip covers for Originally, we made our contribution 
to the homemakers as teachers... . 
Now we do it, also through ex- 
e tension service, the hospital dietitian, 
Kleenex tissue boxes make institution managers, the welfare 
agency and community programs, the 
. " equipment, food, and textile indus- 
derf | Christmas ifts tries, retail establishments, maga- 
won Uu g zines and newspapers, radio, and 
television. . . . Our potential for be- 
ing significant to the American home 
is multiplied manifold by this diver- 
sification within our ranks,” she said. 





Section Meeting Highlights 


FREE 


—complete set of 


As the groups divided into special 
subject matter sections, specialists 
and homemakers joined in an effort 
to make home economics work for 
them more effectively. 

In the family relations and child 





12 patterns by 


Mary Brooks Picken For Mother — so attractive and useful, she'll : : 
. doubly appreciate this "made it myself” Christ- development meetings a panel of 
— celebrated sewing authority mas gift. Covers are easily removed for sudsing. homemakers told professional home 


economists just what kind of help 
they needed on this subject. Included 
were requests on: 

Husband-wife relationships. How 
well does the even- Stephen theory 
work in sharing family responsibil- 
ity? “I know that equal sharing is 
supposed to be the new way, but I 
don’t think you can expect a husband 
to go to work and do half the family 
chores, too,” one woman said. 


and one of the founders of 
The Fashion Group 


I 





Slip covers for Kleenex * tissue 
boxes do make attractive and 


desiche For Brother — this tailored cover may be made Teen-agers. How many extra- 
useful Christmas gifts—and in a sturdy masculine fabric. Half a yard makes ¢yrricylar activities can they under- 
they’re a wonderfully con- two slip covers—one for father, too. take without becoming so tired they 
‘i = « , a 


structive sewing project as can’t be lived with? One woman 


well. Patterns are suitable for said, “We are weak in knowledge 
grades 6 through 12 —clearly about the 9-to-12-year-olds. We ex- 
lustrate such basic steps as pect them to be better than when 
neasuring fabric, basting, they were 8, but they give us more 


trouble. Maybe it’s at this age we 
start to lose contact with the child 


ny edges, and binding 





Start vour girls sewing now : , ‘ 
‘ ; b] who becomes a juvenile delinquent 
There’s a pattern suitable for 3 
, when he is a teen-ager. 
every one on their Christmas om 
z A a den” The family as a whole. Is home- 
a For Sister or Aunt— this “Dolly Varden” cover, making different for different sizes 


like the others, can be made from leftover fabric. 


oft fz ilies? (Cs ‘ iF y ‘ 9a list f 
‘ es! an a laymans Iist o 
Easy enough for even beginning classes. f famili : 


symptoms of mental illness be com- 
piled so that a mother can diagnose 
trouble when it starts? 

The family versus the community. 
Help is needed with adjustments to 





Free! Clip and mail today! 





International Ce ycotton Products Co ; 

Educational Dept. PHE-95-S au new community. Studies should be 
ci ey ee v / sé . ‘ . . 
919 N. Michigan Ave., Chicago 11, Ill made on “how thin you can stretch 





yourself” in participating in com 
munity activities and at what point 
you can say “no” to community de 
mands without feeling guilty. 

_ ead Various phases of everyday living 
were stressed in talks by Dr. Jennie 
I. Rowntree, Mrs. Ruth Whitehouse 


Please send me the set of 12 patterns for Kleenex tissue box covers 
and the order blank, so that J may send for extra copies 


PLEASE PRINT 


School or Club _ 


ren - Hall, Mrs. Mary Mark Sturm, Miss 
Z , Ilse H. Wolf, Dr. Marjorie Knoll 
it a = *y. uM, 8E6. U.S. PAT, OFF. (Continued on page 30) 
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LET'S TALK SHOP “;..~ 











Hi there! 


I’m Kay Kellogg, home econ- 
omist of the Kellogg Company 
here in Battle Creek. And as 
it says at the top, we are here 
to “talk shop’’. 

This is our first visit, and I 
hope you will enjoy it. You 
see, we’re planning to make 
this page a regular thing. And 
we need your help. We want 
it to be an exchange service 
for your ideas and comments 
about the new and interesting 
in foods selection, storage, 
preparation, and service. 





PRIZES! 


For each send-in 
suggestion we 
use in ‘‘Let’s 
Talk Shop’’, we 
will award a crisp $10 bill. Can you 
think of an easier way to earn the 
price of a new hat? 

We need your ideas and sugges- 
tions soon, so why not get a letter 
off to me today or tomorrow? Sim- 
ply write me here at the Kellogg 
Company, Department of Home 
Economics Services, Battle Creek, 
Michigan. 


Just to get you 
started on your 
send-in sugges- 
tions, I’ll toss 
out a ‘*Thought 
starter’’ for you. 
If you have an 
idea on how to teach students 
to eat better breakfasts, we'd 
all like to hear about it. Maybe 
it’s a method you’ve used in 
your own classrooms. 





A SCHOLASTIC MAGAZINI 


Remember, September is Bet- 
ter Breakfast Month. And after 
reading an article the other day, 
I started thinking that every 
month should be! Did you know 
that teen-age girls are the poor- 
est breakfasteaters ofall? That’s 
a fact. Really makes you think 
— especially since these girls will 
soon be setting breakfast habits 
for whole families. 


You know as well as I that 
when students skip or skimp on 
breakfast they are likely to skip 
or skimp on assignments, too. 
So we would be interested in 
hearing how you encourage bet- 
ter breakfast eating. 


us 





Recently we have been testing some 
wonderful new recipe ideas —and I 
think they are really prize-winners. 
So we are rounding them up in a 
new recipe booklet for you. Many 
of these new recipes will fit right 
into party planning—such as 
Cheeseburger Pancakes, Hot 
Chicken Salad, Crunchy Torte, and 
Swedish Meat Balls in Sour Cream. 

The new booklet will be ready 
next month and I will tell you 
where you can send for one. 





Speaking of party planning re- 
minds me of holidays. 


e SEPTEMBER, 1955 


Now is a 


eth 
TNS 


good time to have your advanced 
students learn how to make those 
special holiday cookies. (The ones 
there never seems time to bake 
later on.) 

We've found that our Kellogg’s 
cereal cookies (like Holiday Fruit 
Drops) seem oven-fresh when thawed 
even after several weeks in the 
freezer. That’s because they’re low 
in liquid and high in shortening. 

Classes can make them now ... 
package and freeze them . . . and 
be all set for Christmas teas and 


other entertaining. 


FREE! 


You’ve been 
asking for it 
and here it is 
—our popular academic year 
calendar with lots of memo 
writing space. We get requests 
for these handy hard cover 
books every day. And now that 
the 1955-56 edition is off the 
presses, we’d like you to have 
one. Simply mail the handy 
order blank on page 105. (Sorry, 
supply limits offer to a single 
copy.) 





fell, the printer 

tells me that Ihave 

to stop right here, 

so I will. Here’s 

hoping you'll be 

doing most of the 

ie talking next time 

we get together. 

Do let me hear from you. Remem- 

ber, your ideas will be eligible for 
a $10 award! 
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EV)! 
Easiest, 
Fastest Way 


to Clean Copper 





Brighter Than New! 


Handy Sponge Copper Cleaner 


—only ‘Cops’ has a magic formula right inside 
0 sponge —always handy, never messy! 


Nothing beats ‘Cops’ for shining copper 
sparkling new in seconds! It’s so easy 
to use, so handy too. Simply wipe 
‘Cops’ sponge over tarnished copper or 
brass. One ‘Cops’ sponge replaces all 
those messy rags, bottles, and powders! 
Use again and again—outlasts other 
cleaners. Try ‘Cops’ today! 


al Offer 


nomists 


10¢ 


f Handling 


# PAT. PENDING 


TS 


to Home Eco 


| ONLY 


To Cover Cost © 





sf 
° 
this new we z 








1 write for your samp 





G. N. Coughlan Co., West Orange, N.J 


Please send me a ‘Cops’ handy sponge Copper Cleaner 
Enclosed is 10c to cover costs of handling 


Name_ 





Address_ 





Se | State 





Mail Today 
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AHEA Convention 
(Continued from page 28) 


Dr. Rowntree, director of the 
school of home economics of Univer- 
sity of Washington, labeled boredom 
a cause of home disruption. 

“Many women are bored with 
homemaking .. . if homes could be 
invested with significance, if they 
could be taught to regard family 
meal hours as high spots of the day 

-their boredom might vanish.” 

In her talk, Mrs. Hall, assistant 
professor of home economics at Uni- 
versity of Colorado, pointed to the 
value of family economics courses: 
“When men and women take courses 
in family economics together,” she 
noted, “‘the men are as deeply inter- 
ested as the women. But they worry 
that the women do not get as much 
out of a study of insurance, bonds, 
social security and factors involving 
management of family finances as 
they think women should.” 

The role of the homemaker as the 
purchasing agent for the home was 
described by Miss Wolf, head of the 
department of home management, 








cal See F te "a 


At the All States reception, B. Hoover, C. 
Roberts, N. Procious, and E. O'Connor. 


equipment and family economics at 
Oklahoma A&M College. “The finan- 
cial welfare of the individual and the 
family in this country is almost as 
dependent on the homemaker’s abil- 
ity to manage and carry on the other 
responsibilities as it is on the size 
of the income,” she said. 

“High school students spend most 
of their money for clothing, recrea- 
tion, and transportation,” reported 
Dr. Knoll, assistant professor of 
New York College of Home Econom- 
ics at Cornell University. 

She recommended that students 
need projects in buying foods in 
their classes since they make their 
largest expenditures for food when 
they establish their own homes. 


Why Consumer Role is Important 


“Women admit they know very 
little about the clothing industry, but 
they do know what they want from 
the clothing they buy,” said Mrs. 

(Continued on page 91) 





NOW —teach with modern 


DRITZ SEWING AIDS 





Extend your cutting surfaces 
with the professional type 


DRITZ CUTTING BOARD 


Work may be folded 
away between lessons, 
with no loss of time. The < 
inched markings on sur- > 
face of board align ; 
material correctly in all 
directions for cutting. 
Pin fabrics down to board 
to eliminate slipping. 
Size 40’'x72" 
Retails for $3.98 
TEACHER 
cost 


$2.98 















Teach your students how to make 


COVERED BELTS and BUCKLES the 
easy way with the 


DRITZ BELT AND BUCKLE KIT 


Retails for 25c 
TEACHER COST 19c 


DRITZ TRACING 
WHEEL and PAPER 


Tracing Wheel retails for 69c 

TEACHER COST 52c¢ 

Tracing Paper, 10 pieces assorted colors, 

retails for 35c 

TEACHER COST 26 

Economy Kit for Students. Tracing Wheel 

and Tracing Paper. Retails for 49c 

TEACHER COST 37¢ 


Send for free Educational Booklet listing 

entire line and special 25% teacher dis- 

count. Order Educators DRITZ SEW KIT. 

$18.00 Value $9.00 
See coupon section 


Send for 32 frame Film Strip showing how- 
to-use illustrations of each Dritz Product. 
$3.00 


JOHN DRITZ & SONS 
1115 Broadway, N. Y. 10, N. Y 
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FREE! New booklet for your students! 
Makes house cleaning fun and easy, too! 


To most teen-agers, house cleaning seems a 
chore (and a bore). 

The makers of all, the original ‘‘controlled 
suds” detergent, decided it was time to rem- 
edy that. So here, in ‘‘a// through the house,”’ 
are countless up-to-the-minute tips that make 
house cleaning no longer drudgery. 

“all through the house”’ is written for your 
students. Bright, sprightly illustrations take 
each girl—step-by-cleaning-step — through 
the living room, the bedroom, into the kitchen 
...1n fact, “all through the house.” 

How to wash everything—from feather pil- 
lows to window shades to terrazzo tile to glass 
fiber curtains, wool blankets and draperies — 
is carefully, explicitly described and pictured. 

The booklet will also be a valuable guide 
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for you to use in demonstrating modern home 
laundry technique, using an automatic washer 


and all. To order, use coupon on pagel33. 





| Write for other free booklets! 
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Also available for students are other helpful 
booklets. Write on school or organization let- 
terhead for information on how you can also 
qualify for a Teacher’s Copy of “all about 
Laundering,’ a complete and professional 





laundry reference manual. 
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floors and other finished 


surfaces in the home 

















ok on THE CARE OF FLOORS \\ 
= | | 
. | ORDER NOW...START | 
aay | FALL CLASSES WITH 
5 —— | THESE HELPFUL MANUALS 
ak af 2 Miytss | 
waw pe /Uy “ESL Sets = \| 
Every student will want this FREE O-Cedar 
reference manual that gives valuable information 
about the various types of surfaces found in 
the home... their characteristics, recommended 
cleaning methods, periodic treatment and regular 
care. It’s easy to use and understand—a won- E 
derful comprehensive treatise for your students. , 
Order now. 
SEND FOR A COPY OF } 
| USE COUPON ON PAGE 135 
Modern Floor Care 
@) O-CEDAR CORP'N ‘ins’ f 
A COMPLETE MANUAL FOR TEACHERS SUBSIDIARY OF AMERICAN-MARIETTA COMPANY 
-_ cedar 
MP FRE 8. | O-CEDAR OF CANADA, LTD. ‘oniano’ 
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Janet Messinger 
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Relations 


Is My Pet Subject” 


Why Janet Messinger’s students love homemaking 


“You have to believe in your subject in order to make 
students believe in it,” says Janet Messinger, home 
economics teacher at Teaneck High School, New Jersey. 
“You’ve got to make the students feel proud of being 
homemakers, and you can only do that by being proud 
that you are a homemaker yourself.” 

There is no doubt as to Mrs. Messinger’s enthusiasm 
for both teaching and homemaking. Even back in Wee- 
hawken High School, she had her sights on a home- 
making career. “I felt then that home economics would 
help me in whatever life had in store for me, and I 
still feel that way,” she affirms. She also wanted to teach 
right from the start, inspired by her high-school home- 
making teachers. This dream was fast approaching 
reality when she captured the Borden award at New 
York University for achieving the highest average in 
home economics during her four years of study. She 
received a grant of money toward her last year’s tuition 
and her name is engraved on a bronze plaque in the 
Home Economics Department of New York University. 
After graduation, Janet Elizabeth Innis received an 
immediate appointment at Teaneck High — the same 
school where she did her student-teaching. “It was like 
coming home,” she says. She’s been there two years 
now and loves it. 

Mrs. Messinger’s family relations course has interest- 
ing highlights. Because they feel she is one of them, 
students talk more freely to her about their problems. 
Family relations is Mrs. Messinger’s favorite subject, 
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and she has shown talent and ingenuity in presenting it. 
In fact, her personality seems just perfect for estab- 
lishing the close, confidential atmosphere so helpful in 
this type of course. Her grey eyes are soft and kind, 
and there is a delightful winning shyness about her 
smile. She is quiet-spoken, with a compassionate man- 
ner about her that melts down the students’ reserves 
so that they talk freely in class. 

“My aim in this course is to improve on students’ at- 
titudes and relationships with their families and class- 
mates,” she says, “and it was a big day for me when 
one girl said, ‘You know, for the first time I’m able 
to talk things over with my parents,’ and another said, 
‘My girl friend’s getting married, and she has such 


crazy notions! I wish she’d been in on our marriage 


discussions!’ ” 

How does Mrs. Messinger handle the complicated and 
delicate content of this course? Well, for one, she en- 
courages the girls to discuss their problems by gaining 
their trust and confidence. Using herself as an example, 
she'll say, “Now, when I was dating—.” This makes 
them open up about their own experiences. Recently, 
when she was married, there were at least 80 of her 
students at the church. Later on in the term, while 
teaching a unit on marriage adjustment, she brought in 
her own wedding and honeymoon photographs as illus- 
trative material. She also brings the community into 
the classroom wherever possible. She’s had a priest, a 


; 


Continued on page 64) 












There is no subject on which teen-agers 
have more questions than dating. 

Here are some approaches to help 

guide them toward better relationships 


and greater individual growth 


dates? Should I kiss John good night? What do 
you think about going steady? Is it wrong to kiss and 
pet? Am I peculiar because I find kissing unpleasant? 
Mother doesn’t like my date; should I see him secretly ? 
These questions and many more are part of the ado- 
The desire for dating is 


HH: can I be more popular? Why can’t I get more 


, 


lescent’s “coming of age.’ 
normal and a vital step toward the later choice of a 
mate. During the teen years, the adolescent is required 
to relinquish many of her childish ways and take on 
acute, intense transformations toward becoming a young 
woman. This is a difficult task because the adolescent, 
like all of us, carries with her much unfinished business 
in the way of unresolved childhood problems. These 
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how and what can we teach about 








By CLARA and MOREY APPELL 


ambivalent feelings about childhood and adulthood are 
sometimes made more difficult by critical and “advice- 
giving” adults. Hence, adolescents are often rebellious 
with their own parents. 

Yet they are more than eager to discuss these matters 
with those who can lend a listening ear and a helping 
hand in a nonjudgmental and noncritical fashion. The 
home economics teacher, who deals with personal and 
family living, has an unusual and challenging oppor- 
tunity. She can be an understanding and inspiring adult 
who can help teen-agers to know themselves. She can 
also help them understand others—their peers and their 
parents. Such continuous growth is desirable for more 
meaningful handling of dating situations and friend- 
ships with one’s own sex. 

Perhaps no other teacher has this rich opportunity 
to aid students with their everyday dating problems. 
This is so because the home economics teacher deals 
with the realities of personal and family living as the 
very warp and woof of her teaching. The many shared 
activities can help to create a warm, friendly atmos- 
phere between students and teacher. This helps stu- 
dents to feel more accepted and to talk more freely of 
their deeper concerns. 

Although adolescents are keenly interested in im- 
proved boy-girl relationships, teaching dating units is 
more complex than one might think. When presenting 
units on food preparation, clothing construction, home 
decorating, good grooming, and such, the objectives and 
procedures are more clear-cut. Teaching about dating 
does not contain the obvious activities indicated by these 
others. 

Activity-minded home economics teachers often won- 
der how such an important area as dating can be made 
more meaningful. How can students be more actively 
involved? How can students participate in planning? 
What might the major content include? Are there 
different ways “dating” can be approached? How can 


Dr. Morey Appell is an instructor in the department 
of education at Brooklyn College. Mrs. Appell, now a 
homemaker, is a former home economics teacher. She is 
working for her doctorate at Columbia University, N. Y. 


A SCHOLASTIC MAGAZINE ¢ SEPTEMBER, 195 


the teaching situation simulate some of the excitement 
of real dating interests and utilize it for learning 
purposes in the classroom? 

The following represents a group of approaches which 
might be applicable to different teaching situations. A 
teacher may select one or more of these techniques as 
she attempts to vitalize teaching social relationships. 

1. The good old question box is practically irreplace- 
able to permit students to ask the personal questions 
about which they are intimately concerned without 
having to make them public. It offers students the op- 
portunity to be honest with regard to their present 
struggles and yet protects them from flaunting these 
before others. Then, too, the teacher can read these 
prior to class and determine which are selective sam- 
ples and which are included for ‘sensational purposes.” 
A group of students would certainly be interested in 
creating an attractive and original question box. 


2. Analyzing popular songs is another approach which 
can yield both information and fun. Students would 
hardly be reluctant to bring in their favorite popular 
songs on records. In our experience, several adolescents 
at first claimed the lyrics comparable to Browning’s 
love poetry! Several sessions later, the students came 
to realize the great inclusion of self-centered values in 
so many of the lyrics of popular songs. Many of these 
songs emphasize taking and not giving, superficial 
physical appearance, and the ‘‘you-can-hurt-me-but-I’ll- 
still-love-you” approach. 

3. A pre-checking paper might be written by stu- 
dents prior to discussion. The subject might be “My 
Ideal Date.” The teacher would carefully explain that 
these papers would not be graded, but would simply be 
a means of getting the different opinions of the group 
Papers could be saved until the completion of the unit, 
and then a similar paper, perhaps with another title, 
could be written. We have found this method particu- 
larly valuable, as both teacher and students see how 
much growth takes place—growth of which they are 
unaware. At least this is good for teacher’s ego! Why 
don’t you decide to try it and find out yourself? 


(Continued on page 72) 





A cheerful welcome is offered to homemaking students via this 
poster. Shocking-pink tempera lettering is gay and bold on a 
black background. Face, hat, and tie are sculptured from con- 
struction paper; the hair, lashes, and mouth are held by glue. 


By PATRICIA LANDIS 


FOOTBALL 1a 
PLAYERS 
HOLD 
THAT 







FOR 
TELEPHONE 
i”s NOT 
So FINE 


Students will learn etiquette faster from a tricky poster like 
this which uses colorful magazine pictures, a clever caption, 
and a cute gimmick such as a phone line made of rubber cord. 
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Posters 


MONG the many talents the home economics 

teacher is supposed to possess is a touch of 
genius and a flair for imagination in the business of 
“selling.” That is, selling her ideas and information 
via the advertising medium most accessible to her 
her bulletin board or poster area. Now I realize you 
all have the capacity for being geniuses in this line, 
but it’s only human to want to do the job the easiest 
way possible and to save time (since teachers never 
have enough time), so I’ve put together some sug- 
gestions that might help you. 

Our field of home economics is one of the easiest 
to “sell” because of the unlimited amount of material 
that constantly surrounds us in magazines, on the 
radio, on television, etc. A lack of ideas is seldom a 
reason for difficulty in making displays, rather it is 
our lack of training in organizing and presenting 
these materials forcefully and interestingly that 
stumps us and eventually causes us to neglect this 
part of our advertising campaign. 





Mrs. Patricia Landis is a homemaking teacher at 
the Wyandotte High School in Kansas City, Kansas. 





Pinked blue plaid fabric is eye-catching on a poster 
“selling’’ sewing. Red felt letters emphasize the word 
“sew, and white paper makes a clever pair of scissors. 
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Don't let your bulletin board program get you down. 


Follow these easy techniques and yours will have real *‘sell” 


with a Punch! 


I'm going to try to show you that anyone—even 
those of us with no artistic training—can, with the 
use of a few simple techniques, make these tasks fun, 
satisfying to the creative instinct, and a vital and 
stimulating part of teaching. All of these suggestions 
apply to bulletin boards as well as posters. 

To begin with, a poster should have a definite 
function if it is to be worth making and using. It 
should arrest the viewer’s attention, arouse curiosity, 
and stimulate interest. After it has induced the 
public to stop and look, your poster should then 
deliver its second and most important function; that 
of saying its message quickly, simply, convincingly, 
and in such a way that it is easily remembered. Now 
that we have our objective in mind, let’s see how 
we’re going to achieve these goals. 

First, decide on a subject that needs to be stressed 
at this particular time. If you are teaching several 





subjects in your room (foods, clothing, or home liv- 
ing), alternate your bulletin boards or posters so that 
each will get emphasis at a different time. 

Second, after you have decided on the subject, 
your poster will need a caption to explain its purpose 
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Bold lettering is chalked on a black background for this poster 
lesson in buying food. Amusing ‘eyes’ stand out three-dimension- 
ally. Authentic full-color labels add a strong note of realism. 


and to arouse the interest of the viewer. The most 
effective captions are usually short and to the point, 
just as in newspaper columns where headlines capture 
attention and make the reader investigate the rest 
of the story. 

Third, select your materials. Take advantage of 
the different colors and textures which are accessible 
to you. If your field is clothing, use the scraps of 
mzatcrial you always seem to accumulate. Cut them 
out for use in lettering or figures. Felt, aluminum 
foil, Cellophane, ribbon, and an unlimited number 
of other mediums may be used to create something 
unusual and interesting. Even colored magazine pic- 
tures can be used effectively. After your materials 
for the poster have been assembled, you will need 
something to keep them in place. Useful fasteners 
that are easily available are straight pins, tacks, 
staples, rubber cement, glue, brads, and bulletin 
board wax. 

The fourth step will require some thought. You 
will save a great deal of time arranging and rearrang- 
ing if you take a moment to make a rough sketch on 

(Continued on page 74) 






START OFF YOUR pay 


WITH A eb : 





A bright orange firecracker explodes in puffs of yellow 
(done with a spattergun), each holding a bright magazine 
picture in a poster dramatizing the value of breakfasts. 
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New Aids 


for 


Old Needs 





4 XCITING! The prospect of seeing and using the 

4 newly released films and filmstrips (plus those 
promised for early fall) is really exciting. Both spon- 
sored and non-sponsored films are coming out in hard- 
to-find materials areas, as well as adding to our choice 
This broadening scope of 
available aids permits much closer coordination between 
what we want to teach and what we use to teach. 

What a disappointment it is when in planning ahead 
you see a unit or lesson which 1s just the spot for a 
visual. You realize it would profit from a film or film- 
strip, but you can’t find one that’s right. Or maybe you 
find one which you can use if you work hard at it, but 
it doesn’t exactly fit into your plans. 

The new materials just out fill some 
of the real holes in the home economics visual aids pic- 
ture. Best of all, they give us hope for more good films 

more producers are recognizing the needs of such 


of visuals in other areas. 


or about to be 


departments and trying to meet them. Materials on good 
grooming and etiquette are now more teen-aged based 
Problems of money management 
and buying methods are handled simply, practically and 
inderstandably. 


and more numerous. 


Of course, we still won’t be able to find just the right 


film every time. All the new films are not top-notchers 
just because they’re new. But the over-all prospects for 
home economics films is most encouraging. 

Naturally, you’ll need some way of keeping track of 
all these good new films. You will probably read about 
a film you know you'll want next January, but when 
January comes you may not remember the details. 

There are a number of systems of keeping track of 
them, but most of these take time which you don’t have 


; 


o spare. When I was teaching I used a time-saving, 
simple system. I labeled a number of file folders (use 
manila envelopes instead if you prefer) with names of 
classes, units or projects. As | read about or heard 
about good teaching materials, I simply clipped the item 
or scribbled a note and dropped it into the appropriate 
folder. When I was planning a specific lesson, a quick 
flip through a folder acted as a reminder and | could 
select those best suited to the immediate situation. Into 
the same folders, I dropped a brief note about materials 


I had used 


a file, involving little time to set up, does save many 


just a few words for future reference. Such 
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By VERA FALCONER 


hours in planning and in locating needed materials. 
Now let’s look over some of the new materials. I 
hope you find some here which are just right. 


Grooming and Health 

This one delights me, and I am most anxious to see it. 
Grooming For Boys—a series of six filmstrips to be re- 
leased this fall by Young America Films. Opens a com- 
pletely new field in visual aids. 

The Magic Lens (20 mins., color, free loan, Movies 
U.S.A., sponsored by Better Vision Institute) shows 
how lenses are made, stressing the knowledge needed 
to fit them properly. Also discusses the importance of 
shape and style. Should be a big help to girls who wear 
glasses. 

The Last Story (13 mins., color, free loan, Movies 
U.S.A., sponsored by Endicott Johnson Corp.) gives you 
a firm basis for pounding home the importance of proper 
shoes. Explains clearly inner workings of feet and legs. 
Covers major foot problems and shows how many of 
them can be alleviated. Gives you an_ excellent 
chance to correlate again health, appearance, and style. 

Good Food, Good Health, Good Looks (27 mins., color, 
Modern Talking Picture Service, sponsored by Lever 
Bros., free loan) is another natural for health-appear- 
ance correlation. It reports an unusual teen-age diet 
experiment which resulted in better health and accom- 


panying better looks. 
A Better You (color, 6 filmstrips, McGraw-Hill, due 
early fall) will interest those who have junior high 








From School Assemblies in McGraw-Hill's Etiquette Series. 


groups. Will cover making a good impression, planning 
work, politeness, making friends, popularity, and even 
job interviews and pointers on becoming a well-liked 
employee. This series may possibly be useful at upper 
levels, too, but we had better see it first. 
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The new materials just out, or about 


to be, fill some of the real holes in the 


Etiquette 

This fall promises two new filmstrip series. Young 
America has one in production under the tentative title 
Manners and Etiquette, a series of six. McGraw-Hill is 
producing Set III of their excellent Etiquette Series. 
This one will give us five more strips. The first two, 
Class Parties and School Assemblies, ready now, can do 
more than just teach etiquette since they stress things 
which can make or break a good party or assembly. The 
other three due this fall are: School Plays and Concerts, 
Out in Public, and Manners at Home. 

Also scheduled for fall release from Young America 
is a ten-minute movie, Your Table Manners, and a six- 
filmstrip series tentatively titled, Your Manners. Both 
designed for elementary school. However, these may 
have a use in child-care classes. 


Money Management 

The Most for Your Money (14 mins., correlated with 
Wilhelm’s textbook Consumer Living, McGraw-Hill, just 
released )—two representative teen-age buying problems 
Laurie’s sweater and Tom’s power saw. They present 
basic principles of wise consumer buying in a pleasant, 
informal manner. Good for PTA, too, because it con- 
tains hints to parents on how they can help youngsters 
shop wisely. 

Managing Your Money (color, 6 filmstrips, also 
McGraw-Hill) is designed for junior high, considers 
earning and spending money, paying bills, making 
money work for you, insurance, borrowing. An over-all 
survey of basic principles. Like most filmstrips, can be 
used with older groups, too, if you point out that these 
were produced for junior high and use the strips as a 
review before expanding the information. 

Making Sense with Your Clothing Dollars (color film- 
strips, free loan, Consumer Education Dept., Household 
Finance Corp., 919 No. Michigan Ave., Chicago 11, III.) 
is a straightforward, meaty presentation of the prin- 
ciples of wardrobe planning, buying and care. You’ll 
undoubtedly use this 
one in sections before 
whole 





showing the 


strip, it contains so 
much. 
Two Cheers for 


Charlie (381 mins., 
color, free loan, Movies 
U.S.A., sponsored by 
Mutual of Omaha) —a 


Take-off on a scene from 
Octopus in the House, by 
National Electric Products. 
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home economics visual aids picture 





fall release dealing with health and accident insurance, 
presented in a dramatic story about three families. More 
about this after it is released. 

Second-Sight Sam (5 mins., color, free loan, Associa- 
tion Films, sponsored by Health Information Founda- 
tion)—a UPA cartoon story of Sam who foresaw a lot 




















Another what-not-to scene from School Assemblies filmstrip. 


of things: but forgot health insurance. Fun to see and 
useful to open discussions of insurance. 

Your Share in America (18 mins., color, free loan, 
Wellington Co., 1630 Locust Street, Philadelphia 3, Pa.) 
—mutual investments, their growth, benefits and basic 
principles. Good discussion springboard. 

Home and Furnishings 

Here’s another fall release: How to Clean House and 
Like It (14 mins., color, Movies U.S.A., sponsored by 
Lewyt Corp.)—designed expressly for home economics 
Film shows how to get the most out of mod- 
Also how to plan cleaning, me- 


teachers. 
ern vacuum cleaners. 
chanics of cleaner and proper use of attachments. 

Just released, We Decorate Our Home (30 mins., color, 
Modern Talking Picture Service, sponsored by Pitts- 
burgh Plate Glass Co.) is a step-by-step story of the 
Hartleys’ home redecoration. Should be full of practical 
ideas and motivation for homemaking students. More 
about this after I see it. 

Young Mother Hubbard (30 mins., color, Advertising 
& Sales Promotion, Republic Steel Kitchens, 1038 Bel- 
den Ave., N.E., Canton 5, Ohio)—a fairly recent film 
showing how the Hubbard their 
kitchen. The story device is quite complex and takes 
up too much screen time, but is human and interesting 
The film does contain considerable praise for the prod 
meeting 


family remodeled 


uct. One sequence is excellent. At a parents’ 
at the school we hear and see a delightful, practical 


Continued on page 68) 

















This fall, for every occasion, it’s 





ODAY, due to the growing number of girls who 
flock to your sewing classes each semester, pat- 
tern fashions for teen-agers have a freshness and 
charm unheard of years ago. Because of this, your 
sewing students have available the optimum of 
fashion on tiny budgets. Any student can have a 


complete wardrobe well deserving of the accolade, 
“the best dressed girl in the world.” 

Although her dressmaking skills may still be 
aborning and need your careful guidance, it’s the 
rare girl who doesn’t come to you with a definite 
idea of what she wants to make and wear. 


And 





: 


— iy 


SeEapAates 


that is to the good. But teachers today need the 
sensitivity of a Geiger counter to keep pace with 
the fashion fluctuations of our inventive youngsters 
whose styles are distinctively their own, though 
cannily based on the trends in the adult market. 
Take their penchant for full skirts as an example. 
A recent McCall’s survey tells us that in the face 
of an incoming slim trend, the girls still like their 
skirts high. wide and handsome emphasized by 
numerous petticoats and sometimes even hoops. 
But they seem to be eying the new slim skirts, too. 


(Continued on page 42) 


They provide flexible projects 
for both beginning and 


advanced students 


4 


Bull-skirted jumper in Shirley Fabrics’ 
‘tred-pepper" rayon and acetate 
twill, fully Pellon-lined. Worn over a 
fed-and-white striped blouse in 
Schwarzenbach-Huber's silk broadcloth. 
McCall 3354. 






prices appear on pages 82, 83. 
‘ | 
; ry, | hy 








The slim costume hieved 
with hip-hugging overblouse:” Worn 
with or wit +he jacket. In 
Schlang's all-wool red jersey co- 
ordinated woolens. McCall blouse 3376. 


Woolen suit with slim skirt and new long 
boxy jacket. In Schlang's co-ordinated 
woolens—jacket is red with black; skirt is 
black with red. McCall 3333. 


Back-to-School Wardrobe planned in 
cooperation with McCall's Patterns 
School Service Department. Photo- 
graphs taken exclusively for Practical. 


Dress-up jumper in “cognac” Vanetta 

velveteen. The slim topper in lemon yellow 
Central felt with white Onondaga silk crepe 
lining. McCall topcoat 3330; jumper 3324. 
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Shorts in yellow, black and white Cone 
Mills Sportcord corduroy print. Shirt 
in white Wamsutta Lustercale. McCall 
shorts 9975; shirt 3276. 








Charcoal heather Lebanon Washafian blazer 
can be worn with own slim skirt or printed 
shorts. McCall blazer 9905; skirt 9936. 


(Continued from page 40) 


A goodly number mentioned a liking for slimf 

skirts in separates and particularly in suits. 

For early fall wear, they report a liking 

for cotton, and for school they choose sepa- 

rates above all else. Looking very new inf 

one separates this fall will be the matching 
blouse and skirt or sweater-and-skirt cos- 
tume. Especially good for their trim little 
figures is the middy or over-blouse fashion. 
Tweed and plaid fabrics, by all indications, 
should carry the day in school wear through 
: * ‘the winter. Also important are the ubiqui- 
WS the oh Quis gray flannel and the new washable 

Mduroy prints. 

#second to blouses and skirts is the school 
l@mper, which can be had in slim and and 
= @ fe! skirts, and which is popular for party as) 
i ® yell as for class wear. The newest styles§ 
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Lilac blouse and skirt, "violet 
haze" sash, in Everfast polished 
cotton. Skirt lined with Pellon. 
Blouse trimmed with opalescent 
sequins. McCall 9958. 


FALL FABRIC 
PICTURE 


as seen by Dorothy S. Day 


ES, fabrics for fall are really going to be talked 

about. The designs are so original and the fabrics 
can be made to do so many things that making clothes 
will be more of a pleasure and a challenge than ever. 
Never before has there been such a variety for the 
sewer to choose from. 

When making clothes, it is always more fun, and the 
results more gratifying, to use fabrics that aren’t seen 
in every shop window displaying ready-mades. And this 
year that distinction can be achieved by the home sewer 
because yard goods counters will be filled with a variety 
of exclusive materials. 

All of these things considered, there is little reason 
for clothing classes to be dull this term. With interest- 
ing fabrics to work with and newer and quicker tech- 
niques of sewing being introduced all the time, work 
is finished with speed and the end product is really 
smart and original. 

Everyone knows that fabric is the important factor 
in making a garment that’s just right in every sense. 
And the big fabric story this fall concerns wool. Wools 
are thinner and have more all-around-the-seasons value 
than they’ve ever had before. Some wools are washable. 
Some are drapable. And some are pleatable. 

But this is not the whole story, either. For there is 
news about cottons, and their now-sophisticated country 
cousins, the corduroys, and felts. 

The clothes shown in our “Separates” story and the 
fabrics illustrated on this page will give you an idea of 
the handsome and different fabrics which are available 
in department stores and fabric shops throughout the 
country. 

An important trend is in the knitted look. Wool jer- 
sey no longer terrifies the inexperienced. It is much 
easier to handle now—the fiber is blended; there is no 
sagging, no shrinking. And, of course, there are also 
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Important fabrics include from left to right: 1. Multi- 
color tweed by Anglo. 2. Brushed wool from Forge. 3. A 
coordinated corduroy print by Juillard. 4. Striped jersey 
by Heller. 5. Lebanon washable wool with a knit look. 
6. Everglaze cotton in gay print. 7. New ribbed look 
with satin highlights of Celanese acetate by Oneida. 


pure wool jerseys in a variety of textures and designs. 
Particularly interesting are the Italian stripe jerseys 
in vivid colors which will make up into the loose-fitting, 
cowl-collar type blouse originally seen on the Italian 
Riviera. There is a new “Interlock” jersey that has no 
wrong side, looks very much like a sweater knit weave. 

Other new ideas are the quilted, ribbed wool, plaid, 
and tweed jerseys. As we’ve said, some of the jerseys 
are washable and these are just the thing for school 
clothes. The orlon-wool blend is in this category. 

There are also many fascinating woolens suitable for 
skirts, suits, jackets, and coats. Tweeds are making 
news in color and look. Some give a loosely-woven effect 
yet are basically firmly woven. Their colors are sophis- 
ticated—such as a bold Cobalt blue with black. There 
are light-weight woolen tweeds for suits and skirts, 
heavier ones for coats. Many of the tweeds have a knit 
look. There’s wool poplin that can be waterproofed 
and used for storm or rain coats. And as in the case of 
some jerseys, there are light-weight woolens that are 
washable, too. 

Girls in advanced clothing classes should be able to 
create beautiful ensembles using the coordinated light- 
weight dress woolens with bulkier tweeds for coats and 
jackets. 

Speaking of wool, let us not forget felt. Here, too, 
something new has been added this year. There are such 
interesting designs in printed felts paisleys, tweed 
effects and, best of all, solid colors in water-repellent 
felt, practical for winter day and evening wear. Teen- 


(Continued on page 87) 











Students in an enterprising store's grooming class are shown how to give a suit versatility with topper, blouse, accessories. 


Students enjoy this community project in 


FOOD GROOMING 


A New York-trained cosmetician offers her know-how. She not 
only covers make-up problems, but good grooming advice too. 
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HEN one part of a community shares its know- 

how with students and teachers, the results can 
be gratifying. That’s just what’s been happening in 
Columbus, Georgia. 

The heads of a department store there, fully aware 
of the fact that the high-school student of today is the 
potential wife, homemaker, and customer of tomorrow, 
decided to help her develop a discriminating taste in 
grooming before she assumed the responsibility of a 
family and household of her own. With the many re- 
sources of good grooming right at their fingertips, they 
felt they could make a worthwhile contribution. 

And so Kirven’s of Columbus began by giving dem- 
onstrations in local schools to home-economics classes. 
Their efforts were so well received that last year they 
expanded the program and offered it on their own 
premises. They called it The School of Good Grooming 





Margaret Knox Morgan, a graduate of the University 
of Tennessee and now a homemaker, has been a teacher 
of home economics; has appeared in PHE in the past. 


PRACTICAL HOME ECONOMICS 





By MARGARET KNOX MORGAN 


and put their assistant store superintendent in charge. 

Applications were limited to 100, with 50 girls at- 
tending each of two classes. Sessions met at 3:00 p.m. 
and at 4:30 p.m. each Tuesday and Thursday afternoon 
from August until September. Although summers in 
Georgia are notably hot, refreshments, consisting of 


soft drinks and crackers, donated by local distributors, 


served during each class period helped the girls forget 
the weather. 

The subject of the first class was make-up and good 
grooming. The instructor, a store cosmetician, had been 
trained in New York and knew her subject well. She 
stressed the phases of grooming rather than make-up 
alone. Care of the skin, blending of colors in dress and 
make-up, the use of anti-perspirants, colognes, and 
dress shields were part of her talk. Following the dem- 
onstration, she was bombarded with questions (a great 
many concerned acne) and a discussion followed. 

The second elass covered hair do’s and don’ts and hand 
and nail care. Again, instructors were chosen from store 
personnel, and each was a specialist in her field. 

In the next meeting on table setting and etiquette, 
breaches of manners were brought home forcibly to the 
girls by a store employee who “broke every rule in the 
book.” Questions asked by the girls following this dem- 
onstration brought out etiquette problems in bus and 
auto travel, television viewing, introductions, date and 
conversation manners, and how to be a house guest. 

Another class dealt with foundation garments and 
posture, and another with fabrics and patterns. The 
latter showed the versatility of the basic suit. A model 
appeared in a Navy blue suit lined with silk pongee, 
with blouse to match the lining. She reappeared wear- 
ing a blue sequined collar and cuffs. Next, still wearing 
the blue skirt, she modeled an orange blouse and gloves, 


A session on table manners and settings brings out that good 
old stand-by, the etiquette book, referred to as the "bible." 
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and a boxy jacket in orange, blue, and green plaid. In 


another appearance, she wore a yellow, long-sleeved 
blouse, plaid weskit and yeliow string gloves. In the 
last change she was ready for a date, wearing a pink 
heather Jersey blouse and cummerbund and a pink rose 
and still the Navy skirt! 


at her waist 
included information 
aps 


The discussion that 
ba. hast 


about choosing patterns and fabrics, and how to build 


follow ed 


a basic wardrobe over a four-year period. 

At the final meeting, committees were set up for pro- 
ducing a fashion show, all arrangements to be made by 
the students. Committees were chosen for selecting a 
wardrobe, hats, accessories, jewelry, and make-up. The 
store’s bridal consultant, personal shopper, and repre- 
sentatives from the junior dress and sportswear, cos- 

sat 


assis 


metics, and lingerie departments were available to 
the girls. One committee worked out the commentary 
necessary for the smooth production of a show 

The theme the students had selected was Back-to- 
School Fashions. For this sh 
forces in a presentation whi 
one floor of the store. Six ushers from the cla 


> TWO { lasses join 
h took up a large 
r 


not too many to seat the parents, 


o see the girls’ effort 


: } , 
friends, sn 


store employees who came t 


The fashion show actually accomplished more 
its original purpose the finale to suc 
lessons in good grooming. It was also a painless brid 


t 


between summer vacation l tn beginning 


Students volunteer as models to demonstrate individual hair- 
style problems and illustrate two entirely different hair-dos. 





By AGNES TOMS’ 


How We Teach Baby Sitting 


We turned our child-care unit into a training center for 


baby sitters who can be trusted completely by parents 


i lige frequency with which I heard the remark, “I’m 
baby sitting today,” gave me reason to reconsider 
the somewhat traditional unit called “Child Care.” 

It seemed that the majority of eighth grade girls did 
baby sit, but to make sure, I gave them a questionnaire. 
This asked about the frequency of work, the ages of the 
children, and the usual reason for the absence of the 
parents. The girls were also asked to list the type of 
instruction left by parents for emergencies, discipline 
problems, use of radio or television, feeding, bedtime, 
and stories to read or tell. 

The survey showed that away-from-home employment 
of mothers was not the main reason for older children 
taking care of younger ones. More frequently it was 
because of social engagements of the parents. 

About seventy-five per cent of the girls reported they 
took care of children outside the home, and five per cent 
were often paid to stay with their brothers or sisters. 
The usual age of the children was from two to eight 
years. 

It was apparent that few parents left adequate in- 
structions. And whether a child proved to be a sweet 
cherub or a trouble maker depended upon the sitter’s 
ywwn knowledge and understanding of small children. 


y= 


y Gedis 


With these facts in mind our Child Care unit was 
changed to one called ‘‘Baby Sitting.” It was designed 
to help girls who were baby sitters, as well as those 
who had family relations problems with younger broth- 
ers or sisters. 

Our study began with a general discussion and listing 
of the problems the girls had to meet. Books and maga- 
zine articles on understanding small children were as- 
signed. After reports of this reading were handed in, 
we compiled an observation sheet that the girls were 
to fill out on their next baby-sitting job, at home, at 
Sunday school, or at the near-by kindergarten. 

In order to better motivate our study of children, we 
decided to visit the kindergartens of the Monrovia 
schools. Each girl took along an observation sheet to 
fill out while at the kindergarten. Before our visit, we 
discussed our part as visitors, and just how to go about 
getting the information we wished. Each girl was to 
select one child as her subject. She was to play with 
him, help him or not, as the situation warranted. 

The completed observation sheets were brought to 


Agnes Toms, a past contributor to PHE, is director 
of homemaking for Monrovia City Schools, California. 


These tiny guests really enjoyed fruit juice and cookies at the party planned for them by the eighth grade class in baby sitting. 
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Story-telling time was well planned before the actual party. 
Students brought books to class and practiced reading stories 


class and analyzed. Out of the discussion we drew up 
an instruction sheet for each girl to take to her next 
baby-sitting job. These instructions were to be memo- 
rized so she would know what to do in an emergency. 
This information included the location and phone num- 
ber of the parents, and the fire and police departments ; 
instruction about food, sleep, television, bath, sickness, 
injury, and discipline. The girls were advised to keep 
outside doors locked and not to open them for strangers ; 
not to carry on lengthy telephone conversations, or to 
entertain friends. Messages for parents were to be 
written down. 

The question of suitable stories to read or tell the 
children motivated the girls to bring to class story 
books, and practice reading them aloud. The story’s 
value was also discussed as desirable or undesirable. 

The kinds of toys and games small children enjoy 
were also discussed. As part of the lesson, each girl 
made a scrapbook, soft toy, or other simple plaything. 
These were then given to a children’s home or welfare 
agency. 

As a culminating activity, the girls held a series of 
parties at school for small children. Each girl brought 
a brother or sister, a neighbor’s child, or invited the 
kindergartner who had been her responsibility during 
the school visit. The girls decorated our room with gay 
crepe-paper streamers and balloons. As we had dis 
cussed the importance of good nutrition, the girls knew 


A SCHOLASTIC MAGAZINE ¢ SEPTEMBER, 1955 


aloud. Apparently this student knows how to keep toddlers’ 
attention, judging from the intent expressions on their faces. 


what to prepare for the children to eat. This consisted 
of fruit juice and whole grain flour cookies. 

When the little guests arrived, they were the sole re- 
sponsibilities of the hostesses. Many girls found prob- 
lems with timid children who were afraid to leave their 
mothers, but this was worked out in the light of our 
previous discussions. Games were played out on the 
grass first, with a big ball, to help the children become 
Next, they were invited into our building 
After the 
refreshments, each guest was given a balloon to take 
home. 

We evaluated the party the 
felt the experience was most helpful as well as fun 


at ease. 


Stories were read and inside games played. 


next day, and the girls 
The final lesson was a true-and-false test that covered 
problems we had set up at the beginning as our goal 
to work out. 


Baby sitting may seem like a great deal of responsi 
bility for these young girls, but they enjoy doing it and 
their services are eagerly sought by parents who appre 
ciate their trustworthiness 


Pretraining and iper 


vised classroom experience will he Ip them to do 
job and to take care of most problems 
present themselves. They are 
efficient and wise baby sitte 


plete trust of parents. Wh 


be better off and happier beca 


given them by these well prepared baby si 
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HAT is the homemaking teacher’s role in nutrition 
education? How good a job are we doing in this 
important field? Do we implant a pattern of food 
choices that students can use now and in later life? Are 
there opportunities beyond the scope of our own class- 
rooms where we could contribute? 

These questions have long concerned me and many 
of my associates. They are of basic importance to all 
of us involved in nutrition education. We realize that 
just telling students that certain foods are good for 
them will not change eating habits. These habits are 
often deep-rooted. We cannot motivate students to se- 
lect food more wisely unless our teaching is made more 
personal, interesting, and includes activities that stu- 
dents enjoy. 

I believe our approach should be two-fold. In the 
homemaking classroom, nutrition information should be 
included as an integral part of all foods studies. And 
on a wider scale, the homemaking teacher has an op- 
portunity and obligation to stimulate nutrition educa- 
tion in other subject fields, in the school lunch, and in 
parent-teacher activities. 

We are not alone in this task. There are many other 
teachers and school personnel who have had experience 
and interest in nutrition education—science and health 
education teachers, school nurses, and school lunch man- 
agers. Frequently the principal is interested in coopera- 
tive programs in nutrition education. 

And yet, the primary obligation for such projects 
rests with the homemaking teacher. In most schools she 
has a better background in foods and nutrition than any 
other teacher. She is the person people turn to when 
food problems arise whether it’s Johnny’s malnutrition, 
a club supper, or assisting in the promotion of the school 
lunch program. This recognition presents us with a 
rare opportunity. We can and should capitalize on it. 

Last year, I had the chance to put these ideas into 
practice when Mr. George Alves, the science teacher in 
cur junior high school, asked my assistance in teaching 
nutrition in the seventh grade science class. His re- 
quest grew out of a class discussion of teen-age eating 
habits and his interest in encouraging students to take 
advantage of the Type A school lunch. Naturally I was 
eager to cooperate. Never before had I had the oppor- 
tunity to work out a joint nutrition program with a 
teacher in another field. By pooling our ideas and ap- 
proaching the subject from two different aspects, we 
hoped to make it a more lasting learning experience. 

As we started working out the details of the program, 
we wondered how we could make the program most 
valuable. Jt seemed that the key was a simplified and 
interesting presentation. Perhaps we could take our 
cue from a remark by E. W. McHenry of the University 
of Toronto. ‘What we have been attempting in nutrition 
education,” said Mr. McHenry “is a whole bag of tricks 
in one fell swoop. ... A lesson can be learned from suc- 





sve 


Miss Kathleen Thody, a former nutritionist for the 
San Francisco Health Department, is now a homemaking 
teacher in the Oakland School System in California. 
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The advantages of an adequate diet are dramatically illus- 
trated by students holding well-fed and poorly fed rats. 


cessful commercial advertising in which a simple mes- 
sage is driven home by repetition. . . . Education is a 
step-wise process involving a little bit at a time.” 

We agreed we had a selling job to do. We had to cap- 
ture the interest of the students and make the informa- 
tion real and important to them. Reports such as the 
“Denver Study of Health Interests” demonstrate that 
teen-agers are interested in their own health. They are 
concerned about their appearance and proper weight 
and height. We had to capitalize on these interests. 

How We Planned the Program 

With these thoughts in mind, Mr. Alves, the principal, 
and I met to explore ways in which the homemaking 
teacher and the science teacher could work together on a 
joint nutrition project. This was our plan of action: 
(1) the homemaking teacher would teach nutrition 
through meal planning in her regular food classes; (2) 
the science teacher would illustrate how food affects 
growth by way of an animal feeding experiment; (3) 
both classes would participate in a survey of student 
food habits; (4) food demonstrations and taste-testing 
parties would be conducted by the home-making classes 
for the science classes; (5) the importance of a good 
school lunch would be stressed in both classes. 

The Techniques We Used 

To simplify our presentation of nutrition informa- 
tion, we based the entire program on a food triangle. 
The three points of the triangle were: 
milk, 
protein foods. 


Growth foods: meat, fish, eggs, and other 


Protective foods: fruits and vegetables. 

Energy foods: carbohydrates and fats. 

It was hoped that this food triangle would serve as 
a concrete guide students could use and easily remem- 
ber. The triangle was used as the basis of meal plan- 
ning studies in the homemaking class. Why these foods 
are important to healthy bodies was emphasized in the 
science class. 

We also wanted to know more about the actual eating 
habits of our students in order to give us an idea of 
what needed emphasis. A simple food-survey sheet was 
distributed in the science classes early in the semester. 
The students were asked to list the kinds and amounts 


(Continued on page 77) 

















Before students, Jeanne Boyer and Judy Box, start canning, 
Mrs. Copps discusses the correct method for preserving the 
string beans. Jeanne is an FHA member and Judy is a 4-H’'er. 
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Teachers check equipment as part of the lesson on canning. 
Mrs. Smith, Mrs. Copps and Mrs. Wagner examine the Presto 
pressure cooker, the Mirro-Matic pressure pan and Kerr jars. 


Each month we visit a classroom and show you 


A | 1 ely how other teachers use business-sponsored aids. 


This month we visit the foods laboratory, Sand 
Springs High School, Sand Springs, Oklahoma. 


Lesson on 


T the Sands Springs High School, our reporter inter 
viewed three homemaking teachers—Mrs. Lenore 

° Wagner, Mrs. Lule Smith and Mrs. Ruth Ann Copps 
Home Cannin and asked them how they planned their early fall lessons 
24 in home canning. These teachers find business-spon- 

sored teaching aids in this field full of suggestions. 
They feel that it is important to be familiar with the 
contents of all material and together they evaluate it. 
The teaching aid must present up-to-date, factual mate- 
rial but, of course, it must be supplemented by the 
Practical r= teacher’s ability to plan plus her knowledge of the 
cports sg ce subject. 

TEACHING AIDS IN ACTION Home canning of fruits and vegetables is far from a 
lost art. Many families still enjoy processing garden 
and orchard produce for good eating throughout the 
year. Students in food classes should receive informa 
tion on this vital part of the family food supply. 

“The first step in this direction,” says Mrs. Wagner, 
“is teaching the correct use of the equipment necessary 
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Next comes the most rewarding step of all. Judy and Jeanne to- 
gether work out a healthful dinner menu—a complete meal 
made up of home-canned foods. Satisfaction is guaranteed. 


















r the lesson on canning fruit is completed, Jeanne and Judy immediately 
out their score cards. Then Mrs. Wagner and Mrs. Smith take the time to 
pluate carefully and discuss at length the finished product with the girls. 




























for successful home canning.” A teaching aid that The Sand Springs teachers believe it wise to have a 
covers this step in detail is “10 Short Lessons in Home lesson on the evaluation of canned food following the 
Canning,” a booklet from Kerr Glass Manufacturing unit on the canning lesson. Students work out their own 
Corporation. score cards for evaluating the jars of food. This teaches 

“The proper selection of foods in good condition quality, how to make the best selections, and the ap 
cannot be overemphasized,” adds Mrs. Smith. The pearance of the pack may point out how it could have 
information given in this booklet helps to bring out been improved 
this point and it also gives reasons for food spoilage. The grand finale of the canning lessons can come 

Before students come into class, the equipment and about mid-term when students are allowed to have 
the fresh food to be canned are assembled. With a brief “proof of the pudding” by serving the canned foods it 
review of the pertinent points, the students are ready meal preparation. This can teach meal planning, and 
to begin canning. These Oklahoma teachers believe the the serving of well-balanced meals. It is more fun for 
students learn best by doing. And in addition to knowl the students if they are given the responsibility of mak 
edge gained, there is always genuine pride in the jar ing the menu and selecting the recipes in which the 
of food which they have canned. canned foods are to be used 

The students are taught the best methods for the After the use of some or all of the canned foods, a 
kind of food being canned, they learn about canning general summary of canning might be prepared. The 
equipment and how to operate it. They understand why bulletin board can be used nicely to review the unit on 
the pressure cooker is recommended for low-acid foods food preservation. List the foods canned, the methods 
If the lessons are to be done in the spring when fresh by which they were canned, their quality at time of 
berries are available, students may be given a lesson storage, and how they were used on the menu. Posters 
on freezing of foods and learn what foods lend them showing canned foods and slogans to emphasize im 
selves best to this method of food preservation. A les portant points as well as a question-and-answer sessio! 
son on freezing foods is included in “10 Short Lessons at this time will help the students retain the lesson o1 







in Home Canning.” home canning or freezing 
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Announcing a New Partnershi 


APPLIANCESar 


| E early competition between surface cookery uten- 
sils and small appliances has now developed into an 
integrated partnership—one that fills almost every wish 
and need of the homemaker. Today they are designed 
to complement each other’s duties rather than to oppose 
or duplicate cooking functions. Only in the tiniest of 
kitchens is it feasible to specialize in one type of equip- 
ment, of course. 

Handsome styling and complete serviceability are easy 
to find in both markets. Gleaming chrome, polished cop- 
per, brass, and aluminum are used in pots and pans as 
well as in small appliances. Heat-resistant plastics in 
black or brown are used in handles, control knobs, and 
bases. All fittings are molded to facilitate easy handling 
and storage. You’ll find close fitting covers, rounded, 
seamless construction and good balance in practically 
all] well-known brands. 

The selection of utensils and appliances is, of course, 
an individual matter completely dependent upon the 
needs of the family or the homemaking department. Be- 
fore purchasing any appliance or utensils a careful 
study should be made of how they can be used to the 
best advantage. 

To help you select your equipment, here is a brief re- 
port of products currently on the market. 


Bridgeport Brass 


UTENSILS 

More stainless steel and copper-clad utensils are being 
introduced this year. Anodized aluminum, aluminum- 
clad stainless steel, heavy gauge aluminum, heat-proof 
glass, enamel ware, cast iron, and ceramics are among 
other materials being used in pots and pans. 

There have been many changes in styling this year 
with rectangular and oval shapes appearing in several 
lines. Contour handles and attractive holders for hang- 
ing pans on the wall are also being featured. 

An amazing assortment of sizes and shapes are avail- 
able. One set of skillets is made in six sizes. Sauce 
pans range in capacity from one cup to four quarts and 


Club Aluminum 


Presto 








‘shi { 


Hand UTENSILS 


] kettles from six to twenty-four quarts. There is also 
a variety of pressure cookers in four- to six-quart sizes 
of sheet or cast aluminum. 

Baking utensils come in every shape and size imagin- 
able from individual serving sizes to institutional sizes. 
Cake pans are round, square, or oblong. They are shal- 
low or deep, have removable bottoms, or snap-on sides. 
One company offers a two-way spring form pan that 
can also be used as a tube pan. 

There is no scarcity of any item. But with such an 
abundance the selection is slightly more difficult. 


APPLIANCES 

Automatic heat control and the freedom to cook in 
any room of the house or on the terrace are the assets 
being proclaimed for the small electrical appliance. Com- 
plete meals can be prepared with the aid of these appli- 
ances. For instance, you can squeeze juice, make coffee, 
boil eggs, fry bacon, and toast bread without going near 
the range. And in many cases the finished product is 
better because of the accurate thermostatic controls. 

Toasters and coffeemakers although far from new 
have been changed to give more service. They perform 
quicker, produce mild or strong brew, light or dark 
toast, and keep products warm until serving time. 

Roasters are being fitted with rotisserie units and are 
also supplied with wheeled carts for easy portability. 
Rotisseries are being equipped with still more gadgets 
for baking, broiling, and frying. 

New this vear are electric sauce pans, pressure cook- 
ers, and griddles. All are versatile. 

Fry skillets and deep fryer-cookers continue to be im 
proved and restyled for greater service. Mixers now 
come in three sizes with the hand mixer leading the way. 

Practically every appliance being offered this year is 
designed to do two or more tasks. Adequate instruction 
books and tested recipes are supplied by manufacturers 
to help you get the full benefit of products 


By FLORENCE STASSEN 
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When cool, custards may be removed from cups by cutting 
around edge with spatula and running it carefully down sides. 
Invert cup. Garnish with whipped cream, coconut, fruit sauce. 


TECHNIQUES 





Preparing 


a Custard 


A lesson in egg cookery 


for a short class period 


HE principles of egg cookery can be quickly demon- 

strated with this lesson on custards. The coagu- 
lation of protein by heat, the importance of correct tem- 
peratures, and cooking periods can all be included in the 
presentation of this lesson. 

In custards, eggs are combined with milk and sugar. 
As the proportion of egg in custard is increased, thus 
increasing the concentration of protein, a firmer product 
is attained. If two yolks are substituted for one whole 
egg, the coagulation temperature is raised. If two 
whites are substituted for one whole egg, the coagula- 
tion temperature is lowered. 

Milk for custards is scalded before mixing with egg 
and sugar. This tends to prevent curdling, but the 
greatest advantage is in shortening the cooking period. 
Overcooking of milk may cause a tough top crust to 
form. 

Custards may be cooked in two ways. The baked 
custard is cooked without stirring. The soft custard is 
stirred continually while it is cooked. 

A slower rate of cooking is preferable to a rapid one. 
The most desirable temperature for baking custard is 
325° F. However, for short class periods, 350° F. gives 
a good product in less time. 


Basic Custard Recipe 
1% teaspoon salt 
lg cup sugar 

14 teaspoon vanilla 


2% cups milk 
3 eggs 


The recipe requires 10 mins. preparation time and 
45 mins. for baking. First assemble these utensils: 
double boiler, measuring pitcher, 6 5-oz. custard cups, 
9” x 13” baking pan, measuring spoons and cups, egg 
beater and mixing spoon. Preheat oven to 325° F. 
Scald milk in double boiler. Mix eggs, sugar, and salt. 
Slowly add scalded milk, stirring constantly. Add va- 
nilla. Mix well. Place in custard cups and bake 45 mins. 


Test custards with metal knife a little off center. If knife 
comes out clean, custard is done. Remove cups immediately and 
place them on a wire rack to cool 15 mins. Then refrigerate 


To prevent spilling, custard cups may be put into the 
baking pan before filling. Fill cups '/2 inch from top. 
Pour boiling water in pan around cups. Bake 45 mins. 
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We just never, never iron a bath towel! 








Who puts a ketchup bottle on the table? 


Miss Peabody 


Doris McCroskey tells how a mother feels 


when her daughter takes home economics 


\ ISS PEABODY is the teacher 
J in Senior Home Ec at the high 
school my daughter attends. I have 
had practically no contact with Miss 
Peabody, but her personality, her 
opinions have lived in my home for 
quite some time. Even before I met 
Miss Peabody I thought I knew what 
she’d look like—trig and scrubbed, 
wholesome as cereal, groomed as a 
thoroughbred, and cooly, wonder- 
fully, unbelievably efficient and 
knowledgeable. From what I gather 
of Miss Peabody’s enthusiasm—and 
I am constantly gathering it via my 
daughter—Miss Peabody’s certificate 
is not even dusty, and she is very 
eager to impart her knowledge. 
This knowledge is a sweeping sur- 
vey of the homemaking arts, and the 
senior home ec course is designed to 
take care of emergencies. For in- 
stance, after graduation from high 
school, a girl may decide to marry 
instead of going on to college. So 
she needs to know how to scallop a 


potato, make a neat bed, and mix 
finger-paints to amuse the kiddies. 
Miss Peabody has the latest infor- 
mation from headquarters on these 
activities. And she is merciless with 
backsliders who may be using out- 
of-date or slipshod methods. 

Miss Peabody and I have often 
been at odds. For instance, my 
daughter will announce, “Miss Pea- 
body says that you need six sheets 
for every bed in your house. Do you 
have that many?” 

Immediately I am put on the de- 
fensive, for Miss Peabody unerring]ls 
hits the chinks in my armor. 

“Well,” I hedge, “I have six sheets 
for your bed, if we count the one 
you spilled shocking-pink nail polish 
on and the one we always use for the 
ghost at Hallowe’en. Uh-hum we 
won't go into how many sheets we 
have for the other beds in_ the 
house.” 

My daughter looks at me with a 


Continued on page SY 


What a complete surprise Miss Peabody was! 


Oh, did | put my foot in it at Open House! 








ANY happy returns to Better Breakfast 
= Month which is five years old this September. 
i on . The campaign for improving the health of the 
| ros! eSs Report nation through better breakfasts, the most neg- 
lected meal of the day, has finally brought results. 
Now more people are eating breakfast and a good 
number are eating a better breakfast, according to 
= reports. 

on the 5th A nnual Early surveys showed that a large number of 
children of school age, as well as adults, failed 
to eat a morning meal or ate a totally inadequate 
: ; one. Studies have also demonstrated that 12- to 
° ‘. 14-year-old boys and girls have better attitudes 
Campa Lg n for and grades following the consumption of an 
adequate breakfast. Good breakfast habits are es- 
sential for maximum mental and physical efficiency 

during the late morning hours. 

With these factors in mind, the government, 
home economists, teachers, nutritionists, dietitians, 
doctors, the Cereal Institute, food manufacturers, 

etter and the press have made people aware of basic 
breakfast requirements. They have also made 
them aware of the increasing trend toward variety 
that makes breakfast eating more interesting. 
Fortunately, the results of this widespread knowl- 
edge about breakfasts is beginning to show at last. 
The Elmo Roper Organization is reported to 


have found that there is an increased awareness 
rea asts of the importance of having good breakfasts and 
that more people are actually having them. Fur- 
ther, it was found that the young meal planners in 
the 20- to 35-year-old bracket recognize the impor- 

tance of breakfast and the value in cereals. 
| There is no doubt that by pointing up the ad- 
vantages of the right foods to eat at breakfast 
time, a change for the better will event- 
“= _ ually take place. However, there are still 
‘—~- many teen-agers to whom this message 
has not reached. And so the campaign 
will continue until everyone is not only 
aware of the value of a good breakfast 














but eats one, too. 





She starts the day right with citrus 
juice, a tall glass of milk, and piping 
hot wheat cereal with maple syrup. 
Cereal Institute 
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MONDAY 


Meat Loaf 

Peas 

Corn on the Cob 
Pumpernickel 
Bread* 

Deep Dish Cherry 
Pie 


Hot Turkey 
Sandwich 

Chef’s Salad 
Fruited Raspberry 
Gelatine 


Macaroni and Cheese 
Buttered Peas 

Cabbage Slaw * 
Hard Roll* 

Apple Gingerbread, 
Whipped Cream 


Grilled Frankfurter 
Baked Beans 

Cole Slaw 

Brown Bread* 
Sliced Peaches 
Oatmeal Cookie 


Cream of Corn Soup 

Ham Salad 
Sandwich i 

Cabbage Pineapple 
Salad 

Fruit Cup 


TUESDAY 


Fruit Juice 

Toasted Cheese 
Sandwich 
Salad 

Apple Crisp 


Orange Juice 

Stuffed Pepper 
(Hamburg and 
corn) 

Tomato Sauce 

Broccoli 

Apple Sauce Cake 


Roast Leg of Lamb 
Mashed Potatoes 
Gravy 

Buttered Carrots 
Bran Muflfin* 
Apple Raisin 
Pudding 


Baked Ham 
Candied Sweet 
Potato 

Buttered Spinach 

Corn Muffin* 

Strawberry Whip, 
Custard Sauce 


eatin aie ie sc 


Tomato Juice 

Chicken Chop Suey 
on Noodles 

Green Beans 

Rye Bread* 
Steamed Blueberry 
Pudding, Blue- 


berry Sauce 


COLUMBUS 
DAY 








Swedish Meat Balls, 
Spaghetti 

Butter Beans 
Carrot Strips 

Pineapple Upside 
Down Cake 





Fruit Juice 
American Chop Suey 
Green Beans 
Sesame Seed Roll* 
Steamed Fig 
Pudding, 

Foamy Sauce 





WEDNESDAY 


THURSDAY 


Barbecued Beef Roll 
Barbecue Sauce y& 


Summer Squash 
Celery Sticks 
Sliced Pineapple 
Peanut Butter 
Cookie 


eee 


FRIDAY 


Salmon Timble, 
Cream Sauce 
Peas 


| Turnip Strips 
| Raisin Bread* 
| Cranberry Crunch 





Beef Pie with 
Vegetables, 
Biscuit Topping 

Waldorf Salad 

Butterscotch 
Pudding 


Fridayburger 
Sliced Tomatoes 
Corn Pepper Relish 
Baked Apple, 

Light Cream 





Tomato Juice 
Baked Sausage 
Delmonico Potatoes 
Lima Beans 

Cheese Muffin* 
Chocolate Cup Cake 





| Fish Sticks 
| French Baked 


Potatoes . 7 


Sliced Tomatoes 


| Wholewheat Bread* 


Apple Sauce 
Shortcake 





Orange Juice 
Baked Beef Hash 
Buttered Beets 
Vienna Bread* 
Deep Dish Apple 


Pie with Cheese 
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Tomato Juice 

Tuna Chop Suey on 
Fried Noodles 

Green Salad 

Apple Muffin* 

Lemon Cheese 


Cake Pie 
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from Marion Cronan’s 


notebook .. . 


The omission of a la carte items from the school 
lunch has long been advocated by many school lunch di- 
rectors. The serving of a complete Type A school lunch 
is very desirable from a nutritional standpoint. As 
you know, this meal is designed to provide one third of 
the daily nutritional requirements of the student and 
provides the protein, vegetables, and fruit which may 
be lacking in the diet. Experience has shown that stu- 
dents will not select vegetables or even salads from an 
a la carte menu because they feel that these foods do 
not satisfy their hunger. However, they are quite will- 
ing to eat vegetables and salads when they are included 
in a “package deal.” 

Schools that have omitted a la carte items often find 
that the students, and sometimes the parents, are un- 
happy because they cannot buy a sandwich. The answer 
to this problem is to offer, wherever facilities allow, a 
second Type A lunch built around a hearty sandwich. 
In the public schools of Brookline, we offer a choice of 
two complete meals. We have found that students are 
better satisfied and the total participation in the Type A 
lunch has greatly increased. 

An example of the second sandwich special lunch for 
one week is as follows: 


MONDAY TUESDAY 
Vegetable Soup Tomato Juice 
Swiss Cheese on Chicken Salad Roll 
Pumpernickel Bread Pineapple Cabbage 
Mixed Green Salad Salad 
Peach Cobbler Grapenut Custard 


Milk Milk 
WEDNESDAY 


Cream of Celery Soup 

Hot Pastrami Roll 

Cole Slaw 

Fruit Cup 

Milk 

THURSDAY FRIDAY 

Fruit Juice Tomato Juice 
Egg Salad Roll Tuna Salad Roll 
Potato Chips String Beans 
Buttered Peas Apple Brown Betty 
Peach Half Milk 
Milk 

The important item on any school lunch is milk. Mil 
lions of half-pints were consumed by school children 
last year. In fact, it is estimated that 400 million addi 
tional half-pints were drunk due to the Special Milk Pro- 
gram. Last year this program was extended to more 
than 47,000 schools throughout the country. 

Milk is served not only at lunch, at a reduced price to 
the child, but is available at other times of the day 
before school, or after school, and at a midmorning r¢ 
cess “milk break.” 

Chis program was authorized by the Agriculture Act 
of 1954 which provided $50,000,000 annually beginning 
September 1, 1954, and ending June 30, 1956. The 
money was to be used to increase the consumption of 
fluid milk by children in non-profit schools of high 
school grade and under. 
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Quantity Recipes for Starred Items 


ye FRENCH BAKED POTATOES 50 servings 


12 pounds potatoes 4 cup salt 
1% cups butter 


Peel potatoes and cut into cubes. Add salt and steam or 
boil unti! half cooked (10 minutes). Place in greased baking 
pan, brush with fat and bake in a hot oven (425° F.) for 
15-20 minutes or until thoroughly browned. 


* HAM SALAD SANDWICH 50 servings 


4 quarts ham, chopped 4 cups cream cheese 

1 quart chopped celery l cup mayonnaise 

2 tablespoons parsley 3 tablespoons lemon juice 
1g cup light cream 


Blend all ingredients together and chill. Spread on but- 
tered bread. Use #24 scoop to measure. Shredded lettuce 
may be used on ham mixture. 


x CABBAGE SLAW 50 servings 


2 gallons finely chopped 4 cups honey 
cabbage | tablespoon salt 
3% cups vinegar 4 cups salad dressing 


Add vinegar, salt, and honey to cabbage. Cover and let 
stand in refrigerator for one hour. Drain dry. Add salad 
dressing just before serving. 


ye BARBECUE SAUCE for MEAT SANDWICH 
50 servings 


cup butter 3 quarts stock (meat or bouil- 
cup finely chopped onion lon cube) 

tablespoons white pepper L tablespoon Tabasco sauce 
cup sugar Lo cup Worcestershire sauce 
cup celery salt 6 cups chili sauce 

tablespoons paprika (tomato paste) 

cup vinegar 


NE 


ee 
= Vanes 


Saute onions in butter until tender. Add pepper, sugar, salt, 
and paprika. Then add vinegar, stock, Tabasco sauce, 
Worcestershire sauce and chili sauce. Boil slowly for one 
hour. Pour over meat. Heat in oven at low temperature 
for 30 minutes. Serve hot on sandwich bread. 














FOR 





School Lunch Room 
Supervisors 


and 


All Home Economists 


interested in 
Quantity Cookery 


“TESTED QUANTITY 
RECIPES” 


Recipes that add menu variety, trim food 
costs and save labor for appetizers, en- 
trees, vegetable and relish dishes and des- 


serts using canned apple sauce, slices and 
juice. Collection in handy jacket form. 


+ 


For Food Operators in search of tried 


and tested dessert specialties, a new 36- 


page booklet 


“Favorite Apple Desserts 


Served in 


Famous Eating Places” 


presents recipes for apple desserts served 


a 


s “specialties of the house” 


by leading 


restaurateurs and food service managers. 


Good text material on pie making and 


other desserts. Limited distribution. 


If you do not have your copy of the 


+ 


following, order by coupon. 


20 page booklet with recipes and serving 


suggestions. 


“Tasty Apple Treats” 


+ 


All Materials Free 
Fill in Coupon on p. 113 


PROCESSED APPLES 


30 East 40th St., New York 16, N. Y. 


INSTITUTE, 


INC. 
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By SHIRLEY 


A HOMEMAKING TEACHER resolves 

to keep the following reso- 
tions during the coming school 
year: 


1. I will learn my students’ 
names as quickly as possible. An 
important step toward rapport 
will thus be established that will 
help us get off on the right foot. 


2. I will encourage students to 
help in planning our course of 
study. I will do my best to fit 
their “wants” to their “needs.” 


3. A teacher-pupil-parent com- 
mittee will be set up. As a 
starter, parents might contribute 
a survey of students’ home re- 
sponsibilities with their own 
comments. 


4. I shall do a better job of 
developing the home experience 
area of learning. Here again 
students’ contributions to plan- 
ning should be valuable. 


5. New books will be my allies 
in teaching. Unimaginative as- 
signments, such as, “Read pp. 
109-120 in the text,” will not be 
the rule. Students will be en- 
couraged to supplement their 
assignments with references to 
the latest books. 


6. The campaign for improved 
reading habits will be promoted 
in homemaking class. We will 
cooperate with the English de- 
partment in an effort to prove 
that “Johnny — and Mary — can 
read.” 


7. Magazines will be read for 
current trends in family living. 
Pertinent, sound articles and apt 
cartoons will be posted on the 
bulletin board to _ stimulate 
interest. Students will be asked 
to contribute new and_ lively 
material for posting. 


8. Bulletins, pamphlets, and 
charts will be used as supple- 


Shirley S. Dalton teaches high 
school homemaking in Tulsa, Okla. 
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S. DALTON 


mentary information. Teaching 
aids will be used to the best ad- 
vantage. 


9. I will encourage our visual 
aids department to discard some 
of their older films and add new 
ones to the film library. It is 
often easy to drift along in a 
rut in this area, but it is more 
fun and more helpful to keep 
abreast of the times. 


10. The money we spend will be 
integrated within every phase of 
family living. We will budget 
our homemaking money cooper- 
atively and our personal money 
individually. 


11. There will be encourge- 
ment of occasional exchange 
classes with teachers in other 


departments. This would offer a 
two-way opportunity for new ex- 
periences in the classroom. For- 
eign language teachers have 
indicated an interest in this plan. 
Agricultural teachers have co- 
operated with homemaking teach- 
ers in this way for a long time. 
Why can’t we interest others in 
a similar project? 


12. Boys will be encouraged to 
enroll in home management, in 
personal development, in foods 
and family living courses. 

13. Resources in the community 
will be used whenever possible. 
The city utility company, local 
department stores, frozen foods 
plants, children’s nurseries, all 
of these and others, will be 
sought out to work with us. 


14. Homemaking aptitudes will 
be taught along with patterns of 
family living. Neither will be 
made secondary to the other. 
The exception will hold if stu- 
dents indicate a preference for 
personal and family development 
guidance. 

15. 1955 to 1956 must be our 
best year ever. We cannot rest 
on accomplishments of the past 
The future is our challenge! 
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Quotes 
(Continued from page 24) 


psychological price. The new suburb 
is a community only in the sense that 
it is an aggregate of dwellings— 
often identical houses. It may... 
become a community, but not yet. 
No one has grown up init. It has no 
traditions. We don’t know what ef- 
fect it will have on children. 

“The families of New Suburbia 
consist typically of a young couple 
with one or two children, or one 
child and another on the way. The 
child sees no elderly people, no teen- 
agers. Except on week-ends and 
holidays he sees only mothers and 
other children of his own age. 
There is often nothing but a super- 
market and a gasoline station. 

“The children . .. run the danger 
of becoming ‘homogenized.’ In many 
of the new suburbs the white child 
never sees a Negro. The Jewish 
child never plays with any but Jew- 
ish children. Some suburbs are all 
Catholic; in others there are no 
Catholics. Even without racial and 
religious segregation—and in these 
new developments groups tend to 
segregate themselves to an alarming 
degree—the pressure to conform is 
intense and stultifying. 

“Children derive their models pri- 
marily from their parents. Where 
the parents live in an atmosphere of 
general conformity the children will 
select their friends and associates 
from among the like-minded. In this 
atmosphere children are likely to pic- 
ture the good life in terms of stand- 
ardized patterns; and that tends to 
block invention and experiment... . 
What spiritual equivalent will they 
find for the challenge and inspiration 
that an older generation found dur- 
ing childhood in city streets, on 
farms, in market towns? 

“Individual parents can... get 
their sons and daughters into other 
types of homes, exchanging visits 
with old friends, or perhaps with 
children’s cousins. ... If a grand- 
mother or grandfather has come to 
live with a young couple, this should 
not be looked upon as an unmitigated 
tragedy. . . . Children from New 
Suburbia need trips to both city and 
country to become familiar with the 
world in which they live. 

“Activities can be organized 
around the school for the benefit of 
the community, such as study groups, 
public meetings, parent-teacher or- 
‘ganizations ... recreational projects, 
dramatics and amateur entertain- 
ments that can bring whole families 
together for choral singing, musical 
affairs, art classes, carpentry classes. 


©) ‘ts brand new 
---and bursting with ideas 
for every class...every 


YK 


group you work 


complete with! 


“HOBBY 
HAND 


10¢ for 
Teachers and 
Home Economists 


Just 

send 10¢ 

in stamps 

or coin to cover 
mailing and handling 
charge. 


Write for your copy... 


Here is the book you've 

been asking for —a 

hobby book that 

encourages self-ex- 

pression with 

things that are fun 

to make and just as much 

fun to use. Dozens of projects 

of interest to teen-age and adult 
groups—a special section for the primary 
grades. Profusely illustrated in lively color. 


IMAGINE ALL THIS IN ONE BOOK! 


© 9 "I Made It Myself’’ Projects For The Very Young 

®@ Creating With Raffia— Model Making 

@ Creating Batik Designs On Wood And Cloth 

@ Creating Furniture From Barrels And Crates 

@ Design-Your-Own Fabrics—Design-Your-Own Jewelry — 
Design-Your-Own Accessories 
Sewing For Fun—Quilting For Moderns and many, many more 
thought-and-action provoking ideas 


Prepared by the Rit Fashion and Home Economics Bureau 


JRit Products Division, Dept. A-9-5 
1437 W. Morris Street 
Indianapolis 6, Indiana 

stamps 

coin 


Enclosed is 10¢ in} for my copy of 


“Hobby Handbook For All Ages.” 

All Purpose Rit N 
Fabric Tints and Dyes. ame 

Works on Nylon, all Rayons Address 
including acetates and mix- City Zone State 
tures, cotton, silk, wool, linen 
—literally any fabric except Teacher of 
glass or mineral fiber School 
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COMPLETE 
TEACHER'S 
PACKET 


including 
student copies of 


‘THE ART OF 
SALAD 
MAKING" 


kKkKkkx 


Many other teaching aids! 


This complete teacher’s packet in- 
cludes 25 students copies of a useful 


leaflet giving suggestions and reci- 


pes for salads and dressing that 
are unusual and practical. Nineteen 
illustrations in the file-size leaflet. 


The packet also includes a teaching 
guide, 5 descriptive labels, and an 
illustrated copy of “Today’s Canned 


Foods” full of teaching information. 


KkKkKk* 


To get your free Teacher’s Packet 
use the Libby, McNeil and Libby 
coupon on page 107. 
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As the children get older, mothers 
and fathers might start new enter- 
prises that will bring other kinds of 
people into the community . . . par- 
ents should be aware that they have 
not a real community—merely an ag- 
gregation of homes.” 


MAN-SIZED JOB 

“Studies in increasing number are 
investigating the effect a father—or 
the absence of one—may have on 
children’s development,” reports 
Dorothy Barclay in The New York 
Times Magazine. ‘Research carried 
out in Montebello, California, indi- 
cates that youngsters growing up in 
a household without an adult male, 
show a high degree of self-reliance, 
but also a feeling of lack of personal 
worth, a lack of faith in the future 
and a ‘what’s the use’ attitude lead- 
ing to school difficulty. Boys from 
9 to 12 were most seriously affected, 
but both boys and girls showed ill- 
effects. They seemed to lack much 
of the guidance needed to understand 
what is regarded as socially right or 
wrong in one’s society. 

“. . Also strong in support of 
father’s maintaining his masculine 
identity is B. D. Hendy, British psy- 
chiatrist. Father’s ‘detachment,’ his 
‘power of representing the outside 
world to those within the home’ is 
perhaps his most valuable quality. 
He should never compromise this 
quality by letting himself become a 
mere home bird, content with his 
slippers and pipe by the fireside. .. . 
He should be a fund of knowledge, 
an organizer of expeditions and ex- 
cursions, one who brings interesting 
people and things into the home. By 
his influence he should ensure that 
his wife ‘become not too fussy or im- 
mersed in the details of her home or 
draw the children into a net woven 
of such preoccupations.’ 

“.. Children need more than their 
father’s interest and example. More 


men are sought as teachers in ele- 


(Continued on page 83) 


Removes RUST. STAI NS 


from BATHTUBS « SINKS 
bottoms of COPPER POTS 


AUTO BUMPERS 
TILE FLOORS - METALS 


FREE SAMPLE Give names of your dealers. 
"> ZUD is sold at Grocers, 
anteed by Hardwore, Dept., 10¢ Stores 


Good Housekeeping 
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THIS CENTURY-OLD 


SECRET... 


Men love Lea & Perrins Worcester- 
fish, 


Surveys prove it. . 


shire Sauce in meat, cheese 


dishes! famous 
chefs have always known it. For extra 
good flavor in soups, gravies, sauces. 
too, this all-in-one seasoning (none 
other needed!) is the way to a man’s 
heart. The smart girl keeps it handy 


in the kitchen .. on the dining table. 





The big secret’s in 
this little book! 


“DISHES MEN LIKE” 
get your FREE copy today 
\ 


e 50 PAGES OF RECIPES 
FOR MEN...all quick, 
easy, economical 

¢ HOW TO CARVE MEAT, 

FISH, FOWL...a boon 

\ to the carver! 

\ « HOW TO CHOOSE 

\ ‘GO-TOGETHERS’ 

70 combinations for 
menu-planners. 





Fill out the coupon in 
back of book.... 











LEA & PERRINS, Inc. 
241 West Street, 
New York 13, N. Y. 


LEAPERRINS 
woncesrronne SAUCE 
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SOME USEFUL THINGS TO KNOW ABOUT 


FINE SCISSORS AND SHEARS 


A FOLDER so chock-full of information that 
it’s actually a small textbook! It summarizes esee 
the most important things your students a4 o™ 
need to know about how to choose—and . : > _ a 
use—sewing scissors and shears. c nuit By 


FOR YOUR CLASSROOM WALL: nis P . _ — a ” 
handsome chart illustrates and describes , : 
the scissors and shears of greatest interest ‘. a3 - 


to your students, outlines the essential facts 
they should know about all fine cutlery. 








D SCISSORS ARE GOOD FOR A LIFETIME! 


‘ 
ve Uniquely Yours 


Now ... when you order any of the scissors or shears shown on the wall chart ‘above, we will 





engrave them with your name at a very modest additional charge. They'll be very personally 
yours—for life! Just send the coupon for details. Sorry, but this offer must be limited to new orders, 


GROOMING AND HOUSEHOLD NEEDS, CUTICLE SCISSORS, NAIL SCISSORS, 
PEDICURE SCISSORS, STRAIGHT TRIMMERS, KITCHEN SHEARS AND MANY OTHERS, 


3373 to 


33!3% discount on Clauss scissors 


WE REALLY CUT UP” IN MINNEAPOLIS!? 

From the time our booth opened in the morning until it closed teachers, and their classes, a 33! 
in the evening, every day, you kept us busy. And we loved it and shears. Besides equipping thousands of accomplished sewing 
teachers at this very special price, we have made it po sible for 
more thousands of beginners to start their sewing with the finest 
scissors and shears obtainable. Teachers tell us that these beginners 


every exciting minute of it! 

Nicest of all, we think, is the pleasure of seeing our old friends 
who come in to tell us how much real delight they take in using 
their Clauss scissors and shears. Every year there are more of them, are more likely 
and it makes us very proud and happy. We'll certainly do everything than those who start with poor tools. 
we can to merit their high regard. If you missed us in Minneapolis, don’t miss us now! Drop the 

We told our friends, and the hundreds of new ones we made, me pe in the mail for all the particulars on this extremely worth- 


about our back-to-school offer this year. Again we are offering whi 


to continue and enlarge their interest in sewing 


e offer 
Sincerely yours, 


COUPON SECTION Bud Halon Hol gotnaa 
CLAUSS CUTLERY COMPANY, Fremont, Ohio 


New York Office—1107 Broadway 


SIME CUTLERY SINCE 1877 
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WATERLESS COOKING: we snow 





This Big Chart on 
“Waterless” Cooking 
is Yours for the Asking! 


This colorful visual aid will show your 
students the ““What, Why, How” of 
flavorful, ‘‘waterless’’ cooking! Illus- 
trated folders, keyed to the chart, are 
available in quantities—an extra aid to 
class discussion and quiz. It’s all Free 
to you. Just fill in and send us the 
coupon on page 125. 


Chub Quire 


WATERLESS COOKWARE 
SPECIAL DISCOUNT TO 
HOME ECONOMISTS 


As a Home Economist, yeu are entitled 
to a special discount on all 19 Club uten- 
sils. Beautifully styled, Club Aluminum 
is thick cast aluminum designed to 
spread heat evenly, quickly on all sides, 
top and bottom. Cool-grip plastic 
handles. You’ll want a catalog and the 
details. Mail the coupon on page 125. 


CLUB ALUMINUM PRODUCTS COMPANY 
CHICAGO 14, ILLINOIS 


“> 


Family Relations 
(Continued from page 33) 


rabbi, and a minister in for talks on 
marriage and divorce, a panel dis- 
cussion with parents, and a group of 
children in for classroom observation. 

When discussing dating problems, 
she uses films, sends students home 
with a booklet called Understand- 
ing Sex, which she requests the 
parents to read. Upon their approval, 
she discusses with the students the 
importance of high ideals and whole- 
some attitudes toward sex. 

“The girls thought family rela- 
tions would be a light, easy course,” 
Mrs. Messinger says. “They were 
surprised and pleased to find the se- 
rious subjects that were discussed. 

In her clothing classes, students 
work according to their ability and 
experience. It’s harder for her to 
have varied projects going, but more 
satisfying to the students, and con- 
sequently the closet holds simple 
skirts as well as fully tailored coats! 
Mrs. Messinger keeps the radio tuned 
in to pleasant music in her sewing 

“Tt’s how they’ll work at 
she says. 


classes. 
home,” 

In home furnishing, Mrs. Messin- 
ger makes heavy use of filmstrips 
and magazines. Last year her stu- 
dents worked out a project which 
they enjoyed tremendously. The girls 
made scale model houses of card- 
board. With these models, they 
learned furniture and arrangement, 
design, etc. The cardboard houses 
were later displayed at a PTA ex- 
hibit. Students also paint trays and 
pictures, and make quilts 

Outside of class, Mrs. Messinger is 
active in Red Cross work and is on 
the executive board of the PTA. She 
was recently asked to help initiate a 
parent-education program at which 
parents and teachers could discuss 
the family problems which crop up 
regarding their children. 

Mrs. Messinger is also part of an 
adult-education program which offers 
various courses to people in the com- 
munity. This year, she will teach a 
class in clothing construction. 

Mrs. Messinger plans to settle in 
Teaneck when her husband, Roland 
T. Messinger, comes home. The 
lucky husband, is currently _ bet- 
ter known as Lieutenant Junio? 
Grade, on the USS Rooks. Janet met 
him at a fraternity party at New 
York University when he was study- 
ing accounting. Future plans include 
a nursery in that Teaneck apartment, 
and, by all means, teaching. 

Good luck to you, Janet Innis 
Messinger! The future growth and 
prestige of home economics is guar- 
anteed by teachers like you. 


FREEZER PAPER 

The original and still 
the lowest cost way to 
protect meats for freez- 


MRS. HAYWARD’‘S 
DUSTING PAPER 
Polishes as it cleans, 
actually picks up dust 


Handy cutter-box rolls 


SHELF PAPERS 
3 types in a variety of colors and prices 
Suits every need, exactly 


| BAKING CUPS 


Colorful aids to easier baking 
cup cakes stay fresh, and are 


served neatly 


SAMPLES ON REQUEST! 


Household 
Papers 


THE KVP COMPANY, 


Kalamazoo, Michigan 
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News 

(Continued from page 18) 
[Inc., as director of home economics. 

Miss Thelma Thompson has 
been named to head the education 
program of the Wool Bureau. 
Mrs. Kay Paxton has been appointed 
assistant state supervisor of home- 
making education for Arizona. 
The National Cranberry Associa- 
tion has announced that Annette 
Robins will be its new Cranberry 
Kitchen director. Miss Doro- 
thea E. Underwood has moved to 
the Syracuse office of the Niagara 
Mohawk Power Corp. to set up a 
home service department. . . . Alice 
Cline joined McCall’s as assistant 
household equipment editor... . 4 As- 
sembled Products, Inc., announced 
the appointment of Miss Patricia 
Harkins as director of Trimex ed- 
ucational service. Miss Carolyn 
Evans is the new director of home 
economics at the Florence Stove 
Company. . .. Vladimir de Lissovoy 
has been appointed Assistant Pro- 
fessor in Family Life at Oneonta 
State College. .. . Western Growers 
Association has added Miss Barbara 
Clinton as staff home economist... . 
Miss Louise Frolich is now head of 
kitchen research work for Midwest 
Research Institute in Kansas City, 
Mo. Catherine Nissly Maurer 
has joined Farm Journal’s editorial 
staff as head of the foods depart- 
ment and test kitchens together with 
Miss Joanne Marilyn Schultz, who 
joined the foods staff... . Miss Gen- 
evieve Wolf will serve as a Regional 
home economist for Western Beet 
Sugar Producers, Inc. 





ALICE BROWN KLINE 

Alice Brown Kline, home 
consultant, died June 12 
Her untimely 


Miss 
economist 
after a long illness. 
death interrupted an outstanding 
career in home economics. In recent 
years she had worked with the Gen- 
eral Foods Corporation and the Na- 
tional Dairy Council. Before that, 
she was food editor of American 
magazine. She had also been 
a director of home economics for 
Southwest, Conn. 

Miss Kline was graduated from 
Virginia Polytechnical Institute with 
B.S. and M.S. degrees. She did 
post-graduate work and later taught 
home economics at Cornell Uni- 
versity. Past chairman of the New 
York chapter of HEIB, Miss Kline 
was a member of the AHEA and the 
\merican Dietetic Association. 


r 
Home 


ELLEN PENNELL 
Miss Ellen Pennell, associate pro- 
ssor of technical journalism in 
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home economics at lowa State Col- 
lege, passed away on May 22, after 
an illness of several months. 

Her career in the home economics- 
journalism field began in 1928 when 
she became an associate editor with 
Successful Farming magazine. In 
1936, she became managing editor 
of the Country Home magazine. Miss 
Pennell also directed the service de- 
partments of the National Biscuit 
Company and Pillsbury Mills, Inc. 
In addition to her many full time 
positions, she participated regularly 
in a radio panel, and directed a 4- 


radio program in Min 
neapolis. She edited the Successful 
Farming Cookbook, was author of 
Women on TV and numerous pam- 
phlets and articles in professional 
and women’s service Magazines. 


day-a-week 


She was a member of the AHEA, 
and was a past president of the 
Minnesota branch of that organiza- 
tion, a member of the ADA, and 
Theta Sigma Phi; a member of the 
American Association of University 
Women, the Iowa Press Women’s 
Association and American Women 
in Radio and Television. 





AIDS TO TEACHING TEXTILES 





1. TEXTILE FIBER COLLECTION 
Natural and Man-Made 
Fiber 


. TEXTILE YARN COLLECTION 


Spun and Filament Yarn 


“30 STAPLE COTTONS” BOOKLET 


“30 SYNTHETICS” FOLDER 


“30 WOOLENS-WORSTEDS” 
BOOKLET 


. STUDENTS “MAKE-IT-YOURSELF” 
FABRIC COLLECTION KIT 


sntative tabr 


rep 
tiber 


TEXTILE FABRIC COLLECTION 
15 FABRICS 


“STAPLE COTTON FABRICS” 
REFERENCE BOOK 


112 Franklir 





HOYE TEXTILE PUBLISHING CO. 


Street, New York 13, N. Y. 


Price 


$3.00 set 


$3.00 set 


$3.00 each 


$3.00 each 


$3.00 each 


$2.50 
For 
single sets 
quantity 
discount 


$25.00 set 


$5.00 each 
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Eye Appeal 
e Taste appeal is achieved, too, 
with Fruit-Freeze which preserves 
the fresh flavor and appearance of 
home-frozen fruit. A mixture of 
Vitamin C (ascorbic acid) and su- 
crose, it may be mixed with syrup 
to form a solution into which fruit 
is sliced before freezing or may be 
added to dry slices of fruit, just 
as sugar is added, before packing 
in the freezer. It may also be used 
on the fruit in salads or desserts 
to prevent browning. This same 
Vitamin C has been used for a long 
time by commercial frozen fruit 
producers to prevent browning and 
to retain the flavor. Made by Merck 
& Co., Fruit-Freeze is available at 
drug stores in a 5 oz. jar for 89c. 





€ 





A suggestion for mixing your own salad. 


Matter of Fat 
e “Try not to let yourself get fat.” 
That’s what Dr. Frances Johnston 
of Cornell advises. “It is not so 
much reducing as holding the line 


that’s important in weight control. 


If you gain three extra pounds, take 
them off right away. It’s much eas- 
ier to do than accumulating a bulk 
of 50 pounds and then starting the 
long slow road to slimness. If you 
know which foods are basic and 
which are frosting, you can cut 
down easily If you like your 
toast buttered, have it that way, 
but don’t put butter on your vege- 
tables.” 

And speaking of fats, a new 
booklet, Fats and Your Diet, dis- 
cusses how fats aid in, digestion, 


66 
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For the kitchen . . . canning aids 


... quick-and-easy ideas .. . new food lines 


, 


act as “vitamin-carriers” and help 
in the even burning of energy by 
the body. A low-calorie diet that 
protects health must provide at 
least 15 per cent of the calories 
from fats. Booklet available from 
National Association of Margarine 
Manufacturers, 545 Munsey Build- 
ing, Washington, D. C. 


Firsts 


e A break for a neglected age 
group. To cater to the eighteen and 
a half million persons in this coun- 
try who are past 60, a new line— 
a first in the food industry—is be- 
ing test marketed. It’s H. J. Heinz 
Company’s Senior Foods, high in 
protein, calcium, and iron content 
and low in calories, with no salt 
added. So far only stews—beef, 
lamb, chicken — have been pack- 
aged. 

Further attention is given to peo- 
ple in their forties, fifties and six- 
ties in a booklet, Many Happy Re- 
turns, in which their proper eating 
habits are encouraged. Get it from 
National Dairy Council, 111 N. 
Canal St., Chicago, I]. 


Choice Salad 

¢ To pamper the fussy eater. This 
mix-your-own-salad, with Ry-Krisp, 
allows him to pick and choose and 
be his own chef. It’s also a good 
all-year-round buffet suggestion 
and fine for a sit-down dinner when 
there are a large number of guests. 
Saves the hostess time and might 
even prevent waste. 


Ball Bros. 





Brand-new, shoulderless, half-pint jar. 








Chun King 








bs 


Frozen Cantonese dinner is introduced. 


Too Busy To Cook 

e Variety in packaged dinners. 
Chinese food has now been added 
to the ready-to-put-in-oven-heat- 
and-serve dinners. Chun King, mak- 
ers of frozen and American-Orien- 
tal canned foods, introduces a 
frozen Cantonese dinner to busy 
housewives. Packaged in an alumi- 
num foil tray with foil overwrap, 
it makes a filling meal of chicken 
almond chop suey, two crispy egg 
rolls and fluffy rice. 


In Black and White 

¢ For a delicious and quick choco- 
late beverage, just mix the crystals 
of Carnation’s Instant Chocolate 
Drink with hot or cold water and 
stir. Milk need not be added, un- 
less double nutrition is desired. 

And there’s a real milk bargain 
in the new three-gallon package of 
Borden’s Instant Starlac, nonfat 
dry milk powder, The price per 
quart figures out to only seven 
cents! 


Half Pint 

e You asked for it! A canning and 
freezing jar that will also accom- 
modate jelly is something home 
canners have wanted for such a 
long time that Ball Brothers de- 
cided to get to work on one. What 
they have produced is a _ half-pint 
jar that is slightly tapered. In 
other words, it is shoulderless. It 
is perfect for stacking and it seals 
with a regular (Mason size) dome 
cap. Right for any number of 
spreads and relishes, too. 


Chicken in the Freezer 
¢ When you put chicken in the 
freezer, it’s smart to mark packages 
plainly to save guesswork. Special 
stamps, inks, labels, and tape are 
made for this purpose. Give date 
and contents. Writing labels and 
making up boxes in advance speeds 
the packaging job. Some packages 
can’t be labeled after sealing. These 
suggestions come from the U. S. 
Department of Agriculture. 
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ew method streamlines 
old-fashioned sugar cookies... 


Vy 


No digging out shortening . . . pour Wesson Oil. ..<—)_-, 


Just stir... and drop... and sugar top! 














No creaming. No heavy batter. Modern liquid shortening 
method makes ideal cookie-baking lesson for beginners. 
Easier than solid shortening, delicate Wesson Oil pours to 
accurate measure . . . stirs in. Because it’s liquid, Wesson 
blends evenly, makes mixing so easy, even “‘first-timers’’ 
can make these lacy-light cookies. 
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No rolling. No cutting. Drop cookies from teaspoon, then 
a quick trick: flatten with the bottom of a glass dipped in 
sugar. The fragrant, delicate flavor of Stir-N-Drop Cookies 
depends on Wesson’s fresh delicacy, found in no other type 
of shortening. So make them only with Wesson—they’re 
too good to risk disappointment. 


STIR-N-DROP SUGAR COOKIES 


Tender, crisp old-fashioned sugar cookies — easier than 
ever and so good tasting they go in a flash! 


2 eggs 2 cups sifted all-purpose 

3%4 cup Wesson Oil flour, such as 

2 tablespoons vanilla Gold Medal 

1 teaspoon grated lemon *2 teaspoons baking 

rind powder 

% cup sugar *’2 teaspoon salt 
Heat oven to 400° (hot). Beat eggs with fork until well 
blended. Stir in Wesson Oil, vanilla and Jemon rind. Blend 
in sugar until mixture thickens. Sift together flour, baking 
powder, salt; add to egg mixture. (Batter will be soft.) Drop 
by teaspoonfuls about 2 inches apart on ungreased cookie 
sheet. Stamp each cookie flat with bottom of glass dipped 
in sugar. (Lightly oil glass, then dip in sugar. . . continue 
dipping in sugar so bottom of glass is completely covered 
each time.) Bake 8 to 10 minutes. Remove immediately 
from cookie sheet. Three dozen, 3 inches in diameter. 
*When you use self-rising flour, omit baking powder and salt. 


FLAVOR VARIATIONS: 

Coconut Butterscotch. Omit lemon rind. Substitute 1 cup 
dark brown sugar, firmly packed, for %4 cup granulated 
sugar. Add 1 cup shredded coconut. Bake as directed above. 
Chocolate. Omit lemon rind. Reduce flour to 134 cups. 
Substitute 14 teaspoon soda for 2 teaspoons baking powder. 
Reduce vanilla to 1 teaspoon. Add 2 squares unsweetened 
chocolate, melted and cooled. Add 4 cup finely chopped 
nuts if desired. Bake at 375° (moderate) 8 to 10 minutes. 


Delicate salad oil makes 
the finest shortening 


Wesson Oil 





FREE FILMS ON 


“SECOND SIGHT SAM” 
Why Family health insurance? 
Animation by UPA — 5 mins. 





“HOW TO CATCH A COLD” 
Cold prevention do's and don'ts. 
Animation by Walt Disney 
10 mins. 


“IT’S ALL IN KNOWING HOW” 


Nutritional topics for teens. 
131, mins. 


“BATHING TIME FOR BABY” 
Table-tub techniques. 
Animation by Walt Disney— 
13 mins. 


“THE CLEAN LOOK” 
Secrets of natural 
beauty. 25 mins. 





“A MATTER OF TIME” 
All about the heart. 
141/, mins. 





Order Today — See Teaching Aids Secti 


FREE 
EXCEPT FOR POSTAGE 
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ASSOCIATION FILMS 


“First with Home E-onomists”’ 


347 Madison Avenue 
New York 17, N. Y. 


How to look pretty in eyeglasses and the mechanics of making lenses are both explored 
in The Magic Lens. The film, in color, is sponsored by the Better Vision Institute. 


Audio-Visual 


(Continued from page 39) 


lecture-demonstration on “kitch- 
eneering.” 

This fall Association Films re- 
leases Amazing What Color Can Do 
(tentative title of the new Lees Car- 
pet film). This will be restricted to 
adult audiences, but you may need 
something like this for parents’ meet- 
ings or conferences. I’m anxious to 
see it, too, as the producer promises 
amazing use of color. 

Westinghouse just released 
Springhouse on Wheels (13% mins., 
color, Refrigerator-Freezer Div., 
Westinghouse Electric Appliance 
Div., Mansfield, Ohio), a history of 
the household refrigerator plus a 
tour of the plant. 

Speaking of electric appliances, we 
need to remember electrical safety. 
Octopus in the House (28 mins. 
color, free loan, Association Films, 
sponsored by National Electric Prod- 
ucts Corp.) amusingly points out 
dangers of too many cords from same 
outlet, improper wiring, overloads, 
and other household electrical haz- 
ards. An important subject too of- 
ten overlooked. 


Other Topics 

Young America promises fall re- 
lease for a film which should be a 
good item, Why Study Home Eco- 
nomics? (10 mins. ). Planned for 
guidance and home economics groups, 
this could be a real must-see. 

Good Housekeeping has made a 
film, What Goes on at Good House- 
keeping (26 mins., color, free loan, 
Movies U.S.A.). It follows Mary 
Evans, housewife through a typical 


day. The staff works right along 
with Mary and tries to simplify her 
work. Also shows laboratory inves- 
tigations of products prior to giving 
the Good Housekeeping Seal. 

Association will release this fall 
another of Simplicity Pattern’s how- 
to-do films, How to Make a Jumper 
(free loan). 

Sheer Glamour (15 mins., color, 
free loan, Modern Talking Picture 
Service, sponsored by Davenport 
Hosiery Mills) shows how hosiery is 
made and outlines buying standards. 
Unfortunately, distribution is re- 
stricted to certain states. 

Luxury Unlimited (29 mins., color, 
free loan, Fiber Div., Virginia- 
Carolina Chemical Corp., 401 E. 
Main St., Richmond 8, Va.). This 
is the story of Vicara fiber—develop- 
ment, manufacture, properties and 
uses. 

The Inside Story (17 mins., color, 
free loan, Modern Talking Picture 
Service, sponsored by Egg Solids 


Foot and shoe problems are taken up in 
The Last Story, Endicott Johnson Corp. 
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available 
to teachers 
without cost: 


NEW AND REVISED 


TEACHING AIDS 
Covering 
CANNED FOODS 


USING CANNED FOODS 

How to buy and use canned 
foods; guide for meal planning; an- 
swers to common questions; menu sug- 


gestions. 


CANNED FOOD TABLES 
Charts for nutritive values and 
number of servings. 


HOW DESCRIPTIVE LABELS HELP 
CANNED FOODS SHOPPER 


How to use label for most efh- 
cient buying. 


CANNED FOOD BUYING GUIDE 
Wall chart in color: Actual can 
and jar sizes and content. 


USING CANNED FOODS—CLASS 
AND HOME ACTIVITIES 


One copy for the teacher, with 
motivation suggestions. 


NEW INDUSTRY RESEARCH 
IN FOODS 


One copy for the teacher; re- 
search as applied to canned foods. 


Please use the 
COUPON SERVICE SECTION 


to order teaching aids 


CONSUMER SERVICE DIVISION 


NATIONAL CANNERS 
ASSOCIATION 


1133 20TH STREET, N.W. 
WASHINGTON 6, D.C. 
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Council) points out uses of egg solids 
in baking. 

Grapefruit Glamour (13 mins., 
color, free loan, Modern Talking Pic- 
ture Service, sponsored by Florida 
Citrus Commission) points up nutri- 
tional values, uses in appetizers, sal- 
ads and desserts. Restricted to cer- 
tain states. 

For your Child Study groups, 
McGraw-Hill will release in late fall 
three more films in their Child De- 
velopment series: Play age play 
patterns, values of play, how parents 
can help children develop through 
play. Brothers and Sisters—tactors 
affecting sibling relationships, meth- 
ods of dealing with normal sibling 
rivalries. Children and Fantasy—im- 
portance of child’s fantasy world; 
how parents can channel imaginary 
world into creative activity. 


University Productions 


A surprising number of home eco- 
nomics films on a wide variety of top- 
ics have been produced by colleges 
and universities, often for their own 
departments. These are available to 
you for rental or purchase. Here is 
an important new source for good 
materials. Let’s sample the offerings 
here though they’re not all brand- 
new: 

Iowa State College, Visual Instruc- 
tion Service, Ames, lowa: The Home 
Economics Story (34 mins., color) 
gives guidance in college curriculum, 
opportunities in this field after grad- 
uation; varied aspects of the home 
economics courses; advantages of a 
home economics major in both home- 
making and job. Tips From Your 
Freezer (20 mins., color, produced by 
lowa State for Refrigerator Equip- 
ment Manufacturers Assn.) two 
freezers talk via tin-can telephone 
giving tips on proper freezer 
preparing foods for freezing 
using such food. 

University of Nebraska, Photo- 
graphic Productions, Lincoln, Ne- 
braska: These were originally pro- 
duced for the University’s educa- 
tional television program. Home 
Safety (8 mins.)—common accident 
hazards in the home, methods of 
eliminating them. Buying Apples 
(7% mins.)—main varieties; their 
characteristics and uses. Moth Con- 
trol (8 mins.)—nature and types of 
moths, extermination methods. Win- 
ter Care for House Plants (& mins.) 

needs of common varieties for 
water, sun, temperature, plant foods. 

Ohio State University, Department 
of Photography, Columbus 10, Ohio: 
Careers in Restaurant Management 


use, 
and 


(16 mins., color) is the story of Jim 
Welty, bus boy, taking a course and 
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Entertaining! Instructive! 


How to Catch 
a Cold 


Animated color film by 
Walt Disney Productions 
sent to you FREE by the 

distributors of Kleenex* tissues 


This semester let the Walt Disney 
brand of fun help you teach the 
scientific do’s and don’ts of cold 
prevention painlessly, memora 
bly. This 16 mm. sound and color 
film will be sent to you free on 
short term loan. For an early fall 
showing of ‘‘How to Catch a Cold”’ 
mail the order form below today. 


| a f i 


1 well fostey 


Ho Tol Cure a (old. 


Highlights of the film 
on posters 
A series of 6 full 
(measuring 14 x 20) suitable for 
bulletin boards and classrooms 
make wonderful reminders of the 
lessons learned in the film 


color posters 


—-—-—- MAIL TODAY! 


» Dept. Pil 


\ssociation Pilt Iie 
ty Madison A 
New York 17 


Please set 


venue 
New York 
id me free ‘except f 


film llow 


y wanted ‘allow 4 week 


nd choice tllow 5 week 





starting own restaurant. Outlines riage preparation, family manage- 
courses and field experiences, Pre- ment in addition to cultural and pro- 
Preparation of Vegetables (13 mins., fessional training. 
color) takes up methods of selecting, 
preparing and serving salads, em- The Backlog 
phasis on handling and preparation With the interesting new releases 
cf vegetables. and the films from university pro- 
Film Production Service, Virginia duction units, we have a good start 
Department of Education, Richmond on a film file for home economics. 
6, Va.; Cutting and Boning Beef (30 Varied, too. But in our efforts for 
)) mins, color) is a step-by-step method closer coordination, let’s not forget 
of boning and cutting beef for home the backlog of good films and film- 
canning. Canning and Utilizing Beef strips always at hand. 
€ : ’ . , ve : 
hints and : (2) mins. color) covers packing and — There are sponsored films, many 
¢ ee ss eRe available from distributors such as 
helps for homemakers — Sums — — Poh it Association, Ideal, Movies U.S.A., 
i. y* ‘ se os Modern Talking Pictures, United 
me umportance ig Receive correct World, others directly from sponsors. 
from a es ae Several distributors have prepared 
7 8S ’ eae : special lists of home economics films. 
F weights and measure officials. iia eieni dh ‘ea h bi 
. e : ; ; Also, Young America has cooking, 
ilms \ - val Auditory Production Cen- sewing and money management films 
el <eoiin re abana ne and filmstrips. McGraw-Hill has an 
( 151%, mins. color) how hats can be ak ene gehen Pena —e 
D ; f B oa Ne Ravina Ts 
“BACKGROUND FOR HOME designed and created by and for you, 7 of yet Piccits Mnsuioe. Con. 
DECORATION” using only materials in the home. onet offers many titles in varied 
Wallpaper for color har- Department of Cinema, University areas such as social and personal 
mony — 22 mins. of Southern California, Los Angeles guidance, clothing, manners, child 
7, Calif.: Designed for You — (20 care. 
mins. ) special university women’s And, please, if you have a good 
“OCTOPUS IN THE HOUSE” program offering curriculum in mar- simple system for locating the visual 
Home wiring hazards 
28 mins. 








“HEADS UP FOR BEAUTY” 
Hair styling at home 


mem | Teachers! 


Silver through the ! 
a, ep MORGAN-JONES HELPS MAKE 


“BEAUTY BY THE YARD” YOUR JOB EASIER 
Creating fine floorings 


20 mins. Yes, your job can be easier and more fun if you 
use Morgan-Jones clever 20-page ‘Pattern 


Magic” book. Brimful of easy-to-follow directions i DATT E B, a 


for making café curtains, clothes, dolls, etc., with AS 
“A DIAMOND 1S FOREVER” Morgan-Jones popular Household Cottons, r a be pa 
“Pattern Magic” is perfect for classroom use and 


. ” 
The happiest day ing girl s will save lots of time and energy! 


life — 25 mins. Each fool-proof pattern has been designed 
exclusively for the colorfast Morgan-Jones Dish 
Voduy — See, 9 ad sa Towels, Dish Cloths, Pot Holders and All Purpose 


Cloths sold in your favorite store. And incidentally, 
FRIEE! (except for postage) Morgan-Jones bleached Dish Cloths and Dish 
Towels are even more wonderful now—and 
16MM SOUND FILMS marvelous Moralin* yarn is the reason! Moralin 
makes these handsome cottons more lustrous, 




















exceptionally absorbent and durable! 


IN ASSOCIATION FILMS] oc .Syacan 


” To obtain your copy of ‘‘Pattern Magic’’ be sure 
to complete the service coupon on page 117 





“First with Home Economists 


347 Madison Avenue 
New York 17, N. Y. 


*Trademark 











PRACTICAL HOME ECONOMICS 












For a Permanent Source of 


Valuable Teaching Materials— 


SUBSCRIBE 
to 


PRACTICAL 


in 





Your Own Name! 





More than 30,000 profes- 


sional home economists look 


to PRACTICAL... 





¢ for up-to-the-minute 
coverage of important 
new homemaking 


developments 


¢ for a fresh supply of 
practical, stimulating 
ideas and time-saving 


, 
suggestions 


¢ for inspiring news of 


leading home econo- 
mists who want to share 
their experiences with 


others 


Why don’t you subseribe to 
PRACTICAL in your own 


name and have a handy ref- 





erence file of easy-to-apply 
ideas always available for 
immediate use in your class- 


room or laboratory? 


To enter your subscription, 


write: 


PRACTICAL HOME 
ECONOMICS 
33 West dnd St. 
New York 30, N.Y. 
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materials you want when you want 


them, won’t you tell me about 
so the idea can be passed along? 


DISTRIBUTORS 
(Main offices—branches not listed) 
Association Films 

347 Madison Avenue 

New York 17, New York 


Coronet Instructional Films 
65 E. South Water Street 
Chicago 15, Illinois 


Ideal Pictures Corporation 
65 E. South Water Street 
Chicago 15, Illinois 


Text-Film Department 
McGraw-Hill Book Company 
330 West 42nd Street 
New York 36, New York 


Modern Talking Picture Service 
45 Rockefeller Plaza 
New York 20, New York 


Movies U.S.A. 
729 Seventh Avenue 
New York 19, New York 


United World Films 
Sponsored Films Division 
1445 Park Avenue 
New York 29, New York 

Young America Films 


18 East 41 Street 
New York 17, New York 


From McGraw-Hill's Adolescent Develop- 
ment Series. A previously reviewed film. 





MAKE MORE MONEY 


for class, club projects or just for 
yourself! Show Elmira’s beautiful new 
Christmas Card Line to friends, fellow 
teachers, neighbors Everybody buys be 
cause there's a style for every taste, every 
purse from heart-warming, old-fas- 
hioned cards to smart modern ones. Be 
sides terrific card values, you'll show lovely 
wift) wrappings, gift-tying ribbons,  per- 
sonalized stationery, imprinted napkins— 
items everyone needs and buys! Send now 
for FREE personalized card samples, cata- 
log and assortment on approval. If inter 


ested in group fund-raising, request spe 


cial plan for organizations 


Elmira Greeting Card Co., Elmira 586, N. Y 
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Scene from ‘ABC's of Beef Cookery,” 
Armour Food Film in full color and sound 


...to Help You 
Plan Your Courses 


Armour and Company offers 
you Free, for your Home Eco- 
nomics classes, these 9 sound 
films in color, so useful in sub- 
stituting for, or supplement- 
ing actual demonstrations: 


Let’s Talk Turkey 

Festival of Cheese Recipes 
ABC's of Beef Cookery 
Better Bacon 

Can You Carve? 

Spring Chicken Year 'Round 
Easy as Pie 


Margarine Makes Good 


Your Frankfurter Favorites 


Films free also to Women’s Clubs 
and Adult Education groups 


Send for Free 
Manual 
for 
Teachers 





Helps you integrate films with les- 
sons and class projects. Includes 
order blank for films. Write—Con- 
sumer Service, Dept. B, Armour 
and Company, Chicago Y, III. 
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When they’re too shy to 
ask about menstruation 


Some of your young students may 
be puzzled by things they have heard 
about menstruation, and be too shy 
to ask even their mothers for the facts. 

To help them understand, the makers 
of Modess Sanitary Napkins and Belts 
and Meds Tampons offer you these free 
booklets. 


“Sally and Mary and Kate Won- 
dered,” a clear, simple introduction to 
the subject of menstruation, for girls 
9 to 12. 


“Growing Up and Liking It”?—new 
edition of popular booklet—for girls 12 
to 16. Gives an easy-to-understand but 
complete explanation, plus tips on 


health, beauty and poise. 


“How Shall I Tell My Daughter?” 
suggests to mothers how, when and 
what to tell their young daughters 
about menstruation. 


You may order as many free copies 
as you wish. Just write: Anne Shelby. 
Box 5554-9 Personal Products Corp.. 
Milltown. N. J. Or mail « oupon., 


Anne Shelby, Personal Products Corp. 
Box 5554-9, Milltown, N. J. 

Please send me free 

F -new booklets “Sally and Mary and Kate 
$ Wondered” 


* ...booklets “Growing Up and Liking It’ 
.++ booklets “How Shall I Tell My Daughter?” 
Name -_ ciemmennatiiaaiaiaaniee ad 
Street —s 
4” = 


State_ 








Dating 


(Continued from page 35) 

4. Appropriate films could be used 
to spark discussion about dating and 
to make for meaningful emotional in- 
volvement without necessarily hav- 
ing students reveal personal situ- 
ations. The use of film offers an 
opportunity to present more realistic 
life situations. It can be used as a 
springboard for discussion. How- 
ever, it is important to remember 
that each student reacts to and inter- 
prets this on the basis of her own 
unique private world and past ex- 
periences. Some possible films might 
be: Coronet Films—Shy Guy, Dat- 
ing: Do’s and Don'ts, Developing 
Friendships, Going Steady, More 
Dates for Kay, How to Say No. Mc- 
Graw-Hill Films— Choosing Your 
Happiness, It Takes All Kinds, This 
Charming Couple. National Com- 
mittee for Mental Hygiene Film— 
Farewell to Childhood. 

5. Dramatic skits and role play- 
ing can prove valuable. These might 
be original or adapted from radio or 
television, or they might be the type 
presented in the recently published 
Guidance Through Drama by Jerry 
Weiss. The teacher can also make 
use of “Boy-Dates-Girl Quiz” check- 
lists (Practical Home Economics, De- 
cember, 1954, and February, 1955) 
for selection of topics. It is im- 
portant that the teacher recognize 
the need for using role playing in a 
depersonalized fashion. Generally, it 
is wise to handle anecdotic or situ- 
ational material without stating it as 
indicative of a specific student’s 
problem. 

Here again, students are protected 
from too much self-revealment. They 
can then consider the situation at 
hand without need of personal em- 
barrassment and are left free to ac- 
cept or reject what they wish. This 
kind of handling of material also 
protects the teacher who could easily 
be misquoted as having advised “so 
and so... .” 

6. A parent-adolescent panel could 
be stimulating and informative. A 
group of interested parents could be 
invited to join several representa- 
tive class members in a discussion 
about dating and the related parent- 
adolescent relationships. This should 
be kept short enough to allow for 
adequate time for spontaneous ques- 
tions and answers. 

7. Group dating discussions should 
be stimulated. Since teen-agers 
themselves generally indicate a pref- 
erence for group dating, consider- 
ation should be given to ways of 
having fun in groups rather than 
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“THE MAGIC SHELF’ 
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22 mins. 


“TREASURES FOR THE 
MAKING” 

Jellymaking in class and 
kitchen — 20 mins. 


“FIESTA” 
Dinners, desserts, delicacies 
using evaporated milk 
81/2 mins. 


“FESTIVAL OF CHEESE RECIPES” 
Cheese in a variety of dishes 
20 mins. 


“LET'S TALK TURKEY” 
Turkey treats the year 
‘round — 20 mins. 


“RICE FOR MODERNS”’ 
Rice at home and abroad 
6 mins. 
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just pair dating. This might be re- 
lated to a foods unit on party re- 
freshments to be made on the spot 
by the gang, such as popping corn, 
candy-pulls, ete. 

8. The use of the blackboard is 
quite obviously effective. However, 
why not devote a special section of 
the board for a “Date Thought for 
the Day’—a kind of summary of 
the material covered? For example, 
if appropriate, “The date for you is 
the one you feel comfortable with 
and who inspires you to be a better 
person and vice versa.” 

9. The bulletin board is an old 
stand-by. Perhaps the class could be 
divided into committees who report 
via the bulletin board about dat- 
ing customs in different cultures 
throughout the world. The bulletin 
board can also be used for news clip- 
pings, book jackets, poems, or other 
items related to dating discussions. 

Whenever we help students to dis- 
cover their own “private worlds” we 
give them a major assist in the di- 
rection of happier dating practice. 
As they discover their own beliefs, 
hopes, and values, they can become 
more realistic about the kind of per- 
son they would like to date. They 


can then be more honest about what 
they themselves bring to the date 


relationship. They can come to real- 
ize that all behavior is caused and 
cannot be taken at face value. 

The need for human companion- 
ship is as basic to the adolescent in 
the dating experience as it is to all 
humanity. To want to share life 
experiences is a basic drive. Help- 
ing adolescents to recognize that 
their drive for companionship is 
natural can sensitize them to a 
greater awareness of the need for 
give-and-take in a relationship. It 
sensitizes them to respect rights as 
well as differences. It can help young 
people to grow in humility and to 
learn to appreciate people for them- 
selves, as they are, with the usual 
strengths and frailties common to 
all. At the same time, it can help 
develop an awareness of the need for 
continuous growth and compassion 
for others. 

The need for love and affection 
can be explored in relation to dating. 
Attempting to define love can prove 
to be stimulating and fun. Students 
can come to see that physical fea- 
tures or material are 
hardly important or lasting aspects 
of “love.” They can come to see 
that love which is real is positive 
ind constructive, that it nurtures 
ind inspires growth, mutual inspira- 
tion, and fulfills a need for creative 
living. Love recognizes — reality 


possessions 
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through accepting people as they are 
—it helps individuals realize they 
feel happiest by being “natural.” It 
recognizes shared experiences as well 
as different interests, different opin- 
ions, and human shortcomings. It 
does not expect mythical perfection 
of anyone, but inspires efforts to- 
ward personal improvement and sen- 
sitivity to others. Love allows for 
occasional anger. Love builds—it 
does not destroy. 

Helping students recognize the 
importance of meeting people with 
whom they have common interests 
and values is desirable. Teachers 
can encourage seeking out group 
functions that have meaning to the 


Now you can get the “Fashion Show 
Work Book,” full of practical, profes- 
sional directions for putting ona fashion 
show from planning the garments to 
staging the big event. Here’s a new 
service—all at no cost to you. 


e How to stage a fashion show — settings 


We'll keep you up to date! From time to time, “‘San- 
forized”’ willsend you new scripts, latest fashion notes, 
Just add them to your looseleaf “‘Fashion Show Work 


Book.” 
Send for your FREE copy today! 


individual. Oftentimes students 
need direct help in meeting new per- 
sons of the opposite sex. The de- 
velopment of a list of organizations, 
that offer such opportunities might 
indeed be valuable. 

Teachers can help teen-agers to 
see the fun, the excitement, and all 
the age-old poignancy of that first 
budding, romantic feeling about the 
opposite sex. Most of our teaching 
procedure in this aspect of the ado- 
lescent’s life is shouting for a 
warmer, richer, more constructive, 
and positive approach. The home 
economics teacher has an _ incom- 
parable opportunity to utilize such 
an approach in a realistic manner. 


How to 
add the 
“professional touch” 
to your 
a\ school fashion show 


Se 


and easy-to-make props explained and 
illustrated, 


e@ Actual scripts for skits —15-minute 


playlet, 5-minute scripts for class use. 
e News of fabrics and fashions—latest 
information on cottons, woolens, blends, 
color trends and styles for fall. 


Fashion 
Show 

5 Work 
Book 
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10 E. 40th St., New York 16, N.Y. 
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for selling only 50 boxes of our 
300 Christmas card line. And 
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Posters 
(Continued from page 37) 


paper. If the results do not please 
you, it then becomes a simple mat- 
ter to resketch until you achieve 
the desired effect. 

Spacing in your arrangement can 
be made horizontal, perpendicular, 
or diagonal in a formal or informal 
pattern, but regardless of the direc- 
tion you wish to work in, be sure 
to leave enough area around the 
objects to give them emphasis. 

Lettering for captions will be 
your next problem. Making letters 
is often the most tedious and time- 
consuming part of poster construc- 
tion. The following suggestions will 
make lettering easier to handle: 

1. Use yarn or string for letters 
in simple handwriting script. Hold 
in place with pins. 

2. Cut construction paper in 
strips, and fold to the shape of the 
desired letter. 

3. Arrange thumbtacks to form 
different letters. They come in 
many colors. 

4. Print with stencils—they are 
available at dime stores or art 
stores. 


Get this gay, colorful 
recipe folder on 


‘CREAM > WHEAT" 
COOKERY 


A whole tempting line- 
up of mealtime treats 
..from orange tea 





|| CREAM muffins to meat loaf to 
|| or breakfast surprises . . . 
q WHEAT all made with your old 


——— friend, “Cream of 
Wheat”’. . . and all delicious! Illus- 
trated with sprightly cartoons of 
Li’] Abner and other Dogpatch 
favorites by Al Capp. 

You'll find this recipe folder an 
invaluable teaching aid... just as 
you'll find smooth-as-satin, extra- 
nourishing Enriched Quick “‘Cream 
of Wheat” one of the most versatile 
and enjoyable foods you ever worked 
with. 


SEND FOR FREE 
COPIES NOW.. 


Mail coupon on 
page 101 


































Spode 


THE FINE ENGLISH 


DINNERWARE 














ke choice of a lifetime 
dinnerware pattern is an 
important decision. Yet cir- 
cumstances force this 
problem on most girls before 
experience has ripened their 
judgment or seasoned their 


taste. 


These are some of the 

haunting questions: 

e China or Earthenware? 

e Modern or Traditional? 

e “Sunday Set” for show 
and “Just something 
inexpensive” for every 
day use? 


e Formal or casual? 


Intelligent answers can come 
only from a background of 
knowledge. And to help you 
pass that knowledge on to 
your classes, Spode has pre- 
pared a packet of printed 
reference material for 


teachers. 


Information about Color 
and Black & White movies 


is included. 


Send the coupon from 

The Listing Section. 
Wholesale Distributors of Spode 
Copeland & Thompson, Inc. 


206 Fifth Avenue 
New York 10, New York 
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5. Cut letters out of corrugated with important objects being linked ters of the commanding word “sew” 
paper. It comes in sheets that are by a “telephone line.” The lettering are made out of red felt which 
squared on the back and make block _ is in bold black printing spaced for calls attention to the message and 
printing easy. emphasis. also adds a certain charm. 

6. Freehand writing or printing, “B” Smart — Sew emphasizes the Be Wise—Look at the Label is use- 
done with a blunt-tipped pen, also usefulness of learning to sew. This ful in a foods unit on better food 
available at art stores, is often type of poster is especially good buying. In emphasizing the word 
quite effective. Print on posters display material for PTA or Open “look,” it implies the necessary 
with tempera, chalk, or crayon. House. The three-word message awareness the poster is trying to 

After the poster or bulletin board makes an emphatic statement. Ma-_ inculcate. Actual can labels are 
has been assembled, your last step terial used is actual cloth, pinked used, making the poster colorful 
will be to evaluate its effectiveness. around the edges. Arrangement is and realistic. The labels balance 
Here are a few questions to ask 4 simple diagonal plan with letter- the lettering in a simple vertical 
yourself: Does it tell its story? Is ing balanced in each corner. Let- layout. Trick “stand-out” eyes, 
it neat? Is there enough vividness 
to call attention to the point you 
are stressing? Are the letters a 
straight and used to their best ad- sx bs 
vantage? Is the coloring interest- S i 
ing? And most important of all, do “3° 
people take the time to stop and oe 
look and perhaps comment on the 


results? NEW! ... Entirely rewritten 


Now let’s see how the six funda- 


mental steps in making effective Money Management 


posters have been carried through 
in the four posters illustrated, CHILDRE ws SPENDING 
which were submitted by the 
teachers of home economics in Kan- 


. , ar" Now ready for you! A complete, up-to-the- 
sas City, Kansas. : ad iw z y | 
: 2 i P ( minute edition of your favorite guide in teach- 
Hi! Glad to See You was used as cunpeens soenoie 


a welcoming bulletin board for new 
students on the first day of school. 
Later, it was used on Parents’ 
Night welcoming students’ families. 
The idiomatic, friendly caption 
with its everyday expression is 
particularly suited to the poster’s 
purpose. Material used was heavy 
construction paper in various 
shades. Objects were spaced inter- 
estingly, the eye being caught first 
by the greeting, then the drawing. 
Lettering is bold and varied for 
extra emphasis. 

Football Players Hold That Line 
stresses good family manners in a 
home living course. It uses a cap- 
tion related to an important inter- 
est of the students at this time of 
year—football. But this could eas- 
ily be changed to fit into the basket- 
ball or track season as well. Maga- 
zine pictures were cut out and used 
for effective display material. 
Arrangement again is diagonal 


ing sound money habits to children. This new 
version has been developed with the help and 
counsel of authorities in child development 
and family living. It is prepared for use by 
parents and teachers, discussion groups and 
clubs interested in helping children develop 


sound attitudes toward money. 


This 1955 edition of Children’s Spending is 
fresh and new from cover to cover. It explores 
attitudes of parents and children toward money, 
discusses allowances, considers the importance 
of planning, encourages money-wise ways. Its 
simple, clear discussions will help you to help 


children solve their money problems. 


For many years, Children’s Spending 
has been a favorite booklet among parents and teachers, 
This new version continues to fill the need 
for specialized help in money management. 
Use the coupon and write for your copy today! of 
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FIRST COPY FREE 
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We'd like to Pass 
Along Free .. . Some 
“TOP SECRETS” on 

GRAVY MAKING 







With a general resumé 
of the subject 


me Economics 






Good gravy is the backbone 
f many a good meal—and is 
he means of effecting major 
conomies in the food budg- 
t. Therefore, the young 
housewife-to-be can’t learn 
too soon the art of making 
rich, brown, smooth, deli- 
cious gravy. The following 
material will help you to 
help her. 





















FOR EASY CLASS TEACHING 


@ SOME OBSERVATIONS ON GRAVY 
MAKING: useful information on 
gravy and its uses, approved 

y Mary Pearl, Home Eco- 
nomics Consultant. 

@ JOT DOWN RECIPE BOOKLET: a 
handy notebook including 

practical recipes from around 

the world, as well as informa- 
tion on the preparation of 
meats and gravies. 

| @ RECIPE LEAFLET containing in- 

structions on gravy making, 

other recipes. These may 
be ordered in quantity. 

® A BOTTLE OF GRAVY MASTER 

















































































Send for these 

valuable teaching 
aids. Use FREE 

OFFER in the 
coupon section. 
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made of a folded-paper spring be- 
hind the circles, and chalk letter- 
ing, make this caption most vivid. 

Start off Your Day with a Bang! 
emphasizes the importance of 
breakfast and is perfect for a teach- 
ing unit on the subject. The cap- 
tion is explosive and dramatic, sug- 
gesting vigor. Magazine pictures of 
food are used, and in this particu- 
lar setting they are even more 
interesting than on a page. The 
lettering emphasizes the important 
word by making it larger and in a 
more commanding color — yellow 
against a gray background. 

In evaluating posters, you would 
have to be the final judge of 
whether or not they delivered their 
messages in your classroom. 

Occasionally, you might go to a 
little extra trouble in working out 
a three-dimensional or mobile type 
of display. Third dimensions may 
be achieved by paper sculpturing 
the lettering so that it stands out 
from a flat surface. Mobiles em- 
ploy the use of space rather than 
flat surfaces for their display me- 
dium. A mobile could be a novel 
means of announcing correct FHA 
activities. I am sure the art in- 
structor in your school would help 
you learn how to make this kind 
of display. 

It might also save you and your 
students time if you were to keep 
poster ideas on file. You frequently 
run across magazine articles, pic- 
tures, or folders with cute illustra- 
tions that suggest an idea for bul- 
letin boards. Keep them handy, 
and it will take only a few minutes 
to select one for any occasion that 
arises. Bulletin boards can often 
be re-used, but be sure to freshen 
them up with current ideas. Noth- 
ing becomes less interesting to stu- 
dents than frayed pictures or dog- 
eared lettering. 

In conclusion, I would like to 
suggest that a_ teacher-prepared 
poster is a useful aid to good teach- 
ing, but a well-planned, student- 
prepared poster is twice as effec- 
tive. If students earnestly try to 
present ideas in an interesting way 
to their fellow students, they will 
find it difficult to forget the sub- 
matter involved. Help 
students use these new ideas and 
their own imaginations, and poster- 
making will be a stimulating ex- 
perience to both the producer and 
the viewer. 
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Author Kathleen Thody discusses a typical Type A lunch with the parents of students. 
Such meetings help parents become familiar with the aims of school lunch programs. 


Nutrition 
(Continued from page 49) 


of foods eaten in the last 24-hour 
period. These diet records were tabu- 
lated and evaluated in the home- 
making classes for the following in- 
formation: (1) the number of stu- 
dents who ate the Type A plate 
lunch; (2) the number of students 
who ate the basic seven foods; 
(3) a comparison of the diet records 
of students who ate the Type A 
school lunch with those of students 
who ate other lunches—home packed, 
self-selected in the cafeteria, or foods 
eaten away from school. 

We had 113 diet records in all, 
and the students were amazed at the 
results: Only 12 per cent of the stu- 
dents chose the Type A plate lunch. 
Only 48 per cent had diets that met 
the recommendations of the basic 
seven while 70 per cent of those eat- 
the Type A lunch met these 
needs. Seventy-three per cent of the 
students not taking the plate lunch 
ate cake, candy, or. soft 
drinks. Only 28 per cent taking the 
Cype A lunch consumed cookies, cake, 
or soft drinks, 

The school lunch was emphasized 
in both the homemaking and science 

The plate lunches were eval 
in the homemaking classes to 
see if they included the from 
our triangle. Several school lunch 
menus Were discussed in the science 


ing 


cookies, 


classes 
uated 


foods 


classes and the boys and girls were 
ncouraged to take advantage of this 
program 


Animal Feeding Adventure 
The animal feeding experiment 
conducted in the science class proved 
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to be a big success. Students were 
first interested in the project by a 
movie, Two Little Rats and How 
They Grew. The movie gave an ex- 
cellent description of an animal feed- 
ing experiment being conducted in a 
classroom. Our students saw how 
much fun it was to play with little 
animals and watch them grow. They 
couldn't wait to start an experiment 
of their own. 

Four rats and necessary equipment 
were obtained. This included four 
cages which could be easily cleaned, 
dishes for food and water, and a 
gram scale to weigh the animals. 
Right away the students got busy 
planning who was going to care for 
the animals, who was going to feed 
them, etc. Naming the rats created 
much interest and discussion. 

A large graph was placed on the 
board to plot the weight of each rat 
twice a week. Labels were placed on 
each cage with the names of the rats 
and the type of diet. The good diet 
included from group of 


foods each 


Continued on page 78) 


Types of foods in experimental diet are 
depicted as growth, protective, energy 
foods. These comprise a food triangle. 
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“FATS AND 

YOUR DIET” 
Handy manual for teachers 
..Compact, summary treat- 
ment of the “what, why, and 
how” of fats in the diet... 
Based on latest scientific 
findings. 


“MARGARINE 

POSTER” 
Classroom poster, 36 x 24, 
color, showing in simple 
drawings how margarine is 
derived from American farm 
products, and consumption 
information. 


“COOKING WITH 
MARGARINE” 


New recipes for home or 
. . Simple, in- 
teresting, economy-minded 
dishes. Each pupil will want 
one. “ How to use” tips, also. 


student use. 


“COOKING FOR 
A CROWD 
WITH MARGARINE” 


“Large-quantity” recipes 
for institutional or group 
ixplanatory aids. 
Easy, tasty dishes with a 
“difference”. 


use... 


Qnee on 


Please refer to Coupon Service Section, page 109 
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our food triangle. The poor diet in- 
cluded food from only one group. 
The diets were as follows: 


Good Diet 


Growth foods: cheese, eggs, meat, 
and fish 
Energy foods: whole wheat bread 
Protective foods: fruits and vege- 
tables 


Poor Diet 


Unenriched bread 
Candy 
Soft Drinks 


Most of the food was supplied by 
the homemaking department. Differ- 
ent fruits and vegetables and protein 
foods were given on the good diet to 
show that a variety of foods are im- 
portant for growth. 

To keep more active interest in the 
experiment, it lasted only four weeks. 
Two of the rats were fed a good diet 
for three weeks. The other two were 
fed a poor diet during this period. 
Then all of the animals were main- 
tained on the good diet for one week. 
The chart on page 48 shows the re- 
sults obtained. 

Showing the experiment to other 
classes was fun for the 
They proudly told how much better 


the rats on the good diet were grow- | 
The results were dramatic and | 
the students could see the effects of 
diet on animals over a short period | 


ing. 


of time. 

While the rat experiment was go- 
ing on students were studying what 
the three groups of food in the tri- 
angle do for our bodies. A clever 
cartoon movie was shown. In this 
film a South American family learns 
that three groups of food are essen- 
tial for good health. A pamphlet, 
You and Your Engine, was used as 
a study guide to help give further 
information about the function of 
these three food groups. Grooming 
and social development were linked 
to nutrition through the use of 
clever check lists found in other 
pamphlets. 


Meal Planning 


“Little meals,” based on the food 
triangle, was the theme of the home- 
making class. Every week a meal 
was planned and prepared. Each 
meal, regardless of how simple, in- 
cluded one food from each group in 
the triangle. These were indeed little 
meals. Sometimes the meal would 
consist of applesauce, graham crack- 
ers and milk, but it was a beginning 
in the use of a meal pattern. 


students. | 





All good cooks know that pimientos 
make new treats out of old-favorite 
recipes. Slice, dice, chop, or sprinkle 
bright red SUNSHINE PIMIENTOS 
into your favorite salads, casseroles, 
soups, vegetables, stews. Use them by 
the cupfuls for refreshing, spicy flavor 
and gay, appetizing appearance. 


Beyitching Ways 
with Pimientos/ 


+ C) 


Youand your pupils will be bewitched 
at the new twists pimientos take. Fill 
whole SUNSHINE PIMIENTOS 
with a meat or vegetable mixture or 
use them as salad cups to hold cot- 
tage cheese or sea food. Make sand- 
wiches with bacon and pimientos, and 
remember, too, pretty garnishes can 
be cut from whole pimientos. 


For more bright ideas with bright red 
SUNSHINE PIMIENTOS, send in the coupon 
now for your FREE packet of ‘New Recipes 
with Whole, Red Sunshine Pimientos.”’ 


POMONA 
PRODUCTS 
COMPANY 
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The main part of each meal or 
skill dish was planned by the teacher. 
This dish was the fundamental learn- 
ing experience. A simple beginning 
skill dish was fruit salad, represent- 
ing a protective food. The class chose 
two simple foods to balance our menu 
—hbiscuits for energy and milk for 
growth. Early in the unit the girls 
were guided in their choices. As the 
unit progressed more difficult skill 
dishes were used and greater choices 
were allowed. The students were 
soon aware of time limitations and 
selected food with an eye to color 
and texture. By the end of the unit 
they were choosing an entire meal. 

To tie class experiences to meals 
at home, menus were then planned 
for a full day. At this point it was 
felt that the students were familiar 
enough with meal planning to use 
the basic seven as a check list. They 
had established a simple menu pat- 
tern including foods from each group 
in the food triangle, and were ready 
to use a more complicated check of 
daily food intake. 


Taste-Testing Party 


Toward the end of the unit, one 
of the homemaking classes decided 
they would like to demonstrate to 
the science class the preparation of 
the three basic food groups and they 
decided to give a taste-testing party. 
Committees included: hostesses, table 
setters, cooks, demonstrators, and 
commentators. 

At the first taste-testing party the 
homemaking students demonstrated 
the preparation of nutritious energy 
foods. While two students prepared 
the food another gave a commentary 
on the meaning of whole grain 
cereals. A display of cereal boxes 
and flour sacks were shown as ex- 
amples of whole grains. Small serv- 
ings of hot cakes and jelly and bran 
muffins were served buffet — style. 
Everyone seemed to enjoy these nu- 
tritious snacks. 

The second party” stressed the 
preparation of growth and protective 
foods. While the proper cooking of 
vegetables was demonstrated, a com- 
mentator used flip flop cards to show 
the steps in cooking vegetables to 
preserve the greatest food value. 
Fried frankfurter chunks and cheese 
spread on whole wheat crackers sup- 
plied the growth foods. Finger foods 

carrot sticks, celery strips, and 
cooked vegetables—rounded out our 
buffet menu. The science students 
enjoyed this adventure in taste test- 
ing and the homemaking students 
were proud that they knew so much 
about nutritious foods. 

The evaluation of this project was 
limited mainly to reactions and 
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changes of attitudes among the stu- crisp texture,” they reported. A re- 
dents. The homemaking students view quiz given a year later showed 
were very enthusiastic about plan- that over two-thirds of the students 
ning and preparing meals and there remembered the food triangle and 
was considerable evidence that they could plan a balanced menu. Many 
found the food-triangle guide useful who participated in the project 
and easy to follow. When a tea was wanted to have another program a 
being planned for the parents, the year later. All students to whom I 
girls were careful that foods were se- talked remembered this project. 

lected from each of the good groups Basic-seven charts were used at 
in the triangle. Several girls at- the end of the unit. Each girl was 
tended a father’s banquet and re- given a chart to take home, and 
ported that the menu didn’t include many asked for additional copies to 
enough protective foods. “The menu pin up in the kitchen. Several 
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Was starchy, colorless and lacked (Continued on page 82 
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adds nutritive value and creamy flavor 
to coffee and cooking! 
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In the classroom, and in your own kitchen, you'll find Pream as 
convenient as it is economical...a dairy miracle of a hundred 
cooking uses! Made from fresh, sweet cream and other milk prod- 
ucts, Pream adds creamy richness to hot beverages instantly... 
never cakes or lumps when you use it for cooking. In regular use, 








stays fresh in cupboard or refrigerator! 






Sally Ross, PREAM HOME ECONOMIST, 
says: “Discover how valuable the 






Pream Recipe Folder can be in teaching 





and in your own cooking. Send 


‘Syd coupon from service section on page 107,” 
wl 
Food Products Division, M & R Dietetic Laboratories, Inc., Columbus 16, Ohio 
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Ideas for clothing classes . . . news about color 


... offers of sewing aids 


Prediction 
e During the spring and summer 
we noticed such delightfully femi- 
nine styles in lingerie in stores, in 
magazines, in pattern books, it gave 
us an idea. We wondered if some of 
the the clothing 
might not be interested in making 
bloomer pajamas, shortie  night- 
pantaloons, or camisoles 


girls in classes 


frowns, 
of dresses, skirts, blouses. 
The girls wearing lace- 
trimmed pantaloons with their 
square-dancing skirts, as our great- 
enchanting. 


instead 
idea of 


grandmothers did, is 
Wouldn’t a matching button-front 
camisole look nice under a sheer, 
frilly cotton blouse? We would like 
to go out on a limb and predict that 
femininity in dress is rising every- 
where among girls who find it is 
fun to look like a girl. 


Printed Felt for Fall 
Printed felt which does not have 
the artificial “painted on” look is 
being made by a new process by 
the Central Felt Company of New 
York. It is said that the new prints 
“are as supple and soft-draping as 


Supple, printed felt in panel and all- 
over designs is made by a new process. 


RO 


fine unprinted felt, dry-clean well, 
and will not chip or crack.” There 
are several panel designs and thir- 
teen all-over prints, in two-color 
and four-color designs. You will 
find this felt in ready-to-wear skirts 
and by-the-yard at department 
stores and yard goods counters. The 
felt fabric is 50 per cent wool and 
50 per cent rayon and is available 
in 36-inch widths. 


Cheerful Colors 

¢ Bold use of colors is predicted 
for the home furnishing field. The 
Simmons Company, leaders in the 
sofa-bed field, will use seventeen 
decorator colors in their new line. 
Tweeds, metallics, mohairs, boucles, 
antique satins are some of the fab- 
rics used. Homemakers want 
brighter colors to accent the decor 
of their homes. 


On the Button 

directions to 
tain unusual effects with buttons, 
just write to B. Blumenthal & 
Company, 1372 Broadway, N.Y., N.Y. 


e For ideas and ob- 


Like Magic 
e Fabrics won’t be caught or zippers 
stuck for very long with Talon’s new 
Magic-Tab zipper. If the fabric is 
caught, simply lift up the automatic 
locking slider and press it back and 
down. Like magic, the material is 
out of the zipper’s clutches. It’s all 
so easy. These lightweight zippers 
come in a variety of colors—twenty- 
five in all—and they are available in 
styles and lengths for every need. 
The tape and chain color-fast, 


of course. 


are 


Stitch and Save 
e There are 1,001 ideas 
For Everyone, a booklet for begin- 
ners and professionals. It’s avail- 
able from Good Housekeeping Bul- 
letin Service, 57th St. at 8th Ave., 
New York, for 50c. 


in Sewing 


More About Color 
e The Lurex non-tarnishing metal- 
lic yarns are now made in five new 
Searlet, Lacquer Orange, 
Purple, Bristol Blue and 


colors: 
Royal 


Green-Gold. They give brightness 
to fashion fabrics as well as to 
home furnishing and automotive 
fabrics. Green-Gold is expected to 
become important in the television 
and motion picture fields. 


Wrinkle Free 
e Cotton fabrics have 
much more useful since they have 
been treated with the new finishes 
which minimize ironing. Recently 
introduced is a new product, Dri- 
Smooth, by Cranston Print Works 
for application to cotton fabrics 


become so 











be 5 a 
Left, a cotton fabric treated with 
a new finish that minimizes ironing. 


during mill finishing. It is claimed 
to make the garments wearable 
with little or no ironing. 
Everglaze and Minicare 
can be washed by hand or machine 
and require little or no ironing 


Fabrics 


Movie Star Fashions 
e Now, anyone can make clothes 
that the stars wear, as seen in re- 
cent movies. Simplicity Pattern 
Company has a line of patterns 
called Movie Star Fashions that 
should appeal to teen-agers partic- 
ularly who want to dress like thei 
favorite stars. 

Cover-Your-Own Buckie 
e Slim Buckle, made by 
Prym, Inc., needs no sew 
adhesive, no patterns. A 
any kind of fabric or ribbon in- 
serted with a safety pin is held 
firmly in place by the spring ten- 
sion of the frame. It is rustproof 
and washable and sells for 15¢ at 
notions counters. D:8:D. 


William 
ing, no 
strip of 
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New-Model SINGER Combination Sewing and Cutting Table 
Available with All 3 Types of SINGER Machines! 


Versatile in every way, the new SINGER* Combination For free folder giving specihcations and suggested class 
Vable will accommodate any SINGER* Sewing Machine type room layouts, send your name and school address to SINGER 
you select. SEWING MACHINE CO., Educational Dept., 149 Broadway, 


It holds two full-sized machines and provides work space New York 6, N.Y. 
for two more students. Machines lower and panels slip into Special School Discount... available on Combination Sew- 
place, to make a smooth “Formica” surface for pattern ing and Cutting Table and on all SINGER Machines 
pinning and cutting. 


With the new SINGER Table, you can actually fie ™re — GINGER SEWING CENTERS 


machines into limited space. It eliminates the confusion of 
students moving from separate machine cabinets to cutting THERE’S ONE NEAR YOUR SCHOOI 


tables. It makes teaching tat CUSLET. *A Trade-Mark of THE SINGER MANUFACTURING COMPANY 


Famous Straight-Needle SINGER—xives Exclusive Slant-Needle* SINGER — the Fabulous Swing-Needle* SINGER Auto- 
the same smooth-stitching performance that nly machine with a needle that slants uy matic — does 101 stitch variations as simply 
has won SINGER applause for over 100 years vou for increased visibility. Makes it easier to as it sews a straight seam. FASHION*® Dises 


lhe most popular machine in the world sce clearly, easier to “feed” tabrics lo decorative zigzag stitching 
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MARK-TIME © 
2-sheed 
TIMERS 


demonstrate accurate timing 
in MINUTES or SECONDS ! 


Time is a vital factor in every home- 
making function you teach . . . in cooking 
and baking, in laundering methods, for 
home permanents in good grooming 
courses and many, many other uses. 

Mark-Time 2-Speed Timers are easy 
to set for accurate timing of any function. 
They count MINUTES to up 7 hour... 
and a simple flick of the toggle changes 
the dial for timing in SECONDS up to 
6 minutes. 

Mark-Time's exclusive 2-speed timing 
feature is used on America’s leading 
ranges, and is available in portable 
units for kitchen timing and a multitude 
of other uses throughout the home. 

There's a Mark-Time Timer for every 
purpose ... look to Mark-Time for the 
most advanced design in accuracy, ver- 
satility and rugged dependability, com- 
bined with modern style and beauty. 


2119 —2 speeds. Times in 
minutes, up to 1 hour — for 
lengthy operations. Times 
in seconds up to 6 minutes 
—for short operations. 
White plastic case; white 
and chrome dial, Price 
$3.30 ea. to you. 


USE OUR SPECIAL 333% DISCOUNT 
y\ COUPON IN YELLOW SUPPLEMENT! 


Hartford 6, Connecticut 


Manufactured and sold in Canada by 
SPERRY GYROSCOPE OTTAWA, Limited 
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mothers requested these charts for 
their girl scout troups. Many par- 


ents commented about meals girls 


were planning and preparing at 


home. They were pleased with the | 


knowledge of nutrition and cooking 
skills their girls were learning. 

The taste-testing parties and the 
animal feeding experiment also 
seemed to have made lasting impres- 
sions on the students. After the 
taste-testing demonstrations, all of 
the students were more willing to 
try new foods. And many remarked 
that you needed to eat good food if 
you didn’t want to be like the two 
rats on the poor diet. 


Suggested Changes 

If the program were repeated, a 
greater attempt would be made to 
have the students set up some of 
their own goals—let them discuss a 
problem in nutrition and see what 
they could do about it. This would 
make them feel more responsibility 
for changing their own, and perhaps, 
their families’ food habits, 

We also feel that parent participa- 
tion could be increased. There was 
some parent cooperation, but not 
enough. If parents are brought into 
the initial planning, they are more 
likely to give understanding and sup- 
port to the program. It was sug- 
gested that the results of the animal 
feeding experiment and our other 
projects might be presented as a 
novel program for the parents. 

The school lunch, too, could have 
received more emphasis. In junior 
high it’s very difficult to compete 
with snack bar foods on the campus 
and at near by lunch stands. Per- 
haps the Type A lunch could be pro- 
moted by tray checking to give recog- 
nition to students who had chosen 
well-balanced meals. The school lunch 
manager could also gain support for 
the lunch program if given the op- 
portunity to explain it to the par- 
ents. Many parents visit the cafe- 
teria once during the school year for 
a general seventh grade meeting. 
These parents eat the same excellent 
lunches that are served to their chil- 
dren. Here would be a good oppor- 
tunity for the school lunch manager 
to gain parental understanding and 
cooperation in the nutrition program. 





Are you looking for a 
PUBLISHER? 


If so, send for our free illustrated booklet which tells 
how we can publish, promote and distribute your book 
All subjects considered. New authors welcome Writ 
today for booklet PF. It's free 

VANTAGE PRESS, INC., 120 W. 31 St., N. Y. 1 
In Calif.: 625 Hollywood Blvd., Hollywood 28 
In Wash., D. C. 1010 Vermont Ave., N.U 





location. 


PORTABLE 


ERVoI]) 


Vacuum Insulated 


HOT FOOD, SOUP and 
COFFEE CARRIERS # 


BEGIN WHERE COOKING 
KETTLES AND COFFEE 
URNS LEAVE OFF 


Present-day costs of kitchen equipment 
and labor for every school in a school 
system quickly play havoc with school 
lunch budgets. 


The answer is ‘‘More centralized food 
production,” saving the expense of 
duplicating food production setups in 
a number of locations. 


Centralized production and distribution 
of hot foods and liquids is today 
“established practice," made so by 
AerVoiD vacuum insulated hot food 
and liquid carriers which provide a 
practical and economical means for 
serving a number of different schools 
with hot foods from one centralized 





You can “stretch your School Lunch 
Budget Dollars’’ with AerVoiDs. 


Our school food consultants will help 





you with suggestions without cost. 





Circular PE-54 tells exactly how one 
city’s schools saves money with Aer- 
VoiDs. Write for your copy today. No 
obligation. It's interesting! 


VACUUM CAN COMPANY 


9 SOUTH HOYNE AVENUE 
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Quotes 
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mentary schools, as youth group 
leaders and Sunday school teachers. 
Other male figures .. . in children’s 
lives include the minister, the doctor, 
the policeman, the candy store 
keeper, the school bus driver, and 
school custodian. How best can men 
help... the youngsters around them 
to grow? 

“. . . By caring what happens to 
them and by being the best men 
they know how. . . . The youngster 
whose dad heads a PTA committee, 
serves on the local scout council, 
turns out to clear a campsite knows 
his father thinks kids are worth 
working for. 

“".. Youngsters need from the... 
males in their lives—love, compan- 
ionship, understanding, protection 
but not overprotection, an example 
of competence. They need a friend 
who will accept them as they are, yet 
hold for them realistic standards of 
accomplishment to strive toward.” 


THE BIG CHANGE 


“... Today most families are 
spending more time together... and 
they are learning to spend the time 
more entertainingly than ever be- 
fore,” says Malcolm Cowley in The 
Saturday Review. “They are taking 
more interest in serving a variety of 
good food, in cooking and eating and 
playing outdoors, in having pleas- 
antly livable rather than showy 
houses; more of them own their 
homes. There has never been a time 
in American history when private 
life seemed so much more attractive 
than public life. 

“ . . The relation between the 
sexes has changed immensely for the 
better at all age levels, beginning 
with the seventh or eighth grades in 
grammar school. . . . The institution 
of ‘going steady’ is something new 
in American life; at least among 
lower teen-age boys and girls of the 
middle classes. Its popularity seems 
to be connected with a general de- 
mand for security at all ages. Girls 
say, and boys, too, ‘If I didn’t have a 
steady I might have to go to parties 
alone,’ and they hesitate to run that 
minor risk. ‘Can we—c’n we go 
steady ?’ the boy says, as if he were 
making a proposal of marriage. 
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“Relations between parents and 
children are better. . . . There are 
fewer attempts at dictation by the 
parents, who have been advised to 
be ‘permissive,’ and also fewer re- 
bellions by the children, with a little 
more frankness on both sides. ; 
“After World War I young people 
avoided the company of their elders, 
who were thought to be stuffy, con- 
ventional, and unprepared to hear 
the jokes that young people told 
among themselves. Parents felt de- 
serted and couldn’t understand what 
the children wanted out of life.’ 


(Copyright 1954 by Malcolm Cowley 
and reprinted by permission of the 
Viking Press.) 


TROUBLED YOUTH 

“We suggest that arrangements be 
made with the public school authori- 
ties to provide weekly evening ses- 
sions of guidance to parents,” says 
Dr. Sheldon Glueck. “Such sessions 
would be open to all parents, but 
conviction of a parent as contributor 
to a child’s delinquency should be 
followed by probation conditioned 

‘Continued on page 96) 


FREE! SENSATIONAL NEW 
TEACHING AID ON GRAVY 


Concise—Complete—Easy To Teach! 


Yes, Here It Is—FREE—A Six-Page, 
Tested Teacher Lesson Plan You 
Can’t Afford To Miss! It’s The Last 
Word In Making Gravy Extra Rich 
Extra Brown... Extra Delicious! 





And Kitchen Bouquet offers it to you 
complete with recipes and step photo- 
graphs. Covers loads of questions that 
pop into beginners’ mirds. For in- 
stance—“‘What is a convenient way to 
mix thickening for gravy for stews?” 
... “Why is a definite amount of fat from 
a roast measured for gravy making ?”’... 
“Can gravy be successfully ‘stretched’ 
with artificial flavors?” ... “Why is 
modern gravy made in a saucepan ?” 

Yes, this helpful teaching material is so 
complete, so practical, so up-to-the-min- 
ute—you'll find it a real aid in teaching. 
Measures 816" by 11"—to fit your loose- 
leaf notebook! 


GET THESE 3 HELPERS FREE! 
JUST MAIL COUPON IN SERVICE 


SECTION TODAY! 


1, Helpful teaching material 4 
on Gravy Making 
described above. 


2-02. bottle of Kitchen 


Bouquet. 


3, Kitchen Bouquet Recipe 
Leaflets to give students. 
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A SCHOLASTIC MAGAZINE @ SEPTEMBER, 1955 





ad POEMS Ail LOE ORD INAS I ORD 6 AAR a ace 


| For the Home 





_— ER TNE TC 


New freedom in cooking . . . in sewing 


... im cleaning 


On the Range 

¢ Good news. “There’s a complete- 
ly new field of cooking freedom 
opening up,” says Rhea Shields, 
director of home economics’ of 
Robertshaw-Fulton Controls Com- 
pany. With new temperature con- 
trols on electric ranges the element 
of guesswork is being eliminated. 
homemakers will have to 
learn about cooking “by tempera- 
ture” rather than by customary 
“guessing.” Every food has a crit- 
ical temperature at which the best 
flavor, texture, and appearance is 
brought out. It is the job of home 
economists to such informa- 
tion along to homemakers, Miss 
Shields feels. A bulletin on tem- 
perature-controlled surface cook- 
ing will soon be available. 

With the new built-in 
electric range the exact tempera- 
ture for frying, stewing, boiling, 
or warming foods may be set. It 
features an exclusive Dial-Temp 
unit which permits dialing temper- 
ature from 145 to 425 degrees. And 
their new custom wall oven with 
picture window allows foods to be 
while they are cooking. It 
also features an elevator’ broiler 
rack which allows food to be raised 
or lowered without removing rack, 
an automatic electric timer clock 
that turns the oven on and off at a 
time and an _ interior 


Soon 


pass 


Admiral 


seen 


preselected 
floodlight. 
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The new built-in Admiral electric range. 
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Push-Button Sewing 


e Look, no hands! Necchi, the com- 
pany that introduced a machine 
which made _ decorative stitches 
automatically, now comes up with 
“push-button” sewing. The Super- 
nova makes’ buttonholes, mono- 
grams, darns and creates stitch de- 
signs automatically. Here’s how— 
the fabric moves back and forth 
while the needle swings from side 
to side. No manual skill is re- 
quired, but the sewer’s creativity 
is inspired to produce things she 
never dreamed were possible on a 
sewing machine. 


LA 


Roll-Easy vacuum from General Electric. 


Roll Away: Dirt 

e It’s different! The new Roll-Easy 
vacuum cleaner from General Elec- 
tric rolls easily anywhere—even up 
and down stairs. It cleans rugs, 
floors, even turns. itself over. 
Smartly designed in turquoise and 
copper. Comes with attachments. 


Closer Contact 
e For the record, The Homemaking 
Record Book for Home Exvperiences 
by Miriam A. Weikert, published by 
McKnight & McKnight, is a helpful 
teaching aid. Used as a work book, 
it encourages students to. select 
home experiences for class discus- 
sion and to record possible solu- 
tions or conclusions. In this way 
the teacher may establish a closer 
contact with the student and the 
home and family. The price of the 


~~ 
Towle Silver in new floral spray design. 


booklet is 34¢c for a single copy; 
25c when five or more are ordered. 
Publisher’s address is Market and 
Center Streets, Bloomington, IIl. 


All New, Too 
e New patterns in - silverware. 
From Towle, there’s Silver Spray 
with pure sculptured lines and a 
lovely floral spray. Priced at $31.75 
for a six-piece setting. And from 
International Sterling, a new de- 
sign, Silver Melody, also features a 
floral design. The price is $32.50 
for a six-piece setting. 


e Sparkling clean. Jubilee Kitchen 
Wax, made by Johnson’s Wax, will 
do a job on wall tile, marble, Vene- 
tian Blinds, leatherette, leather and 
plastic, woodwork and _ paneled 
walls And there’s Vel Pink 
liquid detergent, made by Colgate- 
Palmolive, for dishes, lingerie, cot- 
tons, the synthetics. It may be used 
in hard or soft water, contains no 
alkali. 


Safe-T-Iron allows more free board space. 


Well Placed 

e The Safe-T-Iron attaches to the 
end of any ironing board and gives 
the user up to 380 per more 
board space. Rust-proof, it can be 
used with steam irons. Sells for 
$1.98. Made by Brittain Products, 
Cuyahoga Falls, Ohio. 
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---Teach it with the most automatic 


home laundry of them all! 


Super De Luxe 


LAUNDUET 


World’s firstand Only Pushbutton World’s first and Finest 
Washer With Two Completely Sealed-Chamber Automatic 
Automatic Cycles! Electric Dryer—No Venting! 


Can be installed anywhere in the home or school « Features 


New Color-Lighted Pushbuttons for automatic pre-selection of BOTH 
; 
1 of fabric 


wash and rinse water temperatures «+ Two-Cycle WOND-R-DIAL with Full-Range Temperature Control tor every kin 
automatic fill... Normal Cycle for regular tabrics— Delicate Cycle for ¢ Automauc Timer Dial pre-selects drying ume up to 90 
new man-made fabrics + Automatic Partial Load Washing in BOTH minutes « New All-Porcelain Steel Chassis— strongest, 
Cycles +» New One-Piece All-Welded Steel Cabinet... All-Porcelain durable ever built + Automatic Satety Cut-Off Switch stops 
Finish snside and out » New Rubber Finned Aquatator + Famous Dee; dryer when door is opened « Interior Light « Famous Calrod" 
Overflow Rinse. Heating Units hermetically glass-sealed 


most 


Greater Automaticity and Flexibility Speed Practical Learning 


Teaching students with the new Hotpoint Super De Luxe Launduet gives them 


a thorough, practical training in the most modern automatic home laundry 


] 


methods today! Learning the benetits of Hotpoint’s years-ahead features is a 


sound schooling in time-saving ease and convenience that will serve fucure 


iomemakers well. ione your Horpoin istributor to tind out all abour the 
homemak ll. Pl Hot t Distributor to f t 


generous Hotpoint Educational Plan tor appliances in your school 


| e va 
! ‘ ta wih the Pinide for rifle 
whey, Hotpoint ...7 wilh the tKel foe 1 ofl laued. / 
RANGES + REFRIGERATORS + DISHWASHERS + DISPOSALLS” + WATER HEATERS +» FOOD FREEZERS « AUTOMATIC WASHERS « CLOTHES DRYERS « AIR CONDITIONERS 


P cy 
fe5_4s5 Y HOTPOINT CO. (A Division of Genero! Electric Company) 5600 West Taylor Street, Chicago 44, Illinois 
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...a@ complete 
teaching unit on rayon 
—the most versatile of 


man-made fibers. 


Comprehensive, complete 
information to aid in train- 
ing Home Economics stu- 
dents. Also offers valuable 
reference material for 
Home Demonstration Lead- 
ers, Textile Specialists, and 
Distributive Specialists. 





these new and revised 
leaflets: 
® How to Wash Rayon 
@ Swatch Sheet of 
Rayon Fabrics 
and the New Fashion Flash 
for Fall and Winter with 
Wardrobe Planning Guide. 





Separates 
(Continued from page 42) 


have suspender tops or high, square 
necklines. Your students will doubt- 
less interchange them with blouses, 
sweaters and jersey tops. All fabrics 
rate high in jumpers. Velveteen is 
the preferred party choice. 

Don’t be surprised if you see the 
girls wearing high knee socks with 
suits and dresses as well as Bermuda 
shorts. Fashion’s new box jacket 
suits them to a T. This is a look 
they have always loved, and they in- 
dicate a liking for the new long 
jacket details that distinguish the 
new fall suits. Especially for infor- 
mal Saturday night dates, teen-agers 
express a preference for the costume 
suit that means a matching blouse 
and jacket lining. Here, tweed is 
their first choice, reflecting the 
strong support given it in fashion. 

They still can’t get enough of the 
man-tailored shirts. However, 


Here are pattern sizes and prices 
of styles shown on pages 40-42. 


Jumper and blouse. McCall 3354. Sizes 
are 11-15 and 12-20. Price 50 cents. 
Topper and skirt or two-piece suit. 
McCall 3333. Sizes are 12-18. 50 cents. 


Jumper, blouse, and scarf. McCall 3324. 
Sizes 11-15 and 12-20. Price 50 cents. 
Coat or topper. McCall 3330. Sizes are 
11-15 and 12-20. Price is 50 cents. 


and tt Fun wit 


PUTNAM 
fe DYES 


Your students respond enthusiastically 


when you teach them the many ways to 
use PUTNAM Fadeless DYES. Dye turns 
color-sick draperies into a color accent 
Dye changes one blouse into five. Dye 
idol iioldut Me) (oMabalolarMialioMelaiiilaleliitelnd 147 
Shade-dyed hooked rugs are a true folk 
art. Do all this with PUTNAM’'s 40 full 
strength, dependable dye colors. No 


special equipment necessary 


‘PUTNAM+ DYES | 
ee ar For Dyeing and Tinting q 


~ Guaranteed by Tay arer 
Good Housekeeping , 
~ y 


9 45 aovansto Wine Sp ‘ereenat 


SEE 
COUPON FREE BOC 
SECTION FOR = youhow!T 
SPECIAL tr 


(for ins 


OFFER! Te lstributesto’ y . 
PUTNAM /“ DYES 
3 CY, tit ihege 


OAK *@ | N 
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@ "| want to 


help some other 
Housewife’ * 
PPATIMUNWA EA SMAd ey ei 








*writes Mrs. Harry D. Thorsen, Jr., 
Winnetka, Illinois, 
in an unsolicited letter 


OW THAT we've had our IN-SINK- 

ERATOR for overa year, I feel that 
it’s only fair for me to write and tell 
you that it’s given such good service 
I wouldn't be without it for a min- 
ute. If we ever move again, you can 
be sure I'll see that an IN-SINK- 
ERATOR is installed before we take 
possession. Maybe by writing you 
like this I can help some other 
housewife to be as satisfied and 
happy as Iam.” 

Every day more and more house- 
wives appreciate IN-SINK-ERATOR S 
extra advantages: continuous teed, 
original reversing action, reliability 
proved by kitchen-tested pertorm- 
ance since 1938. Learn how IN-SINK- 
ERATOR gets rid of garbage quick asa 
wink through your present kitchen sink. 


IN-SINK:ERATOR 


FOOD WASTE DISPOSER 


a x Learn about the sensational new 


ad MODEL 77 SPECIAL. Easier to 


install—costs less—operates more 
efficiently. 
Write for free literature. 
ALSO ASK ABOUT 


Automatic Dishwasher 
Commercial Model 


i y Disposers 
IN-SINK-ERATOR MFG. CO. 
1253 14th St. ° Racine, Wis. 


Se one a nom a 
“TRY ON” ACTUAL 
DECORATOR COLOR 
SCHEMES IN THE 
CLASSROOM! 


Bermuda shorts and skirt. McCall 9975. 
Waist sizes 23-30. Price 45 cents. Three- 
piece separates — bodice, skirt, sash. 
McCall 9958. Sizes 12-20. Price 75 cents. 


}A2\ 


CS, 


“YOUR HOME 
nin mcarrmsusnean _ NOTEBOOK 
Available in sizes’ 10-20, Price 50 cents. FRO M uM A C EE’ 


they’ve discovered the Italian stripe 
jersey shirts with bateau necklines 
that may mark a new trend. They 
promise to wear dresses to school, 
too, and these, you can be sure, will 
be as full as they can make them. 
The long-torso silhouette is notable 10 carpet samples in’ 68 colors in 
here, a new way to wear fullness the back pocket of the notebook, 
that’s beautifully becoming to a slim ready to “try out” in any room! 


24 pages of full-color decorating 
schemes which you can vary by flip- 
ping back the cut-out carpets. 


waist and hips. ; : ; Big, clear pictures showing all types 
Dressing up for dates Is a favorite of rooms... formal, casual, modern, 
pastime and once again separates are Seidel 
the answer for an extensive dating 
wardrobe. Felt, taffeta, satin and the 
new fancy brocades will put them 
in the proper gala mood. Here, the A modern visual teaching aid that’s 
high shades of red, turquoise and fun to use...fun to learn with! 
blue as well as the soft, feminine Send today for this colorful, spiral- 
pastels rank high. Only for an im- bound 24 page portfolio, 25¢ each. 
portant school dance will they wear 
a truly formal gown, preferring a 
pert ballerina length for most other 
big occasions. 


Fall Fabrics . 
(Continued from page 43 J 


agers love felt because it is easy to 
sew and looks rich. carpets and rugs 

The lovely yellow coat, featured in 
“Separates,” is made from a water- 
repellent felt. 


Heaps of truly professional, money- 
saving ideas. 


See coupon page 131 


ANOTHER SERVICE OF 


THE Nlacee Carrer COMPANY 


Mitts: Broomsspurc, Pa, 
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What do 
doctors say? 


More than twenty years ago, a doctor 
invented a new kind of sanitary pro- 
tection: Tampax. 

Because of its physiological and 
psychological benefits, members of 
the medical profession have become 
extremely interested in internal pro- 
tection; have written and published 
many scientific papers on the subject. 
Some of these papers form a part of an 
important teachers’ aid kit on menstru- 
ition: ‘How Times Have Changed.” 
The kit also contains anatomical charts, 
letailed explanations—all that you 
need to cover the subject of menstrua- 
tion with your girls. Included, of 
course, is a complete and authoritative 
liscussion of the question uppermost 
in your students’ minds: ‘‘What about 
internal protection?” 

Send for this complete kit today. 
Also available is a students’ leaflet: 

It's Natural—It’s Normal.”’ Both are 
designed to help you bring your girls 
one step nearer to their goal of be- 


coming poised, happy, healthy women. 


INCORPORATED 
Street, New York 17, N. Y 


tree material checked Tampax 
rs ‘How Times Have Changed 
Tampax containing Regular, 
I sorbencies Booklet for stu 
Natural—It's Normal” with orde 
tional free supply 


For beginners, there is nothing 
better to work on than cotton fabrics. 
And for winter, there are cottons 
that are dark in shade and some that 
are heavy in weight. Plaids are still 
on the scene, particularly Black 
Watch and other clan tartans. There 
are whimsical cotton prints, among 
them little bug designs, fencing fig- 
ures in miniature. They are shown 
on dark backgrounds, notably a softly 
greyed green or a rich brown. Both 
green and brown are leading colors 
for fall. 


A cotton that is a natural for be- 
ginning students to work with is cor- 
duroy. Many students have probably 
never realized that it is made from 
cotton. This year there are gayly 
striped corduroys, florals, plaids, 
companion prints in large and small 
designs, prints with matching plain 
colors. The ones with border prints 
look charming and will be easy to 
make into dirndl] or unpressed pleated 
skirts because the material is made 
with selvage at the hem. 


Almost any corduroy is machine- 
washable. It does not shrink and 
the color will not fade. Many are 
wrinkle-resistant and_ spot-resist- 
ant. Corduroy can be had in light 
j-oz. weights and also in standard 
weights. This fabric is used a great 
deal in men’s wear, children’s wear, 
and also in home furnishings. 


Of course, the clothes teen-agers 
are really interested in are party and 
date dresses and formals. Here 
again diversity is everywhere. In 
important and new-looking brocades 
and damasks. In taffetas, both in 
plain colors and in printed designs. 
In polished cottons. In nylon nets 
and tulles. In acetate satin with a 
ribbed look. 


The evening separates illustrated 
were made of orchid and_ violet 
sateen. Notice how the fabric gives 
the appearance of a rich silk. 

And that’s the exciting fabric 
story that should put zest into any 
sewing class during this fall term 
and the year ahead. 





Cartoon courtesy of MACLEAN'S 


Compare... 
Cn Stewart's is 


a concentrated, high quality liquid 
bluing. Safe because it contains no 
harsh injurious ingredients. A few 
drops per wash is all that's neces- 
sary. 


. inexpensive bot- 


tle of Mrs. Stewart's lasts for months 
and months—it costs only a fraction 
of a cent a wash. 


, sparkling 


whiteness and freshness is what you 
can always expect from Mrs. Stew- 
art's—in either regular or auto- 
matic washers. 


Compare. ..and you'll agree 
with homemakers from forty- 
eight states who prefer... . 


For complete information on bluing, 
our FREE teacher’s folder ‘‘All About 
Bluing’’, explains what bluing is and 
how it’s used. Send for your copy 
today plus free ‘‘Home Washing 
Guide”’ 
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Miss Peabody 


(Continued from page 55) 


new look in her eye that somehow 
makes me ashamed of my linen closet. 
And I have a sudden vision of her, 
poised and proud as a peacock, stand- 
ing at the linen-closet of her own 
home. It is superbly stocked, neatly 
arranged, as enchanting to behold as 
one of those magazine ads. I know, 
with a deep certainty, that Anne will 
always have six sheets for each bed 
in her house! 

Through my daughter I am always 
being made to feel somehow like an 
outdated appliance by Miss Peabody 
—a thing which might have worked 
well at one time, but, well, after all 
there are more streamlined, more 
scientific products. Miss Peabody, 
you see, makes these wild (but 
always true) guesses about my 
household equipment and _ habits; 
and they are always reported ver- 
batim to me. 

She knows some pretty damaging 
things about me that were let drop 
in class in unguarded moments by 
my daughter. She knows that I still 
haven’t collected a complete set of 
sterling silver; and that I often stoop 
to the use of paper napkins for every- 
one but the boss and new boy friends. 
Now that she knows these things I 
somehow feel guilty. I can just hear 
Miss Peabody’s pronunciamentoes as 
I am about to do something horribly 
un-home-economical! 

“Never put a ketchup bottle on the 
table,” says Miss Peabody via my 
daughter. 

Under oath I have to admit that a 
ketchup bottle has been seen on my 
table, but that nevermore, nevermore 
will its familiar shape loom there, 
cozy between the hamburger and the 
bread platter. 

“Never iron your bath towels,” is 
the ultimatum brought home another 
day. “They don’t absorb so well when 
ironed.” 

Now in my ignorance, I would 
have suspected Miss Peabody of pre- 
ferring ironed bathtowels they 
seem so much neater. Miss Peabody 
is hard to please. Still 1 try. You 
never saw more unironed bath towels 
than mine. 

Recently they had Open House in 
the home ec department, and | was 
to meet Miss Peabody finally! Il was 
nervous in anticipation, and even the 
cordial student - hostesses couldn't 
quiet my fluttering pulse. They led 
me to a seat opposite a big bulletin 
board. “Good Grooming” was the 
subject of all the clippings on the 
board, and fer a moment I wondered 
if they were hinting, if there were 
innuendoes beneath their smiles. I 
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Was agonizingly aware that my 
gloves had sprung a leak, that all 
my were coming uncoordi- 
nated, and that my left stocking 
seam was beginning to spiral. I 
backed away into a corner hoping no 
one would ask whose mother I was, 
thankful just to go unnoticed. At 
that moment, a long cord on the floor 
reached out and wrapped around my 
ankle. I was attached to a lamp in 
the Model Conversation Group ar- 
rangement. The lamp came crashing 
down. 

“We 


colors 


thought nobody would get 


perHING NEy 


somet™ 
AND ° 


back there,” one of the hostesses said, 
and I had to admit it was a sneaky 
thing to do. I felt my face flaming, 
and was about to say something ab- 
jectly apologetic, when a_pleasant- 
faced woman with the most 
brown and calming smile 
proached. ‘‘This wire really shouldn't 
have here,” she to the 
hostesses. “That’s something to re- 
member in your own home, girls.” 
“Yes, Miss Peabody.” 
At the name, my 
How humiliating 
had had to rescue 


benign 
eyes ap- 


been said 


heart plum- 
that Miss 
me. 


meted. 
Peabody 


SOMETHING TO S-T-R-E-T-C-H 
THAT BUDGET, TOO! 


We paraphrase an old favorite—and put it in tune 


with the times for young brides-to-be . 


.. for those 


2 out of every 3 home economics students already 
sniffing orange blossoms. As you know, two-thirds of yout 


» 


classes will marry within 2 years after graduation. 
And budgets will be the young homemaker’s biggest problem. 


That’s why home canning 
will be so important to these soon-to-be brides, 


dollars 


with its special knack for stretching 


in helping them to live well on a shoestring. 


And LOOK how far a Shoestring goes! 
\ good idea is to have the girls themselves 
work out the money saved by home canning. 
For example, government estimates show 
that a bushel of tomatoes can be home-grown 
for as little as 25¢. The vield table on page 
16 of the Ball Blue Book shows that you get 
18 to 22 quarts to the bushel 
the cost of the 
about 2¢. 


which brings 
contents of a quart jar to 


> 
eB 
Lae tes . 
a \ ig 
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SI SY 


the heat, c ip 


DOME 
LID HEAT 


To this add 3¢ a quart fo 


(estimated jar life at 8 vears), ind 


cost of 


and jar 
the total 


to a mere o¢ 


itoes comes 
foods, 


same manner 


1 quart of tom 
Other | 


ire figured in the 


LOT -¢ inned 


when costs 


will demonstrate to the girls the enormous 


savings home canning provides 
Look for the ENAMEL Lining! 
Beginners quickly discover 


tion in Ball 


their 


there’s extra protec 
Dome Lids 


clean-looking 


with 


cream-white \ 


enamel. For that enamel re 
ind corrosion is 
keeping 
Lids vive the 


Dome down, jar sealed 


Sists rust 
sures SAFI 
And Ball Dom: 
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Welcome Gifts at Christmas— Anytime! 
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GET FREE BOOKLETS NOW 


Use coupon in Service Section to obtain your 


of new free booklet 


FREEZING MetHops. 


supply 


“Batt HoME CANNING AND 


It’s jam-pac ked with helpful 


information, terms, step-by step methods, selected 


recipes ° 


.. highlights from the famous Ball Blue 


Book. Ideal for short course in food preservation Send today! 


BALL BROTHERS COMPANY + MUNCIE, INDIANA 
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Colorful, 
Interesting 


Teaching 


A comprehensive, instructive 
book of cleverly coordinated 
table settings, ideal for your 
homemaking classes! 


“Entertaining Table Ideas” 
features table arrangements 
themed to every occasion, with 
special emphasis on unique 
color combinations and novel 
use of decorative accessories. 


Also, helpful to your students 

. two pages of photographs 
showing the most important 
steps in the production of fine 
earthenware. 


Published by VERNON KILNS, 
manufacturers of world- 
renowned California Vernon- 
ware, “Entertaining Table 
Ideas” is available at cost, 20¢ 
a copy, to teachers, students 
and school libraries. 


MAIL COUPON IN 
COUPON SECTION TODAY! 


a Mik (Zé nonin a 


2310 E. 52nd Street 
Los Angeles 58, California 





But in the next few moments my 
feelings about Miss Peabody did the 
most rapid about-face this side of 
West Point. For she was leading me 
to a table, effortlessly getting me my 
tea, cream, sugar, and a feather-light 
triangle of cake, saying “We had a 
little trouble with the frosting, but 
it’s not too bad, is it? Tell me, 
Mrs , do you have any special 
tricks with frosting? Your daugh- 
ter is always raving about your 
cakes. ...” 

Bless her little heart, I thought, 
suddenly feeling very much better 
about just everything in life. ‘‘Why, 
yes, I do have one little trick that’s 
just marvelous. You see, you just 
make sure that....’” And there we 
were launched into recipe talk like 
two neighbors over the picket fence. 
And actually, Miss Peabody might 
have been a good neighbor. She 
wasn’t at all that efficient machine 
I had imagined, but a warm, sincere 
person, dressed neatly but not su- 
perbly, poised but not frighteningly 
mannered. In fact, as we chatted on 
(I must say she knew just how to 
get me to talk) I found that I liked 
Miss Peabody a lot! We had the 
same aims, actually—to make home 
a happier place, only Miss Peabody 
had some of the latest kinks on the 


subject. She was humble enough to 
bow before my many years of house- 
keeping experience, and now I felt 
myself bowing to her technical 
knowledge, and to her whole person- 
ality which was just the responsible, 
mature, skilled kind that would grace 
any home. 

That was a couple of weeks ago. 
Now the homemaking course is draw- 
ing to a close, and last night my 
daughter anxiously queried, ‘“‘Would 
one set of dishes be enough to get 
married with? We have to discuss 
it in class tomorrow. Miss Peabody 
wants to know the absolute minimum 
you can start with.” 

I know that at one time I’d have 
been quick to say, “The absolute 
minimum, my dear child, is a willing 
man and a license,” but I caught my- 
self. Today the minimums are 
measured differently. When Anne 
gets married, she’ll bring a knowl- 
edge and efficiency to her household 
tasks which will make life so much 
pleasanter and so much simpler. Her 
minimum will include all the skills 
and sciences she’s been taught in 
home economics. This I owe to Miss 
Peabody. It was well worth the sac- 
rifice of the ketchup bottle and the 
ironed towel and the little temporary 
dents in Mama’s ego. 


Nearly one million Home Economics pupils 

have benefited 

from this teaching aid 

on Money Management 
and 

Life Insurance 





Your teaching job is twice as easy 
if you have ‘Moderns Make Money 
Behave” for your economics classes. 
Written especially for high school 
students, its simple style captures 
interest by projecting money problems 
within the student’s everyday life. 
Completely revisedand including work 
sheets for your students. 

Developed by promi t educators 
This unit was prepared in co-opera- 
tion with Mrs. lone Baal, Des Moines, 
Iowa, public schools; Miss Dorothy 
Ellen Jones, Supervisor of Home 
Economics, Cleveland, Ohio: Mrs. 
Rex Todd Withers, Chief of Home- 
making Education, State of Michigan. 





a 
dern, 
Nak. 


Money 


Send for 
Free Teacher’s Edition 


' Use the coupon on page 1? to get a 


sample copy and a Teacher’s Resource 
unit. If, after reviewing it, you would 
like copies for your classes, you may 
get them without charge. Sorry, not 
available in Canada. 


Institute of 
Life Insurance 


Central Source of information 
about Life insurance 
488 Madison Avenue, New York 22, N. Y. 


PRACTICAL HOME ECONOMICS 





AHEA Convention 


(Continued from page 30) 


Mark Sturm, director of the 
division of home economics in the 
Chicago Public Schools. “Smart 
consumers are highly price and value 
conscious. They may want and like 
to shop where glamorous atmosphere 
and gorgeous setting give them cer- 
tain satisfactions. But they know 
they are paying for these. Cus- 
tomers pay for the dependability of 
the seller. They also pay for service. 

“Customers also want information 
about the garments they buy,” said 
Mrs. Sturm. “I hope the clothing in- 
dustry continues to upgrade its prac- 
tices of informing the buyer and of 
providing information to the retail 
salesperson who often knows little or 
nothing about the garment she is 
selling.” 

The responsibility of the consumer 
was stressed by Ray G. Price, pro- 
fessor of education, University of 
Minnesota, when he spoke to the 
homemaking group. “Consumers who 
buy unintelligently undermine the 
idea of competition which is basic 


Mary 


Ceylon's Chandra Dissanayake talks about 
her native cinnamon with Alice Hutchinson 


to our private enterprise. .. . We 
must assume the responsibility for 
maintaining a free and open market 
for the exchange of ideas,” he said. 
“One thing we can all do is to sup- 
port groups that are working for a 
better informed consumer citizenry.” 


Presentations and Awards 

Dr. Pearl P. Swanson, 
of foods and nutrition at lowa State 
College, received the Borden Award 
for Fundamental Research in the 
Field of Nutrition and Experimental 
for 1955. The committee’s 
stated that Dr. Swanson 
was selected because of her “direct 
contributions to research in human 
nutrition, her contributions to the 
organization and status of research 
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Recording Secretary, 
S. Buckey, supervisor of 
nomics education of the 
Maryland City 

Other officers 
mail ballot are 


in home economics departments, and education 
to the training of research workers 
as well as to her very fundamental 
studies of basic problems in nu- 
trition.”’ 

At the final general session of the 
46th annual meeting, the president 
Catherine T. Dennis presented the of 
new officers of the Association. The tee: Dr. Lela 
new officers are: division of home economics at 

President-elect, Dr. Beulah V. Gil- homa A & M; Dr. Dorett 
laspie, dean of the School of Home dean of the School of Home 
Economics at Purdue University. ics at Kansas State 

Vice-President, Miss Irene E. Me- Miss Ruth Stovall, state 
Dermott, director of home economics of home economics in Al: 


Schools. 
elected in the 
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the visit by setting up special plan- 
ning committees. Each of these com- 
mittees came up with instructions 
on the care of small children plus 
check lists of what to look for dur- 
ing observation periods. The vari- 
ous topics covered by committees 
were lunch, play equipment, be- 
havior problems, and physical, so- 
cial, mental, and emotional changes 
of the children being studied. 

The youngsters were in the home 
economics department from ten- 
thirty in the morning until two- 
thirty in the afternoon. Lunches 
were prepared and served by the 
meal-planning committee. Students 
who were not concerned directly 
with the work of a specific committee 
acted as observers during that com- 
mittee’s period of responsibility for 
the children. 

Regular class scheduling was 
maintained and students worked 
with and observed the youngsters 
during their home economics and 
free periods. All students had an 
opportunity to spend time with the 
children each day. 

It is hoped that from participa- 
tion in projects such as this one, 


Now in handy reference is an up-to-date guide to fibers 


and fabrics. It includes descriptions of new fibers like 


high school girls can carry into 
their present and future homes a 
better understanding of the prob- 
lems involved in child care and an 
awareness of the importance of 
keeping up with the best in modern 
methods. 
—Suffern High School 
Suffern, New York 


THE WHY OF TEEN-AGERS 


The sound of laughter is often 
heard issuing from one of our sev- 
enth grade classrooms. There, stu- 
dents take turns presenting a series 
of skits explaining why they do the 
things they do. This is part of 
an experimental course entitled 
Health and Group Guidance. 

Under the direction of John Ham- 
ilton, the youngsters learn why they 
give alibis, why they avoid certain 
people, why they become show-offs 
or bullies, or why they daydream. 
Each student has an opportunity to 
dramatize some phase of life which 
he feels is a problem to the adoles- 
cent. In the field of health they 
discuss such questions as: What 
causes my teeth to decay? How can 
I prevent colds? Does it matter 
what time I go to bed? Will it 
matter if I don’t eat breakfast? 

Around the room are posters and 


do you 





Fortisan* rayon, Arnelt triacetate, and Celaperm* acetate, 


as well as the familiar fiber acetate. It gives properties of 


fibers, an explanation of blended and combination fabrics, 


and information on caring for different fabrics. The book- 


let is sixteen pages long, clearly illustrated, and ready for 


9? 


back of the magazine. 


cartoons made by the students to 
illustrate some of the things they 
are learning. Each Friday a ques- 
tion box is opened and all questions 
which have been dropped in by stu- 
dents during the week are discussed 
and answered, if possible. The ques- 
tion box is not limited to the sub- 
ject matter covered in the classroom, 
but can cover any problem which is 
bothering any student. 

This course is particularly timely 
as dramatic changes in bodies and 
interests, rapid shifts in emotional 
responses, and new freedoms mark 
the advent of adolescence. Most 
young people appreciate concrete 
help in making the difficult adjust- 
ments of adolescence, and the course 
is very helpful and popular. 


—Roskruge Junior High School 
Tucson, Arizona 


SETTING UP EXERCISES 

A large bulletin-board display 
makes a realistic follow-up to a dis- 
cussion of table etiquette. Forks, 
plates, slices of bread, and other 
items are cut from colored con- 
struction paper, then set in correct 
position. Also shown is the way 
to place the napkin on the table 
when one has finished eating and 
how to place the silver on the plate 


Announcing 
a new 
booklet 
guide to 
fibers, 
yarns 

and fabrics 
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at the end of the meal. The proper 
method of spreading bread is also 
taught via the display. The illus- 
trations and printed explanations 
were chosen from a list of the meal- 
time problems of young people. 
—GERALYN ERICKSON 
Lincoln Junior High School 
Kenosha, Wisconsin 


COME TO THE FAIR 


The event uppermost in the minds 
of most of our school children in 
the early fall is the annual county 
fair. Since 1947 Cherry Valley 
Central School has held a fall fair 
of its own. Before inaugurating the 
fair, the following questions were 
considered: 

Is there sufficient interest in 
fair among the students? 

Do we have adequate space for 
exhibits and material for a fair? 

How will we finance it? 

Is there a need for holding a fair? 

Who will participate in it? 

A questionnaire was circulated 
among teachers and students, and 
the answers helped to guide us in 
planning our first fair. 

The fair is sponsored by the ag- 
riculture and homemaking depart- 
ments of the school and is generally 
held early in September. It is open 
to the entire student body. Every- 
one who wants to can contribute 
something. The first five grades 
each have a room exhibit, while the 
sixth, seventh, and eighth grades 
compete with the high-school. 

Our exhibit divisions include 
dairy cattle, sheep, poultry, vege- 
tables, and novelty exhibits in the 
agriculture departments. The home- 
making department’s exhibits in- 
clude sewing, weaving, cooking, can- 
ning, and items of clothing. 

We use the bus garage to house 
the cattle, the school shop for the 
poultry, and the cafeteria to display 
the vegetables. The gymnasium is 
taken over by the homemaking de- 
partment. 

We have found that it is wise to 
hold the fair for two days, prefer- 
ably on Friday and Saturday. All 
exhibits are brought in by two 
o’clock on Friday afternoon. The 
judges are selected from neighbor- 
ing schools and asked to pass on the 
merits of the vegetables and other 
homemaking exhibits after the close 
of school on Friday. Dairy cattle 
competition and the tractor contest 
are held on the second day. All of 
the exhibit rooms are open for in- 
spection, and entertainment is nro- 
vided on Friday evening. A Sat- 
urday night dance marks the official 
‘lose of the fair. 

Money for prizes is given by town 


the 


sults of the students’ work along 
these lines. Also our town is quite 
a distance from the county fair site. 
Hence our fair enables many chil- 
dren who have no opportunity to 
attend the county fair to exhibit 
their own goods. Finally we believe 
that the school fair promotes better 
relations between the school and 
the community and gives the stu- 
dents excellent practical experience. 


merchants and interested citizens of 
the community. The FFA helps to 
finance the fair, and the ribbons for 
prizes are bought by the school. 
Each member of the faculty has 
a specific job to do for the fair. 
The FFA boys and the FHA girls 
are in charge of the various di- 
visions. Local dealers and merchants 
exhibit their wares at special booths. 
One of the reasons for starting the 
fair was that our school is located 
in a cattle- and crop-raising area, 
and we thought that the community 
would be interested in seeing the re- 


NEW 1955-56 TEACHING KIT TELLS 
ALL ABOUT ‘F{élanca, STRETCH YARN 


How the nylon yarn that made 
“stretch socks” famous now 
brings its revolutionary comfort, 
fit and long wear to garments 
for the whole family 


—JAMES ROSE 
Cherry Valley Central School 
Cherry Valley, New York 


All the up-to-the-minute facts about 
Helanca— the amazing nylon yarn that 
stretches—are now available in this revised 
information-packed FREE TEACHING 
AID. Here are some of the questions it 
answers about this exciting development: 


@ How Helanca yarn achieves its stretch 
without rubber. Why the stretch cannot 
wash out or wear out. 





Gloves stretch to fit 
every finger 


@ How garments made of Helanca 
nylon yarn actually change size to fit any 
figure perfectly—even the hard-to-fit 
and “in-between” size. 


Socks grow as child 
grows...stretch to 
equal several shoe sizes 
.».are never outgrown 


@ How Helanca yarn started stretch 
socks—then spread to garments for the 
entire family—briefs, panties, T-shirts, 
gloves, creepers, swim suits, girdles 
and many others. 


@ Why garments of Helanca yarn wear 
so amazingly long. 


Included is a sample of Helanca yarn 
for use in demonstrating its remarkable 
stretch and recovery properties. 

Panties mold to every 
Many home economists regard Helanca °°" 
yarn as the most significant development 
in family clothing since nylon itself. 
You’ll get all the latest facts in this free 
teaching kit. Send for it today. 


Swim suits change size 
to fit perfectly... 
even in-between sizes 


HEBERLEIN PATENT CORPORATION 
200 FIFTH AVENUE ® NEW YORK 10, N. Y. 


Briefs are never too 
loose or too tight 


FOR FREE KITS—USE COUPON ON PAGE 117 
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BOOKS 


for Better Teaching 


CONTEMPORARY 
HANDWEAVING 


A brand new professional approach to 
weaving which is simple enough for the 
beginner, challenging enough for the 
professional. Stimulates and inspires 
the weaver to create his own design. 
Complete in itself. Features whole sec- 
tion on problems and their solutions. 
Large pages, 140 striking illustrations, 
handsome binding. By Ruth Overman 
& Lula Smith. 180 pages. $7.50. 


UNIT METHOD OF SEWING 

(new 2nd ed.) 
Widely adopted guide to good sewing. 
Step-by-step diagrams and instructions 
teach the modern wav to sew with skill 
and ease. More than 200 photographs 
and diagrams. By lowa Home Eco- 
nomics Assn. 112 pages, cloth 
bound. $1.75. 


WHAT TO COOK 
FOR COMPANY 


If you love to cook, this book's for you. 
924 recipes—all tested at lowa State 
and guaranteed to win the applause of 
your family and friends. By Lenore 
Sullivan, lowa State College. 516 
pages. $3.95. 


WEIGHT CONTROL 


Twenty outstanding papers from the 
Weight Control Colloquium at lowa 
State College, organized in four sec- 
tions: Over-all problems, problems 
among adults, problems among chil- 
dren, control measures and programs. 


By Eppright et al. 244 pages. $2.50. 


JOHNSON HOME 
ECONOMICS INTEREST 
INVENTORY 


An authoritative approach to help 
counselors and guidance directors find 
out whether students’ interests are simi- 
lar to those of professional home econ- 
omists in 14 specific occupations. 300 
response items, interpretation chart, 
manual. By Dr. Hildegarde Johnson, 
—_ State College. Sample set, 
1.25. 


HOW TO WRITE 
FOR HOMEMAKERS 


A practical, sparkling, how-to book that 
deserves a place on everv home econ- 
omist's desk. A handbook for all kinds 
of home economics copy — recipes, 
radio scripts, demonstrations, articles, 
bulletins, etc. By Lou Richardson and 
Genevieve Callahan. 196 pages. 
$3.50. 


Use the coupon on page 141 to 
order examination copies of these 
books. 


The IOWA STATE 
COLLEGE PRESS 


Press Building Ames, lowa 








Books 
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teachers and students. A compre- 
hensive coverage of personality 
through clothes, good grooming tech- 
niques, how to use color and fabrics, 
how to build a wardrobe on any 
budget, and a simplified presentation 
of the complex subject of color. <A 
student edition is available at $6.00. 


The Complete Book of Home Preserving 
By Ann Seranne 


Doubleday & Co., Inc., N. Y., 1955, $5.00, 384p 


The author of The Complete Book 
of Home Baking and Your Home 
Freezer now tells the home preserv- 
ing story. She includes such basics 
as rules for picking, buying, prepar- 
ing, processing, and storing the 
foods discussed. There are chapters 
on pickling, smoking and curing, 
drying foods and one on freezing. 


Mama Mia Italian Cookbook 
By Angela Catanzaro 


Liveright Publishing Corp., New York, 1955, 


$3.00, 286p 


Italian dishes, so wholesome, tasty, 
and intriguingly named, are deserv- 
edly popular these days, and this 
book is bound to make them more so. 


VITAMIN FOOD CHART 


From the makers of ‘Cream of Wheat” 


FREE! VITAMIN 
FOOD CHART 


Mail coupon on page °5 for your copy 

Here’s the eighth edition of the 
“Cream of Wheat’? Vitamin Food 
Chart! It lists food sources of Vita- 
mins A, Bi, Bz, C and D—as well 
as Niacin, Folic Acid, B-6, E and K. 

Students find this chart a handy 
study and reference aid. That’s one 
reason it’s already punched to slip 
into any 8! x11 ring binder. 

You’il find this chart a handy leach- 
ing aid—just as you find vitamin- 
and-mineral Enrich- 
ed Quick “‘Cream 


of Wheat”’ one of 
the most enjoyable (YW Ss. 
foods you ever a om 
worked with. Mail 
coupon on page 101; 

—_— 
for your copy. ase ’ 








WHY NOT “GLAMOUR” 
IN THE LABORATORY? 


The Pinafore Apron 
$1.75 


ONE THOUSAND DOZEN ALL 
READY FOR SHIPPING! 


Your order will be sent within 
TWENTY FOUR HOURS! 


PINAFORE—front PINAFORE—back 


YOUR CHOICE OF 


PASTEL PINK 

PASTEL BLUE 

PASTEL YELLOW 

PASTEL GREEN 

PASTEL LAVENDER 

WHITE: RED CHECK TRIM 
WHITE: BLUE CHECK TRIM 
WHITE: GREEN CHECK TRIM 
ALL WHITE 


And NOW we bring "SWING" into 
the kitchen! See the graceful flare over 
the shoulders? How neatly the snug 
belt fits! How attractive the long full 
protective skirt! and a touch of color 
accent in the trim, too. Just what a gay 
kitchen needs—to go modern. 


The PINAFORE is made of firm, 
white muslin, thread count 80-80. It has 
an attractive color accent on the bias 
flares. The trim comes in a variety of 
colors listed above. The color trim is 
guaranteed fast and permanent. All 
raw edges are finished. 


The PINAFORE is open under the 
arm. This makes it easier to get on and 
off, easier on that hair-do, and easier 
on that laundering job because it irons 
flat. 

It has no hooks, eyes, snaps, or but- 
tonholes. You see the back ties in 
front, then the front ties in the back, 
and that's all there is to it! No sag- 
ging or pinning. You will enjoy its 
comfort, fit, and protection. 


The PINAFORE has one large pocket, 


and a new longer skirt. 


Send for Our Order Blank 
or Order Direct 


GILLUM BOOK 


COMPANY 


400-408 Woodland Ave. 
Kansas City 6, Mo. 
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The author, daughter of a profes- 
sional cook, was taught the art by 
her mother. Simply yet thoroughly, 
she tells how to prepare everything 
from anchovies to zucchini (about 
500 recipes in all). A guide to Ital- 
ian wines and a glossary of Italian 
‘coking terms are included. 


Good Housekeeping Cook Book 
Edited by Dorothy B. Marsh 
Rinehart & Co., Inc., N. Y., 1955, $3.95, 760p 


Besides the content—brand-new 
from cover-to-cover—this basic cook 
book offers a special surprise. The 
book lies flat no matter where it is 
opened—a boon to busy hands. It 
contains 3000 recipes (1000 new 
ones), chapters on barbecue recipes, 
foreign dishes, treats for children, 
chafing-dish cookery, dieting and 
casserole dinners, quick and easy 
dishes; lots of material on pressure 
cookery, home freezing and more. 


Your Family: Today and Tomorrow 
By Elizabeth S_, Force 

Harcourt, Brace and Co., New York, 
$3.32, 398p 


The vitally important topic of fam- 
ily relationships is given full treat- 
ment by Mrs. Force who has taught 
the subject on the high school level 


1955, 





22 ”GREATER SEALING SURFACE 


WITH torr Lips! 


Her presentation is not 
only entertaining, but practical and 


since 1941. 


inspirational. This textbook is di- 
vided into six units with three to six 
chapters under each one, geared to 
help people to be happy and success- 
ful human beings. Besides the down- 
to-earth discussions, there are sum- 
maries, topics for discussion, things 
to do, reading and visual aids sug- 
gestions. Adaptable to classroom 
situations. 


Textbook of Healthful Living 
By Harold S. Diehl, M.D. 


McGraw-Hill Book Company, Inc., New York, 


1955 (Revised), $6.00, 802p 


The saying, “There’s nothing so 
old as yesterday’s newspaper,” might 
also be applied to a textbook on 
health and medicine. So the fifth 
edition of this valuable personal hy- 
giene text is most welcome. In its 
30 chapters it not only incorporates 
the most recent information about 
length of life, causes of death, of ill- 
ness, of physical and emotional dis- 
abilities, drug addictior and public 
health, but also adds ne sections on 
drowning, cancer of the lung, Rh 
incompatibilities, the World Health 
Organization, etc., plus charts and a 
glossary of scientific terms. 


PROTECT THE GARDEN-FRESH FLAVOR of home-canned 
foods with “Self Sealing’’* Kerr Lids! Cushion-like sealing 


composition gives a 3-way seal 


you can test 3 ways, too. 
Exclusive golden-finish 
is extra resistant to 
food acids. Rely on 
Kerr for successful 









home canning! 


FREE! 


— PERS 
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“10 Short Lessons in Home Canning” Use Coupon in this issue or write 
Kerr, Dept. 691, Sand Springs, Oklahoma 


*Trodemark Reg. US 
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up-to-the-minte educational kit 
to help her develop her natural 
interest in electrical living 




































Includes Four 
Classroom Projects 
plus Student Take-Home 
Study Material 










to make her familiar with the 
important basic electrical prob- 
lems related to home planning, 
home management and interior 
decoration. 





Teacher’s book provides solu- 
tions and explanations; students’ 
material is illustrated, holds in- 
terest. 


All material is free. 


For your FREE Lesson Plan 
Book and sample of Student 
Take-Home Study Material use 
coupon on page 133 








or write to: 





NATIONAL | Wraine BUREAU 


NEW YORK 17. N Y 





EAS d4rm STREET 











A SCHOLASTIC MAGAZINE 


e SEPTEMBER, 1955 





Quotes 


NY ( { | (Continued from page 83) ° 
won Of U i] upon the compulsory attendance of 
such parents at these parent-guid- 


toctod roc | 0 ance sessions.” 
“Too few homes have parents 


whose interests go beyond the four 


f tid tc walls of the home,” says Dr. Harry 

a Or YOU Q ON) A. Overstreet. “Children should live 
in an atmosphere of great concerns, 
where parents really care about the 
deep distresses of people and about 
ways in which to increase the happi- 
ness of others.” 


A WORD TO THE WISE 


“A teacher who has always sort of 
known that the hardest part of get- 
ting wise is being always just a little 
otherwise.” An excerpt from the 
citation to Robert Frost when Dart- 
mouth College recently gave the poet 
an honorary LL.D. 


NEEDED: SPONTANEITY 


“Parents can have a decided effect 
on shaping a child’s personality, for 
good or ill,” declared Dr. Urie Bron- 
fenbrenner of the College of Home 
Economics, Cornell University. ‘‘Re- 
jection is sometimes coupled with 
neglect. Here the parents ignore the 
child, often failing to give him ade- 
quate food, clothing, and shelter and, 
even more important, love and affec- 
tion. This emotionally starved child 
will be aggressive and rebellious and 
may easily become a juvenile delin- 
quent. When a parent’s rejection is 
expressed in physical cruelty, severe 
punishment, ridicule, and unfair 
criticism, the child may grow up 
fearful, timid, and withdrawn. Over- 
protection and overindulgence can 
have equally bad results. The domi- 
nated child grows up to be meek, 
submissive. The overindulged child 
is spoiled, conceited, unmanageable, 
and given to tantrums. 

“A more typical child in our so- 
ciety is the ‘good child.’ Though he 
is well-behaved, polite, and depend- 
able, he is loved for what he does, 

. ' : 3 rather than for what he is. His par- 
This new beautifully ae VA ents have used affection as a rae of 
Nlustrated 24-page booklet. = , reward. As an adult, this child may 
contains easy-to-follow recipes for : oie be docile, insecure, and confused He 
sie pci breads, inva dishes, vegetables, . . can’t operate on his own because he 
cakes and desserts, with nutritious, vitamin-rich ae eat leas in AMO Bilan cadet a 
margarine ... plus helpful “Success Tips.” — ima eerppentiad ee ne oe 
“A well-adjusted child is likely to 
be the result when parents maintain 
i good balance between freedom and 





Each of your NATIONAL COTTON COUNCIL 
students will P. ©. Box 9906, Memphis 12, Tenn. 
want a copy for 
class and home. 


Please send me, without charge,__ _copies control and show him affection spon- 


Order your FREE of “Make It With Margarine.” taneously, not just when he is good. 
Like the ‘good child,’ the well-ad 


copies today! 

justed child is well-behaved, polit 
.9 SCHOOL__ ; te] 
seca ll 25 copies and dependable, but he is also inde 
per Ciass. cITY_. pendent when the occasion warrants.’ 
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CHOOSE YOUR TEACHING AIDS 


from this business-sponsored 28th 
annual section on audio-visual materials 


HOW TO USE THE TEACHING AIDS SECTION 


To save your time—to insure prompt delivery— 
Follow these directions exactly! 


. Cut out and fill in Master Coupon. It carries our mailing address to which you send all coupons. 

. Read listings and check all items you want. You may order as many as you wish. 

. Fill in coupons for material you want. Write clearly. The manufacturers have no other record of your address. 
. When requesting films, allow three full weeks before your first choice of time for showing them, 

. Tear coupons apart and keep in numerical order, 


. Assemble coupons requiring payment and list each with price on side of Master Coupon. Enter total in space pro- 
vided. If you send money to only one company, you may send check or money order payable to that company. 
Otherwise make remittance to Practical Home Economics. Stamps may be sent for amounts under $1.00. No 
requisitions will be honored. ~ 





. Attach coupons requiring payment to your remittance. 


. Arrange other coupons in numerical order. Address envelope to us or use the Subscription envelope enclosed. Do 
not forget to include Master Coupon 


(Note: If you wish to send more coupons to us later, please be sure to mention that the Master Coupon has been sent 


previously.) 


FSF SSlSSSSSSSlSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSTS(SSSSSSSSSSSFSFS8SSSS8S8SS8288282 5 


MASTER COUPON Money enclosed 


for following 
Practical Home Economics, 33 West 42nd Street, New York 36, N. Y. 
Listing Ne 
Please send me the educational material listed on enclosed slips. a 


Name .... 

Street . 

City and State 

School or organization ORS .6.0. ESA 
Number of students you teach—Boys......... eee 

Do you have a school lunchroom or cafeteria? No. of pupils fed 

Do you [] Operate [] Supervise [_] Advise about same? 

If not, who does? .... 

Money Order—U. S. Stamps—Check —_—— 


Total amount enclosed 


Do not send cash or school board requisitions. 





. 
4 
€ 
. 
‘ 
. 
' 
' 
. 
| 
a 
. 
© 
4 
+ 
a 
4 
a 
a 
© 
] 
a 
' 
t 
d 
‘ 
7 
‘ 
‘ 
| 
+ 
7 
a 
4 


A SCHOLASTIC MAGAZINE ¢ SEPTEMBER, 1955 97 















































1. Sa 





a, At 
b. 24+] 
A free bottle of A.1. Sauce, olor illus 
a 6|-recipe booklet called “Cooking pease 
for a Man," and student recipe > oy a 
leaflets are all offered Free by . ae 
the A.1, Sauce Company. popular \ 
or classre 











| | Abbott 
































| Put SW) 
If you have hesitated to cook B (without 
with Sucaryl because you didn't b The | 
know how much to use, you can pSUCARY 
| a> now go ahead with assurance, 2 pon-calor: 
| using new recipes and samples _ | 
offered here. 
| 
| — 
| Bottled 
| a. Hea 
P signal th: 
balance, 


| These colorful FREE booklets woe 
tell you why you can use and recommend ® b. Soft 
bottled soft drinks with confidence. balanced 


| 

Hfoods anc 
| c. Den 
i dental cai 


ty 





 Armoui 


| Consume 

Study 

Blets for 
upon by 

througho 
» eted in d 
» Bacon, C 
The consumer service department of this BD and Reac 
company has prepared a comprehensive group PD Pie-Bakir 
of guides and wall charts for student and B buying, 
teacher use. The guides include information # gods, slici 


° ° tips, anc 
on the selection, storage, and preparation B cluded 


of meats, poultry, and cheese. Large, color Broom di 
wall charts display graphic diagrams of the By Projects, 
principal cuts of beef, pork, and lamb. punched 
| Order 
me free tea 


m to send 


a 
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1, Sauce Company: A.1. Sauce 


a. A regular size (414 oz.) bottle of A.1. Sauce. Free to teachers. 

b. 24-page recipe book in full color, Cooking for a Man. 61 recipes with 8 
olor illustrations. Appetizing recipes for . . . Meat Dishes .. . Seafood... 
acaroni Dishes . . . Bean Casseroles . . . Cheese Dishes . . . . Savory Vegetables 
.. and Sauces. Historical account of how A.1. Sauce got its name in the Court 
pf England’s King George IV (1820-30). Free to teachers. 

c. Al. Sauce Recipe Leaflets . .. a special collection of recipes known to be 
popular with teen-agers. In quantities sufficient for distribution to students 
or classroom use. Free to teachers. 





Abbott Laboratories 


Put SWEETNESS Back in the Diet 
(without adding a calorie) 

The good news is improved 
SUCARYL® — the wonderful new 
inon-caloric sweetener for reducing and 
diabetic dicts. Cooks, bakes without 


losing its sweetness, without turning 
bitter. We've got samples and brand 
new, full color recipe booklets for you. 
Just tell us what you need! 





Bottled Carbonated Beverages 


a. Health and Liquids. Thirst is more than a mere sensation. It is the body’s 
signal that fluids are needed. This booklet discusses the importance of fluid 
balance, and explains why carbonated beverages are wholesome and satisfying 
thirst-quenchers. 

b. Soft Drinks and the Balanced Diet. Tells why soft drinks belong in a 
balanced diet. Included is a chart comparing sugar content of several popular 
foods and beverages. 

B c. Dental Topics Packet. Here's convincing evidence that soft drinks and 
y dental caries are entirely unrelated. 





Armour and Company 


Consumer Service Department 
Study Guides—these valuable book- 
Hlets for student notebooks are relied 
upon by home economics teachers 
throughout the country. Subjects cov- 


every member of your class. 
Send for your kit now—it’s freel 
Simply fill in and mail the attached 





eted in detail are: Beef, Pork, Ham and 
§ Bacon, Canned Meats, Poultry, Sausage 
Hand Ready-to-Serve Meats, Cheese and 
® PieBaking. Information is given on 
@ buying, storing, various cooking meth- 
ods, slicing, carving, serving, economy 
tips, and use of left-overs. Also in- 
cluded are review questions for class- 
foom discussion and suggested class 
Projects. From 6 to 12 pages each; 
m Punched for 81/.” x 11” notebooks, 

= Order Blank—Included in kit of 
I free teaching aids. This enables you 
B to send for enough study guides for 
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teaching aids. Do it now, so you can 
plan your whole year's course at the 
beginning of the fall semester. 

Wall Charts —For bulletin board 
display. offer 
graphic, easily understood diagrams of 
the full carcasses and principal whole- 
sale cuts of meat. The three charts are 
on Beef, Pork, and Lamb. Each chart 
is 21” x 33”. One set to each teacher 


Large color charts 


requesting the charts. 
See advertisements on pages 2-3 and 


Tks 


coupon for your free kit of valuable : 


(58) PHE 9-55 


A.1. Sauce Company 





A.1, Sauce 
Please send me: [J 1 regular-size (41/ oz.) bottle of A.1. Sauce, [] One A.1. 
Recipe Book Cooking for a Man in full color, [) and leaflets (quantity indicated 
below) with recipes popular with teen-agers for my students. 
Name Title 

(please print) 
School equesasessessoesnseuss: - -_ 
Address. .... Rees 2 sane 
Eee ee 7) ,” a) | ee 


Number of students taught 


Abbott Laboratories (69) PHE 9-55 


North Chicago, Illinois 

Please send me, without charge: [] New 32-page recipe 
booklet, Calorie Saving Recipes with Improved SUCARYL. 
(If you desire more than one copy, indicate how many ............). 








(] Two sample bottles of Improved Sucaryl® Tablets. 
NE Se Srsicecernoes 
(please print) 
School or Organization 
Address 
City Zone State . 


American Bottlers of Carbonated Beverages (79) PHE 9-55 
1128 Sixteenth Street, N.W., Washington 6, D. C. 

Please send: ( ) a. Health and Liquids. (_) b. Soft Drinks and the Balanced 
Diet. ( ) ¢. Dental Topics Packet. 

(Sample copies free ............ and after you've seen them, you may order up to 20 
copies without charge.) 


Name . ues Title ... 
(please print) 

School .. iscsilgscascsassleee aoe Sitti caer 

Address . spatinianiannnt 

City ... Zone .. State . 


Armour and Company (35) PHE 9-55 


Marie Gifford, Director, Armour Consumer Service 


Armour and Company, U.S. Yards, Chicago 9, Illinois 


wr! (ARMOUR 


Free Teaching Aids by Arn 


Please send me FREE: 


( ) Set of 8 Study Guides on M se, Pie-Baking—plus order 


blank for students 


( ) Set of Wall Charts on Beef, Pork, and Laml 
Name 

(please print) 
Addre $s 


School or Organization 


City Zone State 





our 


ree Man 


‘ These 9 
Armour has nine free pplemen 


food films, in color, for Send fo 
use in your classroom. 

They have described them in 

a manual, free upon your request 














all Bre 
New Home Canning and Freezing Booklet ‘ome C. 


Latest data on home The fir 


: 7 If” pre 
| preserving — terms, processing, portant 


“one — fully illustrated step-by-step b) millic 
fret instructions, basic recipes. Complete illed jars 
Mulls; section on home freezing too. plishment 


Free while supply lasts. 





FREE — for your Better Breakfast Month 
program. The Cereal Institute offers a 28-page 
booklet giving advice and the "how-to" of many 
practical and popular activities most useful 

for the home economics teacher stressing 

the importance of better breakfasts 





—neee 


ling 
a. Der 
24 can ¢ 


Free, complete, well-integrated bruit ¢ 


material to help you teach cooking skills, b. Tes 
meal planning, appetite appeal, * ing, cant 
thrift with cling ¢. Ful 


peaches, fruit cocktail trates 
dish. Re 








"The C 


a. Vita 

sources 

, ? how mi 

An attractively presented collection of other, 


recipes, nutrition charts, and facts on tiched q 
infant feeding for use in teaching the to use 
importance of cereal in the diet. 


b, "Cre 
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our and Company Armour and Company (101) PHE 9-55 


Marie Gifford, Director, Armour Consumer Service 
Armour and Company, U.S. Yards, Chicago 9, Illinois 





ree Manual of Armour Food Films 
These 9 Free Food Films (in color) scribes films and helps integrate them 
pplement your class demonstrations. with lessons and projects. 

Send for Free Manual which de- (Includes order blank for Free Films.) 






7 


Please send me the free manual describing your color food films. 










PON cians ee eS. 
(please print) 


| a a ee RN seiilacshattlelemaaiita 








Address 


(68) PHE 9-55 











all Brothers Company Ball Brothers Company 


: Saale , Dept. P552, Muncie, Indiana 
ome Canning Leads in Food Preservation! a Brothers Company—Free Offer 


The first and foremost ‘“‘do-it-your- Ball Home-Canning and Freezing ( ) Please send me free copies of the new Ball booklet, Home Canning 
if’ project, home canning gives Methods is the newest, simplest train- | gnd Freezing Methods. 

portant food budget savings to over ing brochure covering this field. It's | () Please send me 4 complete HYGEIA NURSING BOTTLES for use in 
0 million American families. The a streamlined ‘‘digest’ of the authori- pre-natal classes. 














illed jars are visible proof of accom- tative Ball Blue Book. Immediate at- ; Name Title 
plishment for students. tention given to coupon requests. ; (please print 
' School 
Address 
City Zone State 





(Offers good only in continental U.S.A., while supplies la 











real Institute, Inc. ' Cereal Institute, Inc. (13) PHE 9-55 


FREE ...a completely coordinated teaching Please send FREE Breakfast Teaching Unit Tested Sx l and Community 
unit with 28-page Teacher's Source Book, 
Tested School and Community Breakfast Pro- 
gram Activities which includes some of the 20” x 26” Wall Chart 
most popular activities successfully used by 

home economists to dramatize better breakfasts. 






Breakfast Program Activities including 28-page Teacher's Source Book an 









Name 





Address 












ling Peach Advisory Board : Cling Peach Advisory Board (73) PHE 9-55 










a. Demonstration Supply—1 No. d. Recipe Sheets—BY/yx11, punched. 350 Sansome Street, San Francisco 4, California 
Y, can each: cling peach halves, slices, e. Cut Mimeograph Stencil, (8Y2 x Send me free: ( ) Demonstration Supply; ( ) Teacher's Manual; ( ) Wall 
Hruit cocktail. Supply limited. 11) serving suggestions Poster; Student Recipe Sheets; ( ) Mimeograph Stencil. And send, 
b. Teacher's Manual—Facts on grow- f. Color-Sound Movie—shows peach with recipe folders: ( ) Movie Film or ( ) Film Strip with ( ) 3345 
7 ing, canning. Recipes, Assignments. history, growing, canning, preparation, ; PM Fee td or ( ) Mimeod Script, tor (date) , of (second 
¢. Full-color Wall Poster —lIllus- serving, 16mm. Free recipes. : choice) 
trates cling peach or fruit cocktail g. Filmstrip—same as movie, 35mm, Name « 






dish. Recipe. No brands. 


3314 rpm record or mimeo'd script 











The Cream of Wheat Corporation ? The Cream of Wheat Corporation (57) PHE 9-55 


4 Vitamin Food Chart lists food gives ten recipes in which cereal is an 











Sources of important vitamins, shows ingredient, illustrated with colorful shied napa Hie 4~nadcaarehe> ve 
how milk and cereal supplement each “Li'l Abner’ cartoons. ia Vane Feew ¢ ts : a. . tole . 
other, Rives average analysis of en- ¢ Commonsense Feeding Habits for ’ a . 
. tiched quick Cream of Wheat and ways Your Baby; questions par answers to! 
0 use it in special diets. start the baby with good feeding : 
b "Cream of Wheat” Recipe Folder habits School 






Ad Ire SS 


Street 







City 
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Special cook book for you 
and your classes — 
shows the variety of 
ways mixes can be used 

in meal planning. 




















A spice chart for easy 
reference, to tell you what 
spices go with what 

foods, has just been 


published by the R. T. French Co. 


It's in loose-leaf notebook 
form and it's free. 


Flako 


FREE: 
For ‘ 
use Fla 
helpful 
PLUS 
Flakorr 
and mo 
Mail 





Facts on infant nutrition and 
successful infant feeding 
methods are given in these 
manuals for teachers and 
companion student leaflets. 


» 


| Gerb 
; U sefu 


Clea 


D baby fe 
Din two 
| student 
> modern 
5 assemb 
| mists 

> nutritic 
4 you tir 


nemenieain 





Gravymaster offers recipes 
and helpful hints on the art 
of making good gravy, plus 
recipes for other dishes and 
a free sample bottle of 
Gravy Master. 


j making 











Methods of modern 
meat cookery are 
presented in easy 
lesson plan form, 
Also free sample 
bottle of product. 
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Grav 


a. 3 


b. 


© around 
» to teac 


qe 3 
d. 


4 Groc 


a.) 


B step t 
of gra 


recipes 


b chart. 
bextra 


Free t 
b. J 

Techn 

meat 









Flako Products 
FREE! Flako Recipe Album—Plus Free Teacher's Bonus Offer 


For Classroom use—the famous Flako Recipe Album—125 different ways to 
use Flako mixes—52 pages of kitchen-tested recipes, full color illustrations and 
helpful hints for menu planning and cooking ease. It’s yours free. 

PLUS—for your students, 100 special reprints of the wonderful Corn Belongs 
’ Flakorn Corn Muffin Mix recipes featured in this issue, ready to be clipped 
and mounted on recipe file cards. 

Mail the convenient coupon today! 








| R. T. French Company 


S FREE, French’s new Spice Chart, just off the press 
= You'll want one for every member of your class. The new Spice Chart just 
published by the R. T. French Company is the most complete chart on spices 
= —and how to use them—that’s available. 
, Condensed for easy reference and broken down two ways—by foods and by 
spices. Beautifully printed on coated stock in loose-leaf notebook size. 





| Gerber Baby Foods 
) Useful Facts About Infant Nutrition 


Clearly charted information about 
| baby feeding is available at no charge 
® | in two special pamphlets—one for 


plan of lessons, designed to give you 
reliable answers to fre- 
quently asked by students and young 
mothers. 


questions 


F students, one for teachers. Both contain 


} modern, medically approved facts The Student's Leaflet contains trust- 
| assembled by outstanding Home Econo- worthy baby-feeding information in 
| mists who are specialists in infant easy-reference form. Mail handy ad 


; nutrition. The Teacher's Manual saves joining coupon. 


} you time, with its carefully organized 





Gravymaster Company, Inc: Gravy Master 


a. Some Observations on Gravy Making—a discussion of gravy and gravy 
making, approved by Mary Pearl, Home Economics Consultant. Free to teachers. 


b. Jot Down Recipe Booklet—A handy notebook, including recipes from 


| around the world and information on the preparation of meats and gravies. Free 
® to teachers. 
¢c. Recipe Leaflet-—In quantity for individual student use 
d. Bottle of Gravy Master—Free to teachers 





Grocery Store Products Co: Kitchen Bouquet 


a Modern Gravy Making 
step techniques for making all kinds 


of 8tavies; professional secrets; new cookery 


ings per pound and greater nutritive 
Includes all 


teacher lesson plan and class 


-step-by 


value methods of meat 





recipes; plus a teacher lesson plan and = quiz. Free to teachers 
> chart. The last word in making gravy c. 2-oz. bottle of Kitchen Bouquet 
extra rich, extra brown, extra delicious Free to teachers 
Free to teachers. d. Kitchen Bouquet Recipe Leaflets 
b. Low-T em perature Meat Cookery many ré for gravies and savory 
Techniques modern ways to cook meat dishes. In reasonable quantities 
Meat with less shrinkage, more serv- fot lent us¢ 
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Flako Products Division (72) PHE 9-55 


The Quaker Oats Company, 
Dept. PHE 9-55, New Brunswick, New Jersey 


Gentlemen: Please send me FREI : i \ € 
extra bonus offer 

N: 

S h ol or orga 

Street 

City » 


R. T. French Company (80) PHE 9-55 


French's Spices and Herbs 
Please send me FREE Carol F New S; Cl 
Number of copies wanted (Limit of 50) 
Name | 

School stil 

Address 

City Zone State 


(100) PHE 9-55 


Gerber Products Company 
Dept. PHE 9-5, Fremont, Mich. 


Please send me without charge t! le rs Man opies of 
the Student's Leaflet 

Name Pitl 
School | es 

Street 

City Zot 


Gravymaster Company, Inc. (91) PHE 9-55 


Gravy Master 
Please send me without chars é y Making. b. 1 Jos 


Down Recipe Bookle! Bottle of Gravy Master 


Grocery Store Products Company (30) PHE 9-55 


Kitchen Bouquet 


P e send \ 
A copy of ‘ ‘ Mews ¢ kery Lecb 






Hersh 
The story of the manufacture and uses of 


a. Ti 
Cotoa— 


chocolate and cocoa, graphically presented 
in full color wall charts and booklets. 





historic 
of choc 
of The 
b. Ih 


arate f¢ 











A free memo-calendar for the 


Kelloc 
Kell 
Econorr 
copy 0 
academic year is offered as a helpful Cdend. 
gift to home economics teachers. 
Better reserve one now! 





Gelatine cookery is fascinating, 





easy and nutritious, especially when 
it is guided by the Knox Gel-Cookery 
Recipe Book. Imagine No-Bake 


Knox 
Cheese Cake — just one of the 


| The N 
j Just 
~ c, new at 
oar coonene , } tailed 
flavore 
easy to make desserts explained 
in this new, full color recipe book. 


already 





Kraft 
a. A 
del phi. 
trated 


b. F 
S illustra 


Helpful booklets for students 


and teachers, presenting basic information 
on cheese cookery, and nutrition ... a wide range 
of practical recipes including appetizers 
and sandwiches, casseroles, inviting 
salads, and desserts. 





» 


illustr: 
Kraft 


ations 


appeti 
j. ¢ 
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(16) PHE 9-55 
Please send free: [] a. The Story of Chocolate and Cocoa ———~.— COpies. 
0 b. UWlustrated Recipe Folder copies eac 
0 c. Wall Chart. (One copy only.) 


Hershey Chocolate Corporation Hershey Chocolate Corporation 






a. The Story of Chocolate and  Dainties, Baking Chocolate and Break- 
Cocoa—illustrated booklet, tracing the fast Cocoa. 
historical development and processing c. Wall Chart—visualizing choco- 
of chocolate and cocoa and the growth late and cocoa processes. Distribution 









of The Chocolate Town. restricted to teachers. Limit One. Name .... . noveecevenneeseseeenemensemeree 
b. Illustrated Recipe Folders—sep- (Offer good in United States and P ett ars ate Tanehe 
I arate folder for Semi-Sweet Chocolate Possessions only.) 1nealleeee — ae 






Address 





(62) PHE 9-55 








Kellogg Company, Battle Creek, Mich. 


Department of Home Economics Services 


Kellogg's 






Kellogg's Department of Home 56. (Mail attached coupon.) Limited 
Economics Services offers you a free supply restricts offer to a single copy, ' Please send my free copy of the Kellogg Memo-Calendar for 1955-56. I under- 
copy of the unique Kellogg Memo- sso reserve yours promptly. stand supply is limited, so reserve my 
Calendar for the Academic Year 1955- 






gre 


le copy today 












| ee Title 






School or College 











Knox Gelatine Knox Gelatine (103) PHE 9-55 








The New 36-page, full color, Knox Gel-Cookery Recipe Book Johnstown, N. Y. 
Just off the press, it includes 48 Sesame Pie, Lemon Cloud Dessert, ; gend me my free copy of the new Gel-Cookery Recipe Book, described at left 
new and old-favorite recipes and de- No-Bake Cheese Cake, Brown Derby 
tailed instructions in the use of un- Black Bottom Pie and other desserts, © Name Title 
flavored gelatines. Recipes include the salads, main dishes and candies please print 
already popular Pixie Pie, Open School 











dress 


Ad 


City 













Kraft Foods Company Kraft Foods Company (4) PHE 9-55 
















a. Menu Winners Made with Phila- k. Easy Recipes for “Philly” Frost- Please send Free Educational Material as listed 2 Copies 
delphia Brand Cream Cheese—an illus- ing and Fudge—an illustrated folder. - a. Menu Winner 
trated folder. Free Free. - b. Favorite Velvec 
b. Favorite Velveeta Dishes —an 1. Easy-to-Make Caramel Confections - c. Casserole Cookery 
illustrated folder. Free. —fully illustrated. Free. = d. Cooking with Miracle 
¢. Casserole Cookery with Prvtein- m. Caramel Surprises—an_ illus- | - e. “Philly Pies 
Rich Cheese—an illustrated folder of — trated folder featuring Kraft Caramels. | - f. 20 Wonderful Cake 
easily prepared casserole dishes. Free. Free = g. Quick Cheese Tri 
d. Cooking with Miracle Whip— n. New Family Favorites with Kraft | - h. Square Meals, Speedy M 
new uses for an old favorite. Free. Malted Milk an illustrated folder. “ i. Tempting Appetizer is 
e. “Philly’ Pres —an_ illustrated — Free . j. Cookie-Craft 
» folder. Free o. The Method’s the Thing—lesson | - k. “Pilly” Fr g and Pud 
f. 20 Wonderful Cakes made with — sheet illustrating preparations of cakes + ~ 1. Easy-to-Make Caramel ( 
Kraft Oi]—an illustrated booklet. Free. made with Kraft Oil. Free ‘ m. Caramel Surpr 
8. Quick Cheese Tricks with Cheez p. The World of Cheese—the his- : - n. Family Favor M \ 
: Wbiz—an illustrated booklet. Free. tory of cheese is presented briefly - o. The Method 
h. Square Meals, Speedy Meals—an Varieties of cheese are given, with : p. The Worla ( 
illustrated folder giving interesting descriptions and manufacturing meth . q. The ¢ ( ( x 
Kraft Dinner macaroni-and-cheese vari- ods, Free. Limit of 5 copies per teacher = t. [be Cheese ¢ ( 
ations. Free. q. The Cheese Chart—showing the (one ) 
i. Tempting Appetizers and Sand- basic nutritional values of cheese, Na 





wiches—an illustrated folder featuring 74) x 11 inches. Free 






appetizers and sandwiches. Free. tr. The Cheese Chari wall size School 


). Cookre-Craft—a tree foldes Fre poe 
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Hurry, hurry. Full-fashioned nylon 
hose for a budget price. Fill out 
coupon, send 75 cents and the yellow 
end flap from a package of Parkay for 
each pair of Powers Model Nylons. 





Send for recipe book featuring men's favorite 
dishes, section on carving, check-list for meal 
planning, plus authentic recipe for delicious 
Texas Barbecue Sauce. 








Kraft 
To Ho’ 


Your 
MODEI 
of Park 
full-fash 





Lea & 


: Free R 


New 
editors, 
“must” 
page be 
favorite: 
many if 





Illustrated leaflets for students are designed 
to help you teach the art of making colorful 
and nutritious salads. Also information is 
given on canned foods, and descriptive labels. 





| Libby, 


The y 
leaflet 


» 84” x 





Pream is a dairy miracle 
that can be used in many 
cooking ways. It retains 
its freshness despite 
frequent reuse. It is 

now packed in a new 





flavor deterioration. 


tinted glass jar to prevent 














Milk is your best food buy. It's 
healthful nutriments, vitamins, 
and minerals are needed from 


The story of this industry is told 
in these films, booklets, and 
pamphlets. 


childhood through advanced age. 


> 
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Milk 
a. In 
b. M 

charts, 

milk, 
c M 

lustrate 

values 


A SCI 











Kraft Foods Company 


To Home Economists .. . Parkay’s Brand New Nylon Offer! 

Your choice of either 66-gauge, 12 denier, or 60-gauge, 15 denier POWERS | 
MODEL NYLONS for only 75c a pair plus the yellow end flap from a package 
of Parkay. Approved by the U.S. Testing Company, guaranteed first-quality, 
full-fashioned, they come in two lovely shades . . . with tapered heels. 





Lea & Perrins Worcestershire Sauce 


| Free Recipe Book—Dishes Men Like 
New book highly praised by food Go-Togethers” — a check list that 
editors, consultants, teachers. A simplifies meal planning, illustrated 
“must” for seasoning references. 64- section on carving meats, poultry, fish, 
page booklet featuring new and old that shows just what to do by steps, 
favorites men like best. Contains authentic barbecue sauce recipe from 
many interesting features: 70 “Good Texas amazingly simple to make. 














Kraft's Nylon Offer 
P. O. Box #6907, Chicago 77, Illinois 


_ 


I have enclosed $...cec-c------ 


Please send me .............. pairs of Powers Model Nylons. 
preferences: Promenade (sunny beige) Be urd (clear 
Dark Seam Self-Seam 66-gauge lier 
denier .........; Size 82 9 91 ! 
Name > 

tease print 
School Address 
City Zone State 


64-pages of men’s favorite dishes, 


ee ee 


planning, illustrated “How to Carve 


sections, etc. This coupon reserves 


a copy for you 


Lea & Perrins, Inc., Dept. P-9, 241 West St., New York 13, N. Y. 
Please send recipe book. 











rar 


(42) PHE 9-55 


(44) PHE 9-55 


kay packages. 


have checked my 


taupe) . 
0-gau 15 


e, 


oS 


7 








PHE 9-55 


Nome shee aie 
School or Organization = - 
Address — 
City State 
Libby, McNeill & Libby Libby, McNeill & Libby (78) 
The Art of Salad Making—a 6-page plus suggested lesson plans. Also a I aA 
S S r4 -acners cKet on Ari i hed Making 
leaflet. on salads, 19 illustrations, copy of Today's Canned Foods and Sian sen: Fendiens Paciat. on 1 _— 
844” x 11”. 25 copies for students, five descriptive labels. 
Name Title 
a (please print) 
School 
Address 
City ne state 
Pream—Consumer Service Department SALLY ROSS (107) PHE 9-55 










A. Easy to make White Sauce—White Sauce that never lumps is given in the 
Pream booklet. There are three variations: thin, medium, and thick sauces. They 


Pream Test Kitchen, Box 959-M, Columbus 16, Ohio 


: . Please send me FREE PREAM RECIPE FOLDER. I 
may be easily converted into a cheese sauce. 
B. A description of Pream is given in this booklet and the ways it may be | use extra cof : ; Se 
j used in many delicious recipes. 
C. Pream leaflet-—Facts about Pream and many wonderful ways to use it! | Name Lit 
May be secured in quantities for student use. School , 
Schoo 
Address 
City > 











Milk Industry Foundation Milk Industry Foundation (3) 
a. Information on free loan films. milk. Liberally illustrated Please send: [J a. Information ¢ 
b. Milk Facts—32 pages, statistics, d. Your Milk Dollar—graphic pres- Cb. Mile Pacts. 0 7 } 
charts, interesting facts about cows and entation of facts developed by the i ly Milk Dol ‘ 7 
milk, University of Indiana. u« = a en ‘i ic riapitioits 
, ¢. Milk—Your Best Food Buy—il- e. Quantity Recipes—shows how to N 
lustrated eight-page leaflet showing prepare interesting meals for groups —_ 
Values of the various constituents of of people (25c). School 
LNOO 
Address 
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City 
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Morton 


New Mc 






































Ready-f 
The Morton Salt Company Try the 
offers free 4-ounce salters, Morton 
handy, disposable, ready-filled When on 
shakers. A carton of 3 can be . 
obtained by sending in the coupon ar 

Send fc 





























Nation 
The National Association of Fats an 
Margarine Manufacturers offers for teach 
a fact-full manual on "fats in . oid 
the diet"; a poster explaining & la 
margarine manufacture; — 
and new recipes for home ae, 


and institution use. 














Nation 

a. Edu 

Food Bu 

Teachers and school lunch leaflets g 
managers will welcome this modern | 
buying guide with in- means, | 
formation on canned foods. ye 





























 Natior 
Make 
breads, 1 
42 unusual, delicious recipes your margarir 
students can easily follow. A -4-page 
valuable guide for cooking with 
margarine. 
——______— Natio: 
orale Colo: 
° _A 
COLOMBIA Colombia—Land of ted 
— Mountain Coffee presents ing tex 
| aii the history of coffee for > great 
Coffee easy reading, fun, and t the | 
eo information, — 
hid coffee t 
beans | 
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Morton Salt Company 





New Morton Salters! 

Ready-filled disposable shakers; just right for stove and table. 

Try these handy new 4-ounce Morton Salters! 

Morton Salters end forever the need to clean and fill conventional shakers. 
2 When one is emptied, you just throw it away and open another. 

Made of handsome blue plastic, with yellow plastic shake-or-pour tops, 

Morton Salters are elegant enough to grace the family table . . . perfect for 
yse at the stove and table . . . just right for picnics and barbecues. 

Send for your free carton of three! Use the handy coupon. 





National Association of Margarine Manufacturers 


Cooking with Margarine. Recipe 
book for home or student use. Simple, 
interesting, economy-minded dishes. 


Fats and Your Diet. A handy manual 
for teachers giving the ‘‘what, why, 
and how” of fats in the diet . . . based 

> on latest findings. 


Cooking for a Crowd with Margarine. 
Large-quantity recipes for institutional 
use. 


Poster. Large 
showing how margarine is 
from farm products. 


Margarine poster 


derived 





National Canners Association 


a. Educational Materials. Canned 
Food Buying Guide Wall Chart. New 
leaflets give up-to-date information on 
modern Jabels, marketing, recipes and 


Canned Foods—25-50 Servings. Prac- 
tical, economical recipes for use in 
school lunch programs. Available to 
lunchroom managers and cooks. 


2 menus. Tables give servings per con- c. Quantity Recipes for Institutional 
tainer and nutritive values per serving. Fuod Service. New. For use in all types 
b, School Lunch Recipes Using of institutional food services. 





National Cotton Council 


Make It With Margarine—42 tested, easy-to-follow recipes for preparing 
breads, main dishes, vegetables, cakes, and desserts, with nutritious, vitamin-rich 
Margarine. Your students will want a copy of this new, beautifully illustrated 
24-page booklet for class and home. Order your free copies today. 





| National Federation of Coffee Growers of Colombia 


Colombia—Land of Mountain Coffee coffee-loving Americans. Here, too, is 
-. A bright and sparkling booklet, 
with lots of pictures and a rapid-read- 
ing text, tells the story of Colombia's 
d Steat_ crop—coffee. Here is the story 


of the painstaking care the Colombian 


what Colombia does with the dollars 
its coffee earns in America, how the 
Colombian farmer works with Ameri- 
can machinery purchased with coftee 
-Land of Mountain 


will please your students and 


dollars. Colombia- 
Coffee- 
inform them of their Good Neighbor 
to the South—Colombia . . . 


Coftee farmer gives to his precious 
Coffee trees, the 14 steps that bring the 
Pens from the tree to millions of 
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| Morton Salt Company 


Dept. PH-9, 135 So. La Salle Street, Chicago 3, Illinois 


j 


Free! A carton of 3 Morton Salters. Ready-filled, disposable 4-oz. shakers for 
' stove and table. See ad, page 19 
: Please send me a carton of Morton Salters. I prefet lodize Plain 

Name zs 

please print 

School 

Street Address 

City aaaaiannalanteaen ' Zone St 


: National Association of Margarine Mfgs. 
: Munsey Building, Washington 4, D. C. 


' Please send me free of charge: 


(0 a. Fats and Your Diet, booklet based on latest scientific 


OO b. Margarine Poster, for classroom, showing how 


tor h 


D0 ¢. Cooking with Margarine, new recipes for home « 

' - , - 
j imo t ° end ; } metsts 

' . Cooking for a Crowa with Margarine, institut 
Od Q Zu g i 

Name , School 

pie 
Street and Number 
City mnaaeniaen stein Zi 


National Canners Association 
Consumer Service Division 


| Please send: J 
C0 b. School Lunch ¢ in wnned Fovg 
(0 c. Quantity Rectpes for Institutional Food Service 


Name 
School Ir 





Ad tress 


City Zone 


National Cotton Council 
Box 9906, Memphis 12, Tenn. : 


Please send 


Limit: 25 


copies Mage It Vi Murg 


copies per class 


(please print 


Address 


City Zone Sta 


National Federation of Coffee 
Growers of Colombia 
120 Wall St., New York 3, N. Y. 


Please FREE copies of ¢ a 


send 


Nanx l 


Address 


City 


lata 


(76) PHE 9-55 


(32) PHE 9-55 


Margarine 1s 


(40) PHE 9-55 


(34) PHE 9-55 


(15) PHE 9-55 

























































A valuable addition to the home economics depart- 


ment are these educational materials from the 
National Live Stock and Meat Board. Manuals, 
booklets, and charts covering many phases of the 
subject of meat including buying, storage, cook- 
ing, menu planning, and the place of meat in 
nutrition—all designed for teaching purposes. 


free; in 
b Ten | 


Natio! 


Meat 
40 page 
in teact 

tion wi 

photogr: 
ing, CO’ 
ing, sel 
ing the 
ture CO 
tables— 
Handy 


revised- 
book f¢ 
Covers 
retail cu 
cookery: 
ing me: 
wholesa 
cuts — | 
—how 
and sto 
One cc 








Red Cherry Recipes 


A flash of red enlivens 

any meal. And when that red 
means cherries, it's doubly 
inviting. Students will want 
to check through this 

little folder for dessert 

and beverage ideas 

to use in class meals. 


Natio 
Tempti: 
recipe 

Free fo 











Take advantage of these informative teach- 
ing aids planned for high school foods 
classes. For students—booklets on meal 
planning, cakes and cookies, frozen des- 
serts, and use of non-fat dry milk. 

For the teacher—a useful booklet on the 


care and feeding of infants. All free. 


. Lists 0! 
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Pet A 


Meal 
include 
buying, 
Tested 
and E: 
their | 
Punche 

Perf, 
Time— 
cludes 
cookie 
cedures 


Causes, 
te 
Froz 


ment — 








A SC 








Meat Manual (Sth edition revised) 
4 pages, 8” x 1014”. Valuable guide 
in teaching. Includes meat identifica- 
tion with charts of wholesale cuts, 
photographs of retail cuts—meat buy- 
ing, covering grading, inspection, ag- 
ing, selection—meat cooking, includ- 
ing the seven basic methods, tempera- 
ture controlled meat cookery, time- 
tbles—meat’s contributions to diet. 
Handy reference manual. One copy 
free; in quantity, 20c a copy. 

Ten Lessons on Meat (7th edition) 
revised—140 pages, 6” x 9”. Text- 
book for high schools and colleges. 
Covers description of wholesale and 
retail cuts—the seven methods of meat 
cookery—temperature control in cook- 
ing meat — timetables — charts of 
wholesale cuts— photographs of retail 
cuts— meat grades — meat inspection 
—how to judge quality — meat care 
and storage—nutritive value of meat. 
One copy free; quantity, 20c each. 


National Live Stock and Meat Board 


Meat Teaching Charts—Set of 14 
colorful bound charts, 28” x 36”. 
Visual aids in teaching meat buyman- 
ship—care—cookery. Cover location 
of less-demanded cuts, meat storage, 
the seven meat cookery methods, low 


temperature cookery studies. Excel- 
lent for lectures. One set free. 
Meat Carcass Charts—Set of four 


charts (Beef, Veal, Pork, Lamb) print- 
ed in three colors, 23” x 33”. Charts 
picture wholesale and retail meat cuts 
and give proper methods for cooking 
the various cuts. Valuable for instruc- 
tion. One set free. 

Nutrition Yardstick—Newly revised 
combination booklet and adjustable 
graph (9” x 4”) for quickly and ac- 
curately measuring diet adequacy. 
Tabulated are protein, mineral, vita- 
min, calorie content of 576 foods on 
average serving basis, with other 
valuable information on nutrition and 
diet calculation. $1.00 a copy. 














National Red Cherry Institute 


Tempting new Red Cherry Dessert 
recipe booklet colorfully illustrated, 
Free for classroom distribution. Many 


exciting uses of the flavor and appeal 
of Red Cherries. Timely for fall bak- 
ing projects. 





Pet Milk Company 
Meal Planning Guide—This book 


includes information for planning, 
buying, preparing and serving meals. 
Tested recipes. Charts of Basic 7 Foods 
and Essential Food Nutrients, with 
their functions and sources listed. 
Punched for 8” x 1014” notebook. 
Cakes ana Cookies Every 
Time—This newly revised book in- 
dudes the essential steps in cake and 
cookie baking, from planning pro- 
edures to judging finished products. 


Perfect 


Lists of common cake defects and their 


Causes. Tested recipes. Punched for 


8” x 1014” notebook. 
Frozen Desserts To Fit Any Equip- 


ment — Classifies 


and defines frozen 
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desserts. Includes a discussion of ac- 
cepted standards and sample score card 
to judge quality of frozen desserts. 
Directions for efficient use of freezer, 
mold, or tray. Tested 
recipes. Punched for 8” x 1014” note- 
book. 

Nonfat Dry Milk Recipes—A cook- 
book containing good, everyday recipes 
featuring instant nonfat dry milk in 
dry form. Illustrated helpful hints for 


refrigerator 


the preparation of each recipe. 
You and Your Baby—a 


book of suggestions On Care, feeding, 


32-page 


and training of babies. Tested recipes 
for first solid foods and milk drinks. 
Sent to teachers in single copies only. 





National Live Stock and Meat Board (41) PHE 9-55 


Educational Printed Material 


cked 
ecKeCC, 


lease send me the following material, as cl 


Meat Manzal ....... One free copy copies (20c_ each) 
Ten Lessons on Meat....[] One free copy copies (20c each) 
Meat Teaching Charts._.1] One set free sets (S0c each) 
Meat Carcass Chart [] One set free 

Nutrition Yardstick copies ($1.00 each) 


I enclose check, money order or cash $ 


be prepaid only on orders in continental U. S. 


Shipping cost will 


Name ....... Title 
please print 
School ‘ . sqpnensasausnpepnenessseneenssenes pecunnses 
Address 
City Zone State - 


National Red Cherry Institute (75) PHE 9-55 


35 East Wacker Drive, Chicago 1, Illinois 


Please send: new Red Cherry Dessert recipe booklet 


COpies 
Name Title 


School = Ir College Others 
Address a 
City 

Grade(s) 


Pet Milk Company (26) PHE 9-55 


Please send me: (All material is available in re 


and Cookies 


Name litle 
x hool 
Address 


Zone 
















































Oyster 





a. The 
heet re 
on, af 
Teaching aids especially designed dapted 
to help you present seafood to : a 
students—The Story of Oysters— » ; Nu 


how to buy, cook, and serve them. 





























CZ 
2 Sunshii 
Put a 
2 
Easy Recipes with Sunshine Pimientos the addit 
PIMIEN 
For bright ideas with bright red, try 
whole pimientos. Sunshine Pimientos offers an + 


attractive recipe packet containing 12 kitchen- 
tested recipes, each on an individual 3 x 5 card. 








Booklets providing in- 
formation on buying a Teste 
and use of apple 
products. They feature 
ready-to-use apple ® ishes al 
products and present 

a variety of ways to use 
them every season 

of the year. 










desserts 








Booklets, leaflets for your 
students, and studies of rayon 
— covering its history and 
manufacture, its care, and > 
its many uses in fashion 
and furnishing 











Celane 
Here is an up-to-date teaching Pea i 
guide to fibers, yarns, It ae 
and fabrics. An illustrated like Fort 
booklet giving detailed ’ and Cel 
information on fiber properties familiar 
and the proper care of ig 
fabrics made from them. si 

A SCH¢ 


PRACTICAL HOME ECONOMICS 








a. The Story of Oysters — single 
sheet regarding the biology, cultiva- 
jon, and food values of oysters. 


Oyster Institute of North America 


on the food values of oysters and the ! 


part they play in promoting health. 
d. How to Cook Oysters—36 rece 
ipes, kitchen-tested by government 


dapted for classroom use. 

b. 15 Ways to Serve Fresh Oysters 
booklet of new and tested recipes. 
| ¢. Nutritional Values—guide sheet 


home economists; explanatory data 
on range, nutritive value, purchasing 
and preparation for serving. 10c. 


: Oyster Institute of North America (22) PHE 9-55 


| Please send: (J a. The Story of Oysters copies. (] b. 15 Ways to 


Serve Fresh Oysters ....... copies. [] ¢. Nutritional Values cocoon. 


: .. COpies. 
; CT d. How to Cook Oysters, 


10¢ Copies. Cash emclosed $.uncccceecccescecnsoe 
OS RI SET 
please print) 
School eccecassoessssnscensassaqnesserssosocossnscsesse 
Address 
City Zone State 





Sunshine Pimientos 

mighty appetizing to see, they're easy 
tricks for perking up quick, inex- 
pensive meals. 


Put a sparkle in your recipes with 
the addition of bright red SUNSHINE 


PIMIENTOS. Spicy to taste and 


» 





Processed Apples Institute 


4. Tested Quantity Recipes. Canned for the unusual. Limited distribution. 
apple sauce, slices and juice are fea- c. Tasty Apple Treats. An illustrated 
tured in low cost and labor-saving booklet loaded with recipes and serv- 
recipes. Delicious and practical new ing suggestions; also ideas for apple 
dishes all tested for quantity cooking. products to be served for any meal, 
d. Favorite Apple Desserts. Apple any day in a manner appropriate for 
desserts for special occasions calling any season. 





American Viscose Corporation: 


Teacher's Kits and Student’s Leaflets 


Short Course in Rayon is your complete and comprehensive study and teaching : 


uit on rayon. Students’ reference leaflets for the Short Course are available free, 
and are especially valuable for clothing and textile students. Also available free, 
the Fall and Winter Fashion Flash \eaflet—latest trends in fashion and fabrics, 
Ahelpful wardrobe planning guide is included. 

Decorating With Rayon, a complete teacher's unit, covers all phases of 


decorating—including the role of fabric in home decorating, coordination of : 


fabric and furniture, and care of home furnishing fabrics. 








Celanese Corporation of America 


blended and combination fabrics, and 
information on caring different 
fabrics. The booklet is sixteen pages 
long, clearly illustrated, and ready for 


Now in handy reference form is an 
upto-date guide to fibers and fabrics. 
It includes descriptions of new fibers 
like Fortisan* rayon, Arnel? triacetate, 
and Celaperm* acetate, as well as 
familiar fibers like acetate. It gives 
Properties of fibers, an explanation of 
"Reg. U.S. Pat. Off. t Trade Mark 


for 


the coupon. 
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you and your classes now. Just check | 


Sunshine Pimientos 


Pomona Products Company 
Griffin, Georgia 


Please send me the free packet of “New Recipes w w R Sunshine 
Pimientos 
Name aamuennan 
School ; 
Address 
City ee State 
Processed Apples Institute, Inc. (53) PHE 9-55 
Please send a Tested Quantity Recit 

b Favorite Ap ple De 

C Tasty At ble Treat 
Name Title 

é sé print) 

School or Afhliation 
Address 
City Zon State 
American Viscose Corp. (67) PHE 9-55 
Box 864, G.P.O., New York 1, New York 
Please send me FREE, the following Teacher's Units 
() Short Course In Rayon () Decorating with Ra) 
Also the following FREE students leaflets: 

copies Student's Reference leaflets for Short Cour 

copies Fashi n Fla For Fall and W inter 
Name 

(please print 
School 
Addre SS 
Cy cian Zone State 
“--seee errs) ey) Pe ETD) A A eee 

Celanese Corporation of America (52) PHE 9-55 
180 Madison Avenue, New York 16, New York 
New booklet: Wat Do You Want to Know about Fibers, Yarns, Fabs 
Please send me number of booklets tor use by my pupils 


Name litle 
(please print) 
School 


Address 


City 















All the answers 
about cotton with 
12 swatches... 
plus information 
on shirt care. 








Cluet 

a. T) 
booklet 
cotton | 
swatche 

b. D 
illustrat 


how to 





























De Lc 
Fascinating Fasteners 
Educat 
Small but essential are the pins that Wk ihe 
hold pattern to fabric and keep on the modern illustrat 
infant's four cornered pants. The story history 
of bob pins, hooks and eyes, safety pins, hair vee 
pins, straight pins and snap fasteners is told in 
De Lon e Little Thin unt. 
Dritz 
é Dritz Sewing Aid Kit, com- Plan 
DRITZ a A Now 
plete in a carrying case which 
SEWING for teachers, is available Orde 
AIDS for $9.00. Other notions Aids. 
is that can be purchased price o 
lrchalechs of . : 
Middinns separately, are mentioned Fill 
hewing Nolions Aids y« 


in the coupon on the right. 








A free | 6-page illustrated brochure 

Clues to Thrifty Towel Buying is offered 
by Dundee Mills for use in classrooms. 

The brochure supplies lessons on choosing 
household linen, and the construction 

ind manufacture of towels. 








Factual, nontechnical movie 
ind seven easy-to-read booklets 
on dyes and colorfastness for 


onsumer buying instructions. 


PRACTICAL HOME ECONOMICS 





Dunde 


Clues. 
A « 
Genero 
Desc 





EI. 


a. H. 


. minute, 
; On dye: 


econom 
terms y 

she ws 
describe 
termine 

return 
b. A 
A 


A Sc} 








Cluett, Peabody & Co., Inc. 


a. The Story of Cotton—illustrated 
booklet 
cotton into finished cloth. Contains 12 


howing manufacture of raw 


swatches. Free in limited quantity. 

bh, Don’t Let a Shirt Throw You— 
illustrated broadside gives pointers on 
how to spot quality in shirts, and how 


oO elect nd 2 for 


c. A Man’s Shi 
Problem — illustrated 
complete information 
and ironing of shirts. 


free; additional copies 





Free 





rt Is a Woman's 


booklet giving 
on laundering 
Teacher's copy 





, 10¢ per copy. 








De Long Hook & Eye Company 


Educational Exhibits 

ts the Little Things that Count—an 
illustrated informative booklet on the 
history and romance of bob pins, hair 
pins, safety pins, straight pins, hooks 


large educational 


display 


and eyes and snap fasteners. Also 3 


exhibits 


showing how bob pins, safety pins 


and hooks and 


eyes are made. 





Dritz Sewing Aids 


Plan your sewing classes with helpful Dritz Sewing Aids. 


Now you can teach your students to use all the new improvements in sewing 


which make it more interesting, quicker, and more professional looking. 
Order this special education kit containing samples of most Dritz Sewing 
Aids, They come in an attractive, train-type carrying case with a total retail 
price of $18.00. Available to educators at the special price of $9.00. 
Fill in the coupon for the kit, special filmstrip, and any other Dritz Sewing 


Aids you wish to purchase at this discount for educational use 





Dundee Mills, Incorporated 
Clues to Thrifty Towel Buying 


A comprehensive 16 page booklet. 


struction classifications, 


also what to 








Generously illustrated. Jook for when buying towels 
Describes various weave and con- 
E. I. du Pont de Nemours & Co., Inc. 
a. Harness; the Rainb a 2! 
minute, 16m: sound an ) ontechnical teri ! 
on dyes. Designe 1 especially for hom By if ) Dye Medern D 
conomics classes, it cxplain ipl , 3 / Modern 1 
terms what xy colorfastn ) sa OP Te r 
shows how fabri , lye in ( ’ ‘ he Labora 


describe 
termine 






Tast 
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Cluett, Peabody & Co., Inc. 


De Long Hook & Eye Company 


Please send: one set ot tional 
Things That ¢ 
Name 


School 
Address 


City 


John Dritz & Sons 
1115 Broadway, New York 10, N. Y. 


Please send me¢ e following Db 


Sew Kit (c 


(free) ; | iplete), $18 
ting Board, $3.00; [] Pattern Alterat 
Tracing Wheel, 5 ( Prices 

postage, add 10c if order is $1 


Total Enclosed $ 


Nam 


Dundee Mills, Incorporated 


Please send 


bimite quanutl ) 


E. |. du Pont de 


ex 


Nemours & Co 





(65) PHE 9-55 


(21) 


(82) 


(60) 


(6) 


PHE 9-55 


PHE 9-55 


4 ver 


PHE 9-55 


PHE 9-55 





Up-to-date teaching aids on an important 
new textile—Helanca stretch yarn—are 
now available. Samples, wall charts, 

and information on care are being offered. 























# 


SEW GAY CHRISTMAS GIFTS— » 
FREE PATTERNS 


Hebe! 


HEL. 
tion. A 
yarns th 
tile ind 
How st 
wear, $' 
made of 
to fit ea 
et comf. 
stretch 


Intern 


Mary 
sewing 
tiful de 
making 
boxes. 1 
‘TM. Re 





Youngsters will love this cuddly 
doll made of 2 dish cloths. Its 


owner is wearing a sundress and * 
bonnet made from 3 Morgan-Jones 
dish towels. 


Morge 


Pattern | 
and inst 
This cle 
that pro 
doths. | 
well-knc 
Here ar 
Magic— 
bonnet 

just 10¢ 





Information on woolen fabrics in 
ready-made women's and men’s 
clothing ... plus explanation of 
the "'Pacifixed" process that makes 
wool washable and shrink resisiant. 





A Hobby Handbook containing 
70 projects for people of all ages 
is offered by Rit Products. 
Included are designs and complete 
“how-to” instructions, 
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Hobby I 


“Hob! 
Projects 
design a 
On jews 
Cushions 
furnitur 
—from 
aprons ; 





HELANCA® stretch yarn informa- 
tion. All about the amazing stretch 
yarns that have revolutionized the tex- 
tile industry in the past two years. 
How stretch socks, stockings, under- 
wear, swim suits and other garments 
made of 100% nylon yarn change size 
to ft each person perfectly, give great- 
er comfort and longer wear. Children’s 
stretch garments grow as they grow. 


Heberlein Patent Corporation 


FREE material for teacher and students. 
1. Wall chart shows enlarged pic- 
tures of HELANCA yarn—how it 
stretches—how products made of this 
yarn stretch to fit every wearer. 
2. Information for instructor on 
characteristics of yarn, washing, drying. 
3. Samples of HELANCA YARN. 
4. Brief information sheets for 
student’s use (one for each student). 








Mary Brooks Picken, world famous 
sewing expert, has developed 12 beau- 
tiful designs and direction sheets for 
making slip covers for Kleenex* tissue 
boxes. Teachers receive master set of 


*T.M. Reg. U.S. Pat. OF. 


International Cellucotton Products Co. 


all 12 patterns—may then order extra 
copies so each girl has her own. Suit- 
able for grades 7 to 12. Slip covers may 
be made of left-over materials—yet 
they make attractive and useful gifts. 











Morgan-Jones, Inc. 


and instructive classroom projects. 


well-known Coates & Clark Company. 


just 10c! 


Pattern Magic—the perfect aid for busy teachers and the basis for many interesting 


This clever 20-page Morgan-Jones book is brimful of wonderful economical ideas 
that prove the versatility of dish cloths, dish toweis, pot holders and all purpose 
doths. Each pattern is an original “fool-proof’ design written and tested by the 


Here are just a few of the many easy-to-follow patterns you'll find in Pattern 
Magic—café curtains, sacque & bonnet set, clothespin apron, doll, sundress & 
bonnet set, garment bag, children’s jackets, coke cozies. Pattern Magic costs 









Pacific Mills 
Craft Fabric Division 


a. Alphabet of Wool Fabrics for 
Women's Wear—a guide to assist in 
the selection and care of your wool 
garments. 

b. Fabric Guide for Men's All-Wool 
Clothes—folder with handy worsted 
and wool “dictionary,” and advice on 


selection and of men’s wool 
wardrobes. 

c. Pacifixed Is the Word for Wool- 
Washable—a folder describing the 
Pacifixed process of making fabrics 
with wool content shrink-resistant and 


washable. 


care 





Rit Products Division 


Hobby Handbook For All Ages—6 to 60 
“Hobby Handbook” contains 70 
Projects for all age groups. Includes 
design and “how-to-make’’ instructions 
0a jewelry, accessories, quilts, chair 
cushions, lampshades, barrel and crate 
furniture ; gift ideas for home sewing 
—trom eyeglass cases to poncho 
‘ptons; raffia toys, table mats, bowls; 






A SCHOLASTIC MAGAZINE ¢ SEPTEMBER, 1955 


model making; batik dyeing on cloth 
and wood; plus many more ideas. 
Teaches imaginative use of salvaged 
materials—worn terry towels, old felt 
hats, discarded nylons, miscellaneous 
buttons, beads, etc. Stimulates creative 
use of color in making gay, useful 
things out of almost nothing 





Heberlein Patent Corporation (43) PHE 9-55 


720 Fifth Avenue, New York 19, N. Y. 






Send Revised 1955-56 Educational Material 
on Helanca Stretch Yarn 







Number of students in class 






(please print) 







(1) PHE 9-55 





International Cellucotton Products Co. 


Dept. PHE-95-S 
919 North Michigan Avenue, Chicago 11, Ill. 


Please send me the 12 Kleenex tissue box cover patterns designed by Mary Brooks 
Picken. Include order blank so I can request extra patterns for individual girls. 









Name 





(please print 






School or Club 





Street 





(14) PHE 9-55 


weer ewer et ees eeeeee 





Morgan-Jones, Inc. 
“Pattern Magic’”’ Book 
Please send me a copy of the 20-page book ‘Pattern Magic with Morgan-Jones 
Household Cottons.” I enclose 10c to cover cost of mailing 

Cash enclosed $ 












Name Title 
(please print 

School wis a ee 

Address 

City Zone State 










(7) PHE 9-55 






OOS OSS ESSE ESSE ESE SES ESESSESSSEOSOSSE EEE EO EOOEED 





Pacific Mills 

Please send me free copy of: 

C a. Alphabet of Wool Fabrics for Women’s Wear 
[] b. Fabric Guide for Men's All-Wool clothes 

[] c. Pacifixed is the Word for Wool-Washable 








Name Title 
(please print 





School 






Address 





(90) PHE 9-55 





Rit Products Division 
1437 W. Norris St., indianapolis 6, Indiana 






Please send me a free copy of Hobby Handbook for All Ages. 1 have enclosed 





10c in coin to cover handling and postage. (No stamps, please.) 





Name 





(piease print) 





Address 





Zone State 


City 






Teacher of School 









Something new! A work book that tells 
how to put on a fashion show. Gives 

all the directions, complete with script. 
Style and fabric information also included. 





Sanfo' 
NEW! 
First 75 


A co! 
clothing 


to-date 
staging 





Free folder features 
classroom diagrams . . 
shows space-saving 
advantages of SINGER 
Combination Sewing and 
Cutting Table. 


Singer 
Combir 
Detai 


by Sing 


informat 
bination 
Includes 


table, a 
only to 
the scho 





Some people fuss and fume when they have to 
sew a zipper into a garment. The leaflets 
offered tell how to do the job with ease. 

They also tell all about the particular 
qualities of the new Magic-Tab Talon zipper 
that make it so desirable. It's a boon to 

those who sew and to the wearer, too. Two 
leaflets are available — one for the 

teacher and one for the student. 





Simpl 
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Fabric sample books are loaned free for a week 
to aid teachers and students in the selection 

of their fabrics. A special discount plan is 
offered to teachers and students on their 
school projects. 
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Welek 

Clas f 
Stfuctor, 
for teac 
school 


Samp 
loaned 


Select 1 





A SCI 








Sanforized 
NEW! FREE! 


First issue of the FASHION SHOW WORK BOOK 


A complete, continuing service for 
clothing teachers and club leaders. Up- 
> to-date style and fabric information, 


staging directions with how-to-do il- 


lustrations, script for skit—everything 
you need to give an outstanding fash- 


ion show for little or no cost. 





Singer Sewing Machine Co. 


Detailed folder has been prepared 
by Singer to give teachers complete 
information on the new Singer Com- 
s bination Sewing and Cutting Table. 
Includes complete specifications of 
table, and explains its benefits not 
only to the sewing classroom, but to 
the school itself. 
Simple classroom layouts illustrate 





Combination Sewing and Cutting Table 


how Singer Combination Sewing and 
Cutting Tables may be arranged in 
different-sized classrooms . . . clearly 
show their space-saving features. 

The Singer Combination Sewing and 
Cutting Table is available with any 
type full-sized Singer Machine heads, 
or a combination of two types. 





eed 
<— > 





This fall, there is magic in almost every ingre- 
dient available to anyone who makes her own 
clothes. Along with the latest designs in patterns 
—some need only a piece or two—there are 
magnificent fabrics in exciting shades; construc- 
tion methods that make sewing easier and more 
rapid; and the MAGIC-TAB Talon zipper. This 
closure is another giant stride made by zipper 
engineers who have brought this magic touch 
within the sewing basket reach of every fashion- 
wise home sewer. The MAGIC-TAB Talon zipper 
has a wealth of special features that are explained 
in detail in the leaflet you are invited to have free 
of charge. Use the accompanying coupon to secure 
the copies you need. 








Welek's Quality Fabrics 


Classroom helps for the sewing in- 
“tuctor. Special DISCOUNT PLAN 
‘or teachers and for their students on 
xhool projects. 

Sam ple Book of Quality Fabrics 
loaned for a week when students 
select materials for sewing projects: 
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features largest collection of materials 
shown anywhere; includes the newest 
in fabrics for all wear in a wide mange 
of colors and qualities. FREE Catalog 
of departmental equipment and sew- 
ing supplies, with price list of fabrics 
and interesting samples. 


Sanforized 
10 East 40 Street 
New York 16, N. Y. 


Please send me free my copy of the Fa 5 
Name . 
“hoc l 
Address 
City 4 Zone 


Singer Sewing Machine Co. 


Educational Dept. 
149 Broadway, New York 6, N. Y. 


4420+ 


Combination Sewing and Cutting 
Please send me free folder giving 
Sewing and Cutting Table and suggested cl 


Name 
School ( 
Street 


City 


TALON 


Bducational Service 
41 East 51st Street, New York 22, N. Y. 


Please send me 


Teachers Students 


Name 


School or Organization 


School or Othce Address 


Welek's Quality Fabrics 


Dept. S$, 315 North 10th Street, St. Louis 1, Missouri 


My students will be considering fabrics for fall and 
your sample books for a week, if possible 
Date Ist ¢ ‘ Dat ( 
My Nan 
School Na 
City 

Explain your disc 


Send Free No 


g complete specificat 


FREE the tull-« cr Magic-Tab 


(88) 


(86) 


(61) 


PHE 9-55 


PHE 9-55 








PHE 9-55 




































PHE 9-55 









Wm. E. 
Wright's 


Pree to F 
1, Hen 
inches, i 


You won't lose these hemming citing 


instructions because they are 
printed on the handy gauge. * 





A packet of sewing suggestions 
Derbac 


and ideas is available, also. 
a, Insts 


tional lez 
directions 
Informative literature is designed to losis-infec 
help you instruct students on the 

proper treatment of pediculosis without * 
embarrassment to children or parents. 





Interna 


Animat 
Productio 
tributors 
semester 


a FREE— of fun he 
>—~. HOW TO CATCH ’ TM. Reg 


A COLD 








Interna 
The S. 
by Walt 
lémm., { 
Complete Program on short 
Menstrual Education Very 
: accepted 

Motion Picture, Booklets 


a : ss jumor/ set 
Chart, Teaching Guide You're 
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Interne 


Send fo 
free book 
Own live 
law on y 

Free Booklet grooming 
“Are You In The Know?” ’ With its 


Helps Girls Learn 












know ? 


7 ™ you in the 


wet 
aq é 


oberwt . 
dain Go \ 
gromind 


fasiom® =| 


Social P’s and Q's 





AS 
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Wright's Trimmings 
Free to Home Economists: 

1. Hem gauge for hems up to 414 
inches, imprinted with detailed in- 
structions for hemming both straight 





Wm. E. Wright & Sons Company 


and circular skirts. 
2. A packet of sewing suggestions 
and ideas is yours for the asking. 





Derbac Service 


a. Instructions to Parents — educa- 
tional leaflets for pupils giving full 
directions on how to clean up pedicu- 
losis-infected heads in one quick, safe 


and easy treatment. Free. 
b. Ten Easy Steps — poster, illus 
trating above treatment. Free. 





Animated color film by Walt Disney 
Productions sent to you by the dis- 
tributors of Kleenex* tissues. This 
semester let the Walt Disney brand 
of fun help you teac’: the scientific do's 
TM. Reg, U.S. Pas, Of. 


International Cellucotton Products Co. 


and don'ts of cold prevention. 
addition, send for the set of six colot 


ful posters—highlights of the film 
that make wonderful bulletin board 
reminders. 





The Story of Menstruation — Film 
by Walt Disney Productions, 10 mm., 
lémm., full color, sound. Available 
on short-term loan. 

Very Personally Yours — Widely 
«cepted booklet on menstruation for 
junior/senior high school girls. 

You're A Young Lady Now—This 


International Cellucotton Products Co. 


booklet tells girls 9 to 12 what they 
need to know in preparation for this 
new experience. 

For the Teacher — Large, colorful 
Menstrual Chart for classroom study, 
Also Teaching Guide. 

Order booklets in quantity for class 
room distribution 





Send for Are You In The Know ?” the 
free booklet that talks to girls in their 
own lively language; lays down the 
law on what's good taste in fashions, 
§ooming, dating. And they love it! 
With its quiz technique plus true-to- 









ASCHOLASTIC MAGAZINE ¢ SEPTEMBER, 1955 


International Cellucotton Products Co. 


life illustrations, this booklet intrigues 
young girls as it helps solve their dat- 
ing dilemmas, Interprets health and 
personal improvement rules in terms of 
how to rate in the style, beauty, mem 
and-manners department. 


In 


Wm. E. Wright & Sons Company (98) PHE 9-55 


Wright's Trimmings 


Please send FREE: Hem gauge with hemming instructions and packet of 


sewing suggestions & ideas. 


mes Title 
please print) 
NEE coer Sena " 
BNI sisi tccciiissocesssiestnglcticeteiansesiseiaaiamaeiin 
MD cetaceans . ssstchaendapai ‘ Zone State 


(25) PHE 9-55 


copies Instruction to Parents. Free. (1) b. Tem Easy 


Derbac Service 


Please send: [) 4. ..... 


Steps, poster for classroom. Free. [ ¢. Information about Derbac Treatment. 


All above free 


Name Title 
please print 
School 
Address 
City Zone State 
° ° 
Association Films, Inc. (2) PHE 9-55 
Dept. PHE-95-C 
347 Madison Ave., New York 17, N. Y. 
Please send free (except for return postage) How To Catch a 
Cold.” Day wanted illow 4 weeks 
Also send: Set of posters 
Name 
(please print) 
School or organization 
Street 
City Zone State 


international Cellucotton Products Co. (17) PHE 9-55 
Dept. PHE-95, 919 N. Michigan Ave., Chicago 11, lilinols 


Day wanted 


Send free (except return postage) film The Story of Menstruation 

(allow 4 weeks) 2nd choice (allow 5 weeks) 
4rd choice (allow 6 weeks). Send free copies Very 
Personally Yours (tor older girls) copies You're A Young Lady Now 
(for girls 9 to 12) 
Menstrual Chart Teaching Guide 
Name x 

lease pri 

Street or R.D 
City Zone State 


International Cellucotton Products Co. (18) PHE 9-55 


Department PHE-95-B 
919 N. Michigan Ave., Chicago, lil. 


without charg 


Please send me, ¢ 
the booklet “Are You In The LOW 


Name 


School 


Street 


City 










Here is an activity 


for your high school classes s 


in Good Grooming. 

















Tips for teaching the 
care of hair and scalp 
to students and adults, 








Three attractive booklets 
have been prepared by 


the makers of Modess to help a 


young girls understand 
about menstruation 





Informative beoklet 
written to help 

you teach this 
personal subject. 












Parke 


Tamp. 


Care of 


planatio 
teachers 
titled H 
a scien 
containi 
charts, 


menstru 


a 
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The Toni company 
offers a complete 
e teaching aid kit that 


includes a movie in > 
CHL, color with sound, 
@@@ booklets, wall charts, 


and fashion color 
guide—all free! 
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The T 
Free! 
Teach 
vith T 
. the 
kind ey 
Nclude 


ASCH 








Lentheric 






























Lentheric offers your students cash prizes for the best letters on why 
fragrance is SO important to good grooming. There is no box top, coupon, or 
product mention requirement. The 57 cash prizes I 7 -d 
Bouquet for Honorable Mention give your students 
rewarded for their efforts. An added incentive is Lentheric’s offer to pay double 
money to top winners who are going to continue their education after high school 
Parker Herbex Corporation 

Herbex Pink Ointment—for infec- leading medical journals 
tious dandruff, itchy and _ irritated your own free sample, 
scalp conditions—contains the ingredi- wi x Dandruff Treatment 
ents your doctor would write in a Chart in simple 
prescription. Intended for the medi- steps lique, as used 
cinal treatment of all types of dan- professionally for over 50 years, to- 
druff, Herbex Pink Ointment is not a gether with comprehensive inf l- 
toilet preparation — not a cosmetic. ion on correct hair hygiene 
Advertised nationally to doctors in 
Personal Products Corporation 
Free Educational Material for Young Girls! . 

a. New Booklet Sally and Mary and stand but complete explanation of 
Kate Wondered—a simple introduc- menstruation, plus tips on health, + 
ion to the subject of menstruation for beauty, and poise 

ls aged 9-12. c. How Shall 1 Tell My Da vP 

b. New edition of popular Modess suggests to mothers how, when, and ! 





oklet Growing Up and Liking Ii— what to tell their young daughters 
tor girls 12-18. Gives an easy-to-under- bout menstrua 





—_— 





Tampax Incorporated 
Care of Menstruation . 

A subject of great 
gitlk—the purpose, function and care 


to to the invention of internally we 


importance 
Tampax sanitary protection 

Material offered of 
* Tampax in three absorbe , 


booklet for 


is given detailed ex- also consists 


offered to 


x menstruation 


planation in a manual samples 


teachers. Modern in viewpoint and en- ency sizes, and sample 








titled How Times Have Changed, it is students’ use with order card for addi- ! 
a scientific lesson on menstruation, tional supply. You'll find this mate- : 
containing illustrations and anatomical rial equally useful for private talks 
charts, and tracing the history ot with one girl or tor class discussion, 4 
menstrual hygiene from earliest days It’s all FREI ' 
sll ! 
The Toni Company 
Free!’ New Educational Unit 
Teach all-around good grooming and sound; 4 colorful) wall charts; 
with Toni’s all-new Educational Unit new illustrated student booklet; fashion } 
-. the most complete program of its color guide. New teaching guide or- 
kind ever offered. Audio Visual aids ganizes all materials for easy, inter- ! 
indlude Hollywood movie in full color esting presentation. See ad on page 21. | 
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Lentheric Contest Dept. (108) PHE 9-55 
745 Fifth Ave., New York 22, N. Y. 

Parker Herbex Corporation (10) PHE 9-55 
Please send: Free sample of Herbex Pink Ointment and handy Herbex Dandruff 
Treatment Chart folder. 

Name 

Address 


Personal Products Corporation (93) PHE 9-55 


Miss Anne Shelby, Personal Products Corp. 
Box 5554-9 Milltown, N. J. 


Please sen free k S X } 4 
booklets Grou 4 > 
My Dae er 
Nan 
, 
Street 
City Zi s 
fe i 6 U.S.A 


Tampax Incorporated 
161 East 42nd St., New York 17, N. Y. 





Information on Menstruation PS-95-( 
Please send the free materia vwcked: [] 1 ax 5 teachers, How 
Times Have Changed Sample box of Tampax ¢ g Regula 
Super absorbencies Booklet N N 
order card for additional tree supply 
Name 
pieas pr 
School — 
City S 
The Toni Company, Educational Department (50) PHE 9-55 


Merchandise Mart 
Chicago 54, lilinois 


Please send booklets for 


I would like to show the t ’ 


Address 


City 


















Clau: 




























































(a) 
Special price is offered teachers and students . 
of Clauss fine cutlery — and you can have (c) 
your name engraved on the blades, too! scissors 
Free wall chart and folders illustrate and describe * (d) 
types of scissors and shears, give information with fi 
about their use and care. oy, = 
and cu 
WATERLESS COOKING: a. | Club 
Swat. eee” a be o Helpful kit a. Le 
pore) ind Je 7 of teaching aids ge 
ily Py, iw including recipes, oe 
ar AB Y fp booklets, and > wby at 
am wonmin wall chart on Free te 
Dis oe ere the art of b. Cl 
waterless cooking. ~ i 
Seiten shiessmationioe in deta 
mo dar. 
Cope 
d a. Sp 
po e facture 
THE PFINE ENGLISH plates i 
DINNERWARE b. Tr 
Hand books and movies in color and black and white 
white will assist in providing the background _ 
information to help your classes select a suitable pide : 
type and design of dinnerware. pattern. 
Niage 
Corn 
/ 
Teaching aids on laundering are = 
offered free by Niagara Instant vad 
Starch. Booklets include information y niques 
on laundering techniques and easy to 
the proper use of starch. lve for 
G. N, 
‘Cops’ 
Spect 
for only 
The Coughlan Co. offers aw Wa 
a sponge filled with their ’ copper 
copper cleaner as a sponge. 
sample for you to try—only 10c wmmers 
Cops’ ‘ 
a8 new! 
Over ag 
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Clauss Cutlery Company 


(a) For a limited time you and your students are offered an amazing one- 
third off the regular price on Clauss scissors and shears. 

(b) Details of how Clauss scissors and shears may be engraved with your name. 

(c) Large two-color wall chart illustrates and describes nine most widely used 
scissors and shears. Valuable information on their construction. 

(d) Illustrated folder describes in detail the most needed scissors and shears, 
with full instructions for the best use . . 
easy, more fun, and most productive . . . highly useful information about steels 
and cutlery manufacturing! Order one for each student in your class. 


. many hints on how to make sewing : 


' 


‘ 
, 
’ 
' 


‘ Clauss Cutlery Company (70) PHE 9-55 


‘ Please send me, without obligation: 


(a) ...._... Special Clothing Class scissor and shear price list (3314% off). 
(b) ........... Details about engraving names on blades. 

1 (C) .......... Large two-color classroom wall chart. 

1 (d) ............. Folders on scissors and shears (quantit) eee 

: Name ..... re “ Title 

' please print) 

| School a 

CIN cee eee eee 

: City - 3 Zone State 





Club Aluminum Products Co: 


a. Low-Heat Waterless Cooking. An 
easy-to-read wall chart of convenient 
size, 1914” x 2314”, that explains 
in simple graphic form the what, 
why and bow of waterless cooking. 
Free to teachers. 

b. Classroom Illustrated Folders— 
cover the low-heat, waterless method 
in detail and are keyed to the wall 
chart. Make an interesting and use 


ful addition to students’ notebooks 
and stimulate classroom discussion. 
Available in quantities. Free. 

c. Modern Top-of-Stove Roasting 
licious roasts and tempting pastries 
that can be made on top of the range. 
The technique saves on fuel and gives 


the kitchen. Recipe leaflets are free. 


and Baking Methods. Recipes for de : 


perfect results without over-heating | 


: Club Aluminum Products Company: (49) PHE 9-55 


| Club Aluminum Cookware 

' Please send: a. [) Classroom Wall Chart, “Waterless” Cooking: What, Wy, 
How. b. [ Illustrated Folders for Students . Copies for class discussion. 
c. 1) Club Aluminum Recipe Leaflets copies. d. [1] Discouns Prices 
on Club Aluminum for Teachers. 


Name . e Title 
(please print) 
| School] ie oa 
Address ea * ee See 
City wn ONE . State 





+ 


Copeland and Thompson, Inc. 


a. Spode—The Fine English Dinnerware—a history and story of manu- : 


facture of this tableware. Tells how to use and how to buy dinnerware. Colored 
plates illustrating 43 patterns. 

b. Two Spode motion pictures—one in full color and the other in black & 
white show the story of manufacture and the unique advantages of craft pro- 
duction and hand decoration. 


' Copeland and Thompson, Inc. (77) PHE 9-55 


Please send Teacher's Packet containing a. Spode—The Fine English Dinuer- 


ware. b. Information about Spode movies. c. How Shall | Ever Choose. 


c. How Shall I Ever Choose—an informative booklet designed to serve as a | 


guide to help the purchaser of dinnerware make an intelligent selection of 
pattern. 


Name 7 Title 
(please print) 
School - sia —_ 
Address ag 
City ee ee 








ail 


» 


Niagara Instant Starch 
Corn Products Refining Co. 


Free! Good Laundering Teaching Aids 

We have prepared a 15 minute 
demonstration Good Laundering Tech- 
ugues for Good Grooming which is 
casy to follow, interesting and informa- 
tive for your students. We also have 


send you: White Film When You 
Starch Dark Cottons? and Face Lifter 
for Droopy Petticoats. Order 
today! 


two popular, timely leaflets we'd like to | 


(55) PHE 9-55 


.* 


: Corn Products Refining Co. 
: Home Service Department, Bex 86 
17 Battery Place, New York 4, NN. Y. 


Please send me FREE one copy each of Good Launder uiques for Good 
Grooming, White Film When You Starch Dark Cotton 


Droopy Petticoats. 


» 7 
45 4668 


and Face Lifter for 


yours | 


Name Title 
(please print) 
School Street 
City Zone State 








G. N. Coughlan Ce. 


Cops’ Handy Sponge Copper Cleaner 

Special Offer To Home Economists 
for only 10¢ to cover costs of handling! See for yourself how truly amazing this 
thew way to clean copper really is. Actually 5 times easier to use than any other 
Copper polish . . . because the magic cleaning formula is right inside the handy 
sponge. Always ready for instant use. It's the copper cleaner millions of home- 
owners have been waiting for. No more bottles or messy rags. Just dampea 
‘Cops’ and with a few wipes (no rubbing) copper or brass is clean and bright 
4 new! ‘Cops’ lasts longer than ordinary copper polish—can be used over and 
A 39¢ value 


You can have a sample ‘Cops’ Sponge 


over again, Give your copper a gift-box shine! yours for 10c! 
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6. N. Coughlan Co. 


‘Cops’ Copper Cleaner—S pecial Offer 


Please send me a sample ‘Cops’ Handy Sponge Copper Cleaner for only 10c to 


cover costs of handling. I understand that 1 may have a limited number of 
additional samples for my pupils if later requested 


Cash enclosed $ 


Name - 
(please pront) 
School Name 
Address 
State 


City Zone 


























a 


nw 
a" 








Valuable information for your home furnishings 
classroom is given in this practical quide 
for interior decorating. 





Frigidaire special school 
purchase plan may 

make it possible for your 
school to install 

modern equipment. Send 
coupon for details. 


Firth 

a, De 
filled w 
tempora 
b, De 


tions Uf 


Frigid 
Acc re 
Home 
idaire 
Wall © 
Electric 
Automa 
Dishw a 





Best home laundry methods. 
How to use liquid bluing in 
any washer. Why bluing 
makes clothes whiter. 














Mrs, Stewarts 
HOME WASHING GUIDE 














Children's spending, their allowances, 


and the attitude of parents and 


children are very important 


subjects in which all need guidance. 


Household Finance offers a free 


booklet, Children's Spending that can 





be obtained by sending in the coupon. 
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Luthe 


a. M 
Guide- 
f best 
vised t 
with al 
jutoma 
Dluing ; 
kinds ( 


lew Sy 


House 


New— 
A a 
Nn tea 
hildre: 
levelor 
n chil 
Especia 
and te: 
ested 


} 
OUNG 





ASC] 








Firth Carpet Company 





filled with hundreds of exciting decorating ideas for Ranch-type, Modern, Con- 
temporary or 18th Century homes. Only 25c in coin. 

b. Decorate with Confidence—previous edition—free t 
tions upon requests on official letterheads, in quantities 


a. Decorate with Confidence—newest edition of beautifully illustrated book 





Frigidaire Special School Purchase Plan 


Accredited schools may purchase for at considerably less than regular retail 
Home Economics Departments, Frig- 
idaire Refrigerators, Electric Ranges, 
Wall Ovens, Fold-Back Surface Units, 
Electric Water Heaters, Food Freezers, 
Automatic Washers, Electric Dryers, 


Dishwashers, Disposers, Electric Ironer, 


price, and with the exception of Water 
s, Dishwashers, Disposers, Wall 
Ovens, and Fold-Back Surface Units, 


have them’ replaced periodically free 





eater 





O., for det 

















luther Ford & Co: Mrs. Stewart's Bluing 





a. Mrs. Stewart's Home Washing tical home laundering information. 
Guide—complete, detailed discussion b. All A Bluing e specially 
ff best home laundry methods. Re- prepared teachers’ folder is a store 


vised to cover home laundry shortcuts house of information about the var- 


with all types of equipment including 
automatic washers; how to use liquid 


ious types of bluing, why bluing is 


desirable in the home laundry and 


best methods of using blu 


dluing; how to softly remove many ling in each 


t home washer 


kinds of stains; proper laundering of 
ww synthetic fabrics and other prac- 





Household Finance Corporation 
Free 


A complete up-to-the-minute guide 


New—Entirely Rewritten 
and new from cover to cover, it ex- 


Q teaching sound money habits to _ plores attitudes of parents and children 


hildren. This new version has been toward money, and discusses allow- 


ltveloped with the help of authorities ances. Long a tavorite among parents 
in child development and family living. 


Especially designed for use by parents’ 


and teachers this new edition will be 
especially popular. Money Management 


and teachers’ discussion groups inter- Program folder will be included with 


sted in helping children develop your request 


ound attitudes toward money. Fresh 
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Firth Carpet Company (59) PHE 9-55 


Please send: 


Ne) Free eachers and organizatior quests On officia 
letterheads i 2 50. (previo ) 
Name 

sé rin 
School 
T 

Addres 
City ™ a eee neice 





Frigidaire Division, General Motors Corp. (94) PHE 9-55 
1559 Amelia Street, Dayton 1, Ohio 


Please send me information about the following Frig > ces 
( ) Refrigerators ; ( ) Ranges: ( ) A atic ~La vy Equ 


Electric ent; 
( ) Food Freezers; ( ) Water Heaters: ( ) Sc l chase Plan 


Electric 


Luther Ford & Co. (84) PHE 9-55 


Mrs. Stewart's Liquid Bluing 


Please send 1 S f 4 
Name I 

MI , : 

Address 

City Zone State . 


Household Finance Corporation (85) PHE 9-55 


Consumer Education Department PH-9-5 
919 N. Michigan Avenue, Chicago 11, lil. 


7 










FREE Money Manage 








Free automatic clothes dryer 
teaching plan gives you latest and 
complete information on 
automatic clothes dryers. 

The plan is in outline form 

easily adapted to 

your pupil's objectives 

and interests. 











Hae 


Con: 


dryer ? 
Best w 


include 
. Dise 


gestion 





Here is a practical aid for teaching young 
people the basic principles of budgeting 
for personal or family needs, with allow- 
ance for savings and future security. 
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This descriptive manual demonstrates 
the usefulness of the disposer for 
the sanitary removal of food waste. 
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The makers of Johnson's Wax are offering 
another helpful new booklet for student 
use. Material is presented in an 
interesting, practical manner that will 
appeal to students and members of 
homemaking groups. "How to Take Care 
of Furniture” is available in any 

quantity without charge. 
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Hamilton. 
Contents—Some of the subjects covered are . . . Why an automatic clothes 
dryer? . . . Important points to consider when buying an automatic dryer . . . 


Best ways to use a dryer . . . Construction and operation of dryers. Teaching plan 
includes all necessary facts for classroom lectures and demonstrations. 





Discussions and projects—Free clothes dryer teaching plan also lists sug- 
gestions for class discussions, classroom and home projects. 


‘ 


‘ 





Budgeting and Life Insurance 
Made Easy to Understand 


“Moderns Make Money Behave” was 
prepared by the Institute of Life In- 
surance in cooperation with three 
prominent Home Economics Educators. 
This up-to-the-minute booklet is writ- 
ten in three parts: You and Your 


tecting Your Family's Future. To ob 
tain a special Teacher's Edition, which 
includes a resource unit outline, learn- 
ing experiences, test suggestions and 
reference materials, mail coupon now. 
Institute of Life Insurance, 488 Mad- 





emer eeseacer 










Money; Your Family's Money; Pro- ison Avenue, New York 22, New York. 
In-Sink-Erator Manufacturing Company 
In-Sink-Erator Takes its Place in Contains background informatioa 


the Food Laboratory was prepared 
especially for home economists, out- 
lines class instruction for a course in 
the modern disposition of food waste. 


operating procedures, and program for 


your Classes. 


presenting wonders of disposers to | 








5. C. Johnson & Son, Inc. 


How to Take Care of Furniture 

This free, new booklet on furniture 
care is available in unlimited quantity. 
It contains 16 illustrated pages of 
authoritative, complete, up-to-date in- 
formation. 

The booklet includes step-by-step 
directions for using five different types 
of waxes. Two full pages are devoted 
to a chart listing the preferred types 


of waxes for more than 25 different 
furniture surfaces. Helpful tips are 
given on dusting and maintenance. 
Answers are furnished for questions 
on special furniture problems. 

Also—replenish your supply of other 
free teaching aids by sending for the 
complete list of free teaching aids oa 
easier housekeeping 
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Hamilton Manufacturing Company (89) PHE 9-55 


Two Rivers, Wisconsin 


Please send me your Free Automatic Clothes Dryer Teaching Plan (AV-1548). 


IE ccttarncinons ee 
(please print) 


School or Organization 


Address 

































Institute of Life Insurance (11) PHE 9-55 

Educatioaa! Divisioa 

488 Madison Avenue, New York 22, New York 

Please send me the special Teacher's Edition of “Moderns Make Money Behave” 

so that I can decide whether I wish to use it in my classes 

Name Title 
please print 


School . Grade 
Address 4 
i: ee Oe State _ 


(56) PHE 9-55 


In-Sink-Erator Manufacturing Company 
Free! Helpful Teaching Manual 


In-Sink-Erator Takes its Place in the Food Laboratory outlis 
in modern disposition of food waste 


vs class instruction 


Please send me your new Free Teaching Manual 

Name és 
(prease print) 

Institution 

Address 

City . 


Consumer Education Department 


JOHN 


SON’S WAX 


Racine, Wisconsin 


‘ rt . 


—— 






(106) PHE 9-55 


NEW! Up-to-date Manual on Furniture Care 


we 


Free in any quantity S 
Crammed with how-to information, this 16-page book 
let includes recommendations for the care of more than so 
25 different furniture surfaces. See ad on Cover Il R 
tor complete list A af io 


Lonsumer Cdvcalic 


Please s 
FURNITURE | 
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oklets and 4 new list of 
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Free samples of the numerous 
and varied papers made 


by KVP — papers for every » 


use, from shelf paper to dusting 
paper — in decorator colors. 





The K\ 


Free S 
hold Pay 
—each a 
making. 
Glazed, | 
Papers, 
decorator 
ward's LD 








Free booklets for students and 
teachers, containing detailed 


short > ss 
10 lassaus in information on all modern s 


; HOME CANNING home canning methods including 
freezing. Student booklet in 
individual lesson form. 





Kerr C 
Free! 


Practic 
easy Clas: 
all mode 
complete 
notebook 


For T 


illustrate 








Window Inspirations 
A stimulating, inspiring 
big book of full-color 





decorating ideas. Helps 
. your students get 
beautiful home effects. 


room pictures and window & 
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their hom 
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most he 
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treatment 





A clock that tells day, date, 
and time; a portable timer; 


available in various colors 
from the Lux Clock Co. at 
a special teacher discount. 





Lus Date Minder 
Kitchen Clock 


and a long-ring timer are ® 


The Lu 


Lux pi 
ucts at 
economic: 
practical 
your class 
Clock tell 
lection 
day's kite 
models of 


ts” whic 


——— 








Home Notebook 

in full color, with 
cutout inter- 
changeable 

carpet samples e 
to help you pre- 

plan room decor 


and color schemes 
| with professional 





ease, 
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The KVP Company 


Free Samples—A kit of KVP House- 
hold Papers for class demonstrations 
—each a tested aid to modern home- 
making. Included are samples of 
Glazed, Enameled, and Kalafilm Shelf 
Papers, showing the wide range of 
decorator colors in each; Mrs. Hay- 
ward's Dusting Paper that polishes as 


it cleans; Cookery Parchment; Pie 
Tape; and wrapping instructions for 
home freezing. 


Descriptive literature includes com- 
plete information on the practical 
application of these home-tested KVP 


papers. 


QO 
a 





al modern home canning methods in 


notebook size. 





Kerr Glass Manufacturing Corp. 
Free! Teach Home Canning Easily! 


Practical, Popular, Free—10 Short Lessons in Home Canning is planned for 
easy Classroom use! Twenty-four pages, 


illustrated step-by-step instructions for 
individual lesson form. Also contains 


complete information for freezing fruits and vegetables. Booklet is 8” x 1014” 


For Teachers—1 copy only, Kerr Home Canning Book—S6-page, beautifully 
illustrated complete guide to canning and freezing. 












Kirsch Company 


Window Inspirations 

Generations of women have made 
their homes more beautiful with Kirsch 
decorative suggestions! This latest edi- 
tion is the biggest, most colorful, and 
most helpful ever! Contains more 
than 40 room pictures (60 window 
treatment ideas in all) ... “recipes” 


for making windows appear wider 
. Suggestions for problem win- 
dows and corner windows. Also basic 
instructions for making curtains and 
draperies . . . and a fascinating sec- 
tion which will help you teach color 
selection and color combinations. 








The Lux Clock Manufacturing 


Lux presents 3 Kitchen Time prod- 
ucts at special discounts for home 
“onomics teachers. You'll find many 
practical uses for Lux products in 
your classes, Lux Date Minder Kitchen 
Clock tells day, date, and time. Color 
election illustrates possibilities in to- 
y's kitchen color harmonizing. Two 
models of famous Lux “Minute Mind- 
ts” which have become a household 


—_—— 


Company 


word. One-ring “apron size’ portable 
model. Also Kitchen Counter Long- 
Ring-Alarm for repeated time re 
minder. Minute Minders help you 
emphasize importance of timing in 
cooking and homemaking. Take ad- 
vantage of this special discount offer 
by ordering several of each of these 
3 Kitchen Time products. 





The Magee Carpet Company 


Your Home Notebook from Magee 

_Abig (8% x 10%), 24 page spiral- 
‘und primer of decorating ideas, 
avishly illustrated in color. Eleven 
Mtiod room settings have the floor 
wea die-cut so readers can slip in 
ge carpet swatches from the back 
packet of the notebook. It is an easy 
"y to try a variety of individual color 
“Memes from the floor up. The note- 
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book contains handy hints that cover 
all types of homes, rooms, decor. Lots 
of ideas that look expensive but save 
smartly. Ten carpets illustrated in 68 
colors, in the back pocket of the note- 
book. An invaluable guide for plan- 
ning handsome, tunctional rooms for 


today's living only 25« 
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955 


The KVP Company 


Kalamazoo, Michigan 
Please send me a free 


SS ee 


please print) 


SEOOR acs 


Kerr Glass Manufacturing Corp. 


Department 691, Sand Springs, Okla. 


me: 
Ue. 


Please send 
t Le 


" 


copies of 10 Shor 


() white, —-) ivory, () mahogany; 
DC bronze, 1) white, 2) yellow, 1 


red 


To cover postage, incl. 25¢ for Minute 


fed. excise tax.) Offer good in U.S.A. oal 


Name 
(Please prin 


Address 
City 


The Magee Carpet Company 


Please send Your Home Noted 


‘. copies, 25¢ each. Cash enclosed, $ 


ef? 


Name 

(please print 
School Ir HS 
Address 
City 
No. of H. E. Students Taught: Girls 


kit of KVP household 


in Home Canning for cl 


| free copy of Kerr Home C 





(99) PHE 9-55 


paper and literature. 


(28) PHE 9-55 


f Class m use 


anning Boor 


Name Title 

please print 
School 
Street ~ J 
City Zone State 
Kirsch Company (23) PHE 9-55 
Please send —.......... copies of your big, new full-color book Window In- 
Spirations, with built-in “slide rule” color guide, at 50c per copy. Enclosed 
a 
Name Title 

(please print) 
School 
Address 
City Zone State 
The Lux Clock Manufacturing Co. (81) PHE 9-55 
I enclose $ Please send me Portable Minute Minder @ $2.50, 
0D white, (—) red, (£ yellow; Long-Ring Minute Minder @ $3.25, 


Date Minder Clock @ $5.75, [ black, 


Minders; 58c¢ for Clock (this includes 


y 









School 
Zone State 
(97) PHE 9-55 
m Ma 
Litle 
H.S College Or 
Boys Adul 5 
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Viohawk 





FREE ... for home furnishings 
and textile classes .. . 

this highly informative 
booklet on carpets 





Mohaw 


> 





Informative new booklet for your 


al | classes includes information on 
’ modern, home-care methods 
aay} using ALL, and 
automatic washers. 
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An offer which bears the "French 
Touch" since this culinary equipment 
is French-made. Use coupon to get 


the Mouli tools at a special 


educational discount. 





Mouli | 
Special Ec 
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Four lesson plans to help 

you demonstrate the need for 
an adequate household wiring 
system in the modern home. 





Nation. 


Hlectric 


§0 togetl 
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Electric 
Modern | 
four sugg 
ting on 
making a 
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Electric Range cook- 
ing completely 
covered by these 
wall charts and 
teaching guide — 
offered FREE to you. 





Nation 
Beetric 
Blectric | 

a. Cha 
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$ b. Con 

ties of 
boiling, 
help keer 


C. Free 
Wer, you 
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Mohawk Carpet Mills, Inc. 


Care for Your Carpets—a 24-page 
booklet on the care of your rugs and 
carpets, compiled from years of testing 
through Laboratory research. Free. 











Mohawk Carpet Mills, Inc. (8) PHE 9-55 


Amsterdam, New York 









Please send: Care for Your Carpets. 


Name ..... mae SD coseem 
(please print) 
School Jr. HS. H.S ollege.__..... Others 
Address sila 
City . ees 
No. of H.E. Students Taught—Girls Boys ...... Grade(s)..... . 


ee ee eee 





Monsanto Chemical Company 


ALL, the “controlled suds” detergent 

New free booklet for your home let shows the most modern, up-to-the- 
economics classes. All Through the minute house cleaning methods, using 
House contains pictures and complete ALL—the original “controlled suds” 
information on how to make house 
deaning fun instead of a burden. 
There is information on how to wash 
eerything from walls to window 
sades, wool blankets to floors. Book- 


leading classroom demonstrations and 
discussions. 





detergent. Written for students, All 
through the House is also a most ' 
valuable guide for teachers to use in | 












Monsanto Chemical Co. (83) PHE 9-55 


Consumer Education Dept. 
800 N. 12th Bivd., St. Louis 1, Missouri 


Please send me a free supply of new booklet entitled Al) Through the House. 


Please circle quantiy—1 5 10 25 30 

Name . School 
please print 

Title or Dept 

Street County 

City State 


ee eee 










Mouli Manufacturing Corporation 
Special Educational Discount on the 


Mouli Grater, the modern, safer, 
fister way for grating cheeses, nut- 
meg, chocolate—almost anything from 
sap to nuts; the Mowsli Mincer, 
vhich gives that fresh, crisp, profes- 
sional look to steaks, salads garnished 
with parsley, mint, etc.; the Mowli 
Pepper Mill that proves there's noth- 
ing better than freshly uniformly 
nilled pepper; the Moudi Shredder, 













the safest,. most versatile raw vegetable 


machine with 4 separate blades for | 


slicing, chopping, shredding, and su- 
perfine shredding of all solid veg- 


etables and fruits; Moxl?’s 
Masher for mashing, straining all | 
cooked vegetables and fruits — the : 


snap-in design makes it easy to use } 


and care for; Mowl:’s Cracker—power- 


ful but cracks shells, and mos meats. | 


Rapid 












Mouli Manufacturing Corp. (109) PHE 9-55 


91 Broadway, Jersey City 6, New Jersey 


Please send me postpaid the items checked, (I enclose $ ): O Mouli 
King Size Salad Maker, $3.00; [) Meat Grinder, $3.00; [) Grater, $.75; 
(C) Food Masher, $1.40; [) Pepper Mill, $.75; () Nut and Lobster Cracker, 
$.75; (1 Julienne Shredder, $2.25; [[ Mincer, $.75; [) Complete sets of above 
Mouli Tools (except Salad Maker & Meat Grinder) at special price, $5.50. 


Name eS 
Diease print 
School or Organization = 


Address - seen 
City 








National Adequate Wiring Bureau 


Electric wiring—and modern homemaking 


tem. One copy of the book will be 
sent free to any home economist, to- 


§0 together in this age of electrical 
living. Send for the 24-page book, 
Hectric Wiring—Its Relationship to 
Modern Homemaking, which contains 
four suggested lesson plans, each cov- 
ting one phase of modern home- 
making and how it is affected by the 
idequacy of the home's wiring sys- 


an 


study folders for students. National 
Adequate Wiring Bureau, 155 East 
44th Street, New York 17, New York. 


gether with information on how to } 
obtain a free wall chart in color and : 
free question and answer sheets and | 


National Adequate Wiring Bureau (24) PHE 9-55 


Dept. 9-54, 155 East 44th Street, New York 17, N. Y. 

As offered in your advertisement on page 32, please mail me FREE copy of 
lesson plan book entitled: Electric Its Relationship to Modern Home- 
making; also information on how to obtain FREE study sheets for students 











Wiring 


Name 
School 
Street and Number 
City Zor 





National Electrical Manufacturers Association 
Uectric Range Section 
Bectric Range Teaching Kit 
a Charts and Teaching Guide—10 full-color wall charts, size 19” x 24°— 
plus Electric Range Teaching Guide keyed to the charts, for your convenience, 
b. Complete Use of Range Covered—This kit helps you to prepare a complete 
ties of lectures. The charts and keyed Teaching Guide cover roasting, baking, 


telp keep students interested. 





© Free to You—Like thousands of other home economics teachers the country 
Wer, you'll want the Electric Range Teaching Kit. Just use the coupon. 
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toiling, top-of-range cooking and use of the deep-well cooker. Visual aid to 











National Electrical Manufacturers Assoc. (9) PHE 9.55 
Electric Range Section 


155 East 44th Street, Dept. PHE 9-55, New York 17, N. Y. 
FREE—New Electric Range Teaching Kit! 
(Please check) School has dc 


economics department. If so, how many 


the Electric Range Teaching Kit 


«s not have Electric Range in home 


Please send me, absolutely FREE 








i Name Title 
: (please print) 

° School 

' Street and Number 

' 

+ City Zone State 








0-Ced. 




















: Student 
Free O-Cedar student This f 
reference manuals and wery ty’ 
free floor care manual inlaid lit 
for teachers. Comprehensive intells y« 
studies of types of flooring, aos 7 

their characteristics, and duted 
recommended cleaning recomme: 

procedures, 

Putnan 

Monroe 
a. De 
Generous offer of dyes =, : 

. il 

for demonstration purposes at a 5 FI 
special discount price to b complete 
home economists, with complete Charm o. 
free instructions on their use. FR 
tribution. 











M. H. 


Famou 










it 331, 
TIMERS—a new teaching aid! A cough 1 
special discount of 33!/3°/, is offered + for 
to home economics teachers who > “ve! 


wish to purchase this sturdy and 
dependable two-speed timer. 











Sterlin 


Sterlir 
booklet 
Witten { 
New source book on Sterling a 
Silver to help you teach girls how - tion tha 
Sterling can enrich their lives. ‘on and 




















Sunbe: 
a Pla 
Econom: 
Spplian 
With this plan you can S Dep. 
equip your department vances, 
with electric mixers. 
Free recipe book, too. 
ASCH 
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0-Cedar Corporation 


Student's Manual 

This helpful manual lists practically 
eery type of floor—such as wood, 
inlaid linoleum, rubber, terrazzo, etc. 
It tells your students the characteristics 
and use Of each . . . the recommended 
method of cleaning . . . the recom- 
mended periodic treatment . . . and 
recommended regular care for floors 


as well as surfaces above floors. 
Also available is the free manual 
for teachers, Modern Floor Care, which 
gives recommended treatments for 
floors and other interior surfaces. 
Send coupon now for your free 
O-Cedar Manuals. 





Putnam Fadeless Dyes 
Monroe Chemical Company 


limited time. Limit: 1 assortment. 


ttibution. 





a. Demonstration assortment of 12 packages of Putnam Fadeless Dyes at 
special price of $1.00 (value $1.80) to practicing home economists only, for a 


b. FREE:—single copies of material for teachers: Teacher's Manual, contains 
wmplete information on bleaching, tinting and dyeing all types of material; 
Charm of Color booklet; Hooked Rug folder. 

c. FREE. Washing Machine Dyeing folder, in quantity for classroom dis- 












M. H. Rhodes, Inc. 


Famous Mark-Time portable timer 
it 3314% special discount. Order 
‘ough now for the many uses you'll 
ind for this Timer in your home 
economics classes. This sturdy de- 
xndable Timer gives a resonant bell 


signal at the end of a pre-set time 
period, warns that “time's up” and 
times in 2 speeds—for accurate timing 
of both long and short operations. 
Sent prepaid. 








Sterling to Live With—48 page 
booklet . . . extensively illustrated and 
Witten from a woman's point of view 

. with chapters full of informa- 
ton that will enhance the apprecia- 
‘ton and knowledge of Sterling Silver 


Sterling Silversmiths Guild of America 


—its history, what it is and how it is 
made—as well as practical suggestions 
on selecting a pattern, collecting a 
set, setting the table and caring for 
silver. 





Sunbeam Corporation 


«Plan for Equipping My Home 
Konomics Department with Sunbeam 
Appliances—tells how Home Econom- 
‘S Departments can obtain these ap- 
bliances, 
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b. How to Get the Most Out of 
Your Sunbeam Mixmasier — 40-page 
booklet containing time-tested Sun- 
beam Mixmaster recipes in all food 


categories. One copy free. 


O-Cedar Corporation 
2246 W. 49th Street 
Chicago 9, Illinois 


[] Please send ................... 


[] Please send a copy of the 


| ER Ree Titl 


please print 


| ee - 


Address .... 


Putnam Fadeless Dyes 
Monroe Chemical Company 
Please send: 


.. b. FREE Teaching Manual and leaflets 


—--.-.. C. FREE Washing Machine Dyeing folder for students 
(Quantity ) 
Name 
please print 
School 
Address “ 
City Zc State 


M. H. Rhodes, Inc. 


Please send me prepaid 


(Regular price is $4.95). I'n 


Name Posit 


e print 


School 


Address 


City 


Sterling Silversmiths Guild of America 


} 


Please send me [] Teachers Free 


- extra copies at 25c¢ each 
Name 
School 


Address 


City Zon 


Sunbeam Corporation 


Please send: a. [] Plan for Equipping My H 
Sunbeam Appliances. b. T] How to Get the 
master 
Name Pit 
piease print 
; School 


Addre 5S 


City 


teacher’s manual, 


Copy of 


Cash enc 


Sleriin 


Cash enclosed $ 


copies of O-Cedar’s Student Manual. 
M = 


“er 


a. Demonstration assortment of 12 pkgs. Putnam Fadeles 


(66) PHE 9-55 



































r ( 


(54) PHE 9-55 


losed $ 


(95) PHE 9-55 


¢ With. Send 


(71) PHE 9-55 
; Dep 


tf Your Sunbeam 


ariment witb 


Mix- 
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OPTENCG -. 

CAN OPENERS Def 

re 

A kitchen utensil of superior wrod 

r 

quality which carries a 5-year 
guarantee against all defects. 

Booklet for child care classes - 

explains steps in toilet Trai 

training and reasons for each = 

backgr 

procedure. > danes, 

"Training the Baby" is re- a 

vised continuously, and now Bool 

is in its 33rd printing. the sp 

throug] 

in you! 











Four teaching aids to 

help you teach the 

story of sterling silver 

— its selection, use, and * 





care. Demonstration 
kit includes complete 
> silver setting and 
service pieces 












Vacur 

: AerV o 

Free circular a = 
which tells = stainles: 
how this product & » transpo! 
aids in school « ¥ it dist 
lunch service. Eg KITCH 
ss Four st 














Verno 

E 
Many illustrations ssh 
z ublis 
and helpful tips includin 
on arranging clever ; bolidays 
table settings for dinnerw 
all types of parties. fhe eart 
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Swing-A-Way Manufacturing Company 


Guaranteed Five Full Y ears! 
Swing-A-Way Can Openers are 
guaranteed to be free from defec- 
tive workmanship or materials. 
Defective parts will be repaired 
ot replaced without charge for a 
period of 5 years. 


and Can Manufacturers Institute. 


ment on page 20. 


Guaranteed by Good Housekeeping 


For more information see advertise- ! 
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Please send prepaid Autematic Can Openers at 
$2.39 each, or —— with magnetic LID-LIFTERS at $2 99. 

Check color preference: Red C) White O Yellow O 
DC Send catalog of complete SWING-A-WAY line with 


prices of items available ot demonstration discounts. 


: Swing-A-Way Mfg. Co. 
' 4100 Beck Ave., St. Louis 16, Mo. 
special offer to home economists 


fi 


























the Toidey Company 


Training the Baby, a booklet dedi- 
ated to the young mother, is excellent 
background material for child-care 
dasses, baby-sitter classes, etc. 

Shows educational progression from 


Little Toideys, Toideyco AutoSeats, 
and other child-care aids are featured 
throughout the country in leading de- 
partment and furniture stores as well 
as better baby shops. 


frst conditioning through kindergarten. 
Booklet illustrates and points out 
the specific advantages to be had 
through Toideyco child-care aids now 


Training the Baby covers earliest 
habit training including conditioning 
baby to car safety. Safe car riding, in a 
child's mind, very quickly becomes 





in your local stores. synonymous with comfort. 













© Tete! omovnt enclosed $ (no stomps) 
NAME 
POSITION SCHOOL cunatieiaiiiinala 
: ADDRESS wane — 
: city STATE — 
. 
: The Toidey Company (31) PHE 9-55 
‘ 
‘ 
| Please send .. copies of booklet Training the Baby 
: Name en Title 
} (please print) 
' 
School pane. 
' Address 
' 
' 
' City State < 
‘ 













Towle Silversmiths 


Favorite Classroom Aids on a Favorite Subject 

a. Towle Demonstration Kit, loaned only to teachers, who pay forwarding cost. 
b. The Sterling Silver on Your Table: a 35mm filmstrip in color, with 
manual. Free. 

¢. All About Sterling: A comprehensive booklet about Sterling—what it is, 
its design and manufacture, patterns, multiple uses, table setting, good manners. 
Free to your students. 

d. What You Should Know About Sterling Silver: last year’s popular 8-page, 
information-packed booklet. A limited quantity still available. 
















Towle Sterling (63) PHE 9-55 


Newburyport, Massachusetts 
Please send me (a.) ........ 


Free copies of Al] About Sterling (new) 


Information on Towle demonstration kit. (b.) “il 
(c.) Free copies of What You 


Should Know about Sterling Silver (while in stock). (d.) Free 35mm 

filmstrip with manual The Sterling Silver on Your Table 

Name Title od 
(please print 

School -- - 

Street wal 

City Zone State — 








Vacuum Can Company 


| AerVoiD Vacuum Insulated Hot Food Carriers 


Portable, vacuum insulated, all 
stainless steel hot food carriers for 
transporting and servicing hot foods 
it distant points from CENTRAL 


food in each carrier, or with food 
pan assembly to carry 2, 3 or 4 hot 
foods to each carrier, each in its own 
separate food pan. High vacuum in- 





sulation keeps hot foods hot for 
hours, awaiting service. 


KITCHENS, indoors or outdoors. 
Four standard sizes to carry one hot 













‘ Vacuum Can Company (51) PHE 9-55 


! 19 So, Hoyne Ave., Chicage 12, Ill. 
‘ 

: Please send illustrated circular 
' . 

' AerVoiD Vacuum Hot 
operations and save money 


schools are using 
lunch 


‘Group A” showing how 


Insulated Food Carriers to expedite school 


Name 

School 

Street Address 

City Lom State 





Vernon Kilns 


Entertaining Table Ideas 

Published by Vernon Kilns. An interesting, instructive table-setting book 
inluding—30 novel table arrangements for weddings, showers, teen parties, 
holidays, birthdays, 14 photographs in full color. Suggestions for planning 
dinnerware purchases—Photographs showing the steps in the manufacture of 
fine earthenware at Vernon Kilns of California. 
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Vernon Kilns (74) PHE 9-55 


2310 E. S2nd St., Los Angeles 58, California 


Please send copies of your attractive, colorful book, Extertaining Table 


Ideas, @ 20c a copy 


Name 
School 


(please print) 


Cash or check enclosed $ 


: 
Address 
; 


' City 


































Take a tour of the 

world of recipes through 
these color films offered 
free by Association Films 


Asse 
The 


‘round 
Tre 
makin 


Fies 
using 


Fes! 





Films on free loan for 

home economics teachers and 
students, The list offered 
includes many hints and 


Octe 
i ing ha 
Hea. 


Asso 


Bac! 
-Wal 
mins. 





helps for homemaking. it hom 
Assor 

Secc 

Health and hygiene hints _ 
Ou 


on free color films 

from Association Films, Inc. 
For use throughout 

the year in your classroom 


vention 
It's 


tional | 
Bath 


—— 





The Chas. A. Bennett Company 
offers free examination 

of their many textbooks for 
home economics teachers, 
together with a free catalog 

of their book list. 


Chas. 


Text bi 
x J 
wonder 


gteat fa 
a>] 


New ar 
teachin, 
. 


improv 
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This very popular modern cook book 
is now offered to Home Economists 
who read Practical at a substantial 
reduction from the list price, Use 


_ 


Bette 
New € 
Special 
The 
Cook | 


bigger 
been. ’ 





it for yourself, or use it for your Grefull 
class orders. ind fo 
Your Cc 

PRACTICAL HOME ECONOMICS ASCE 








Association Films, Inc. 


The Magic Shelf—Soup specialties 
‘round the clock. 22 mins. 

Treasures for the Making — Jelly- 
making in class and kitchen. 20 mins. 

Fiesta—Dinners, desserts, delicacies 
using evaporated milk. 81 mins. 
Festival of Cheese Recipes-—Cheese 


in a variety of dishes. 20 mins. 
Let’s Tale Turkey — Turkey treats 
the year ‘round. 20 mins. 
Rice for Moderns —Rice for the 
world’s dining tables. 6 mins. 
FREE! (except for postage). 





+ 


Association Films, Inc. 


Background for Home Decoration 
—Wallpaper for color harmony. 22 
mins. 

Octopus in the House—Home wir- 
ing hazards, 28 mins. 

Heads Up for Beauty—Hair styling 
at home. 23 mins. 





Romance of Silver Design—Silver 
designs through the ages. 12 mins. 

Beauty by the Yard—Creating fine 
floorings. 20 mins. 

A Diamond is Forever—A marvelous 
story about the diamond. 25 mins. 

FREE! (except for postage). 





Association Films, Inc. 


Second Sight Sam — Why family 
health insurance? 5 mins. 

How to Catch a Cold—Cold pre- 
vention do’s and don'ts. 10 mins. 
Its All in Knowing How—Nutri- 
tional topics for teens. 131/. mins. 
Bathing Time for Baby—Table-tub 





techniques. 13 mins. 

The Clean Look—Secrets of natural 
beauty. 25 mins 

A Matter of Time 
heart. 141, 


FREE! (except for postage). 


All about the 





mins. 





- | 


Textbooks and Filmstri ps 


teaching 
¢. Free Personality Check List 
improving their personality 


— 


Chas. A. Bennett Company, Inc. 


a. Free examination of textbooks—including the sensational new Dress, 
wonderful new revision of Homemaking for Teen-Agers and the reissue of the 
gteat favorite, Accessories of Dress. See our advertisement, page 91 for other titles. 

b. Free copy of New 1955-56 Home Economics Catalog with descriptions of 
ttw and widely accepted books particularly well adapted to home economics 


a definite aid to teen-agers in checking and 





etter Homes and Gardens 
New Cook Book 


The Better Homes & Gardens Neu 
Cook Book is now available to you, 
bigger and better than it ever has 
ben. The latest 
Grefully economy 
itd food costs kept in mind. Get 


recipes have been 


worked out with 


Your copy without fail at this special 





ics ASCHOLASTIC MAGAZINE ¢ 


SEPTEMBER, 1955 


Special Price to Teachers and Home Economists 


economy price for teachers. The book 
retails at $3.95 everywhere, but you 
can have it for only $2.75. Just fill in 
page for 
special offer. Better Homes & Gardens, 
Des Moines 3 


your 


your this 


coupon on 


low a 
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Association Films, Inc. (46) PHE 9-55 
347 Madison Avenue, New York 17, N. Y. 
Please send following FREE LOAN films for 
your Ist and 2nd choice of dates.) 

The Magic Shelf, ist 
2nd .. - Fresta, 1st 2nd : Festival 


use on dates shown: (Mark 


the 
tne 


2nd : Treasure r the Making, 1st 


»f Cheese Recipes, 


a 2nd - Let’s Talk Tu ls 2nd ...., Rice for 
Moderns, 1st 2nd 
Name scn 
pleese print 
Address 
City Zone State 


Association Films, Inc. (47) PHE 9-5 
347 Madison Avenue, New York 17, N. Y. 
Please send the following FREE LOAN films for use on dates shown 


your Ist and 2nd choice of dates.) 


( Mark 


Background for Home Decoration, lst 2nd ; Octopus in the® 
H use, 1st 2nd . He wd Up for Beauty, ist 2nd > 
Romance of Silver Desig Ist 2nd Beauty by the Yard, 
Ist . 2nd - A Diamond Forever, 1st 2nd iil 
Name School 

piease prin 
Address 
City v4 State 


(48) PHE 9-55 


Association Films, Inc. 

347 Madison Avenue, New York 17, N. Y. 

Please send the following FREE LOAN films for use on 
Ist and 2nd choice of dates.) 


(Mark 


lates snown 


id, 1st 
- Bathing Time 


Second Sight Sam, 1st 2nd - How to Catch a C 
2nd : It’s All in Kn | 

for Baby, \st 2nd : The Clean Look, \st 2nd ‘ 
A Matter of Time, 1st 2nd 

Name Schx 

Address 
City 


Chas. A. Bennett Company, Inc. 
1205 Duroc Bidg., Peoria, Illinois 

Textbooks and Filmstrips 
a. [) Free exam 


Please send nation of book(s) circled: 1 23456789 10 


11 12 13 14 15 16 17 (see our id pg. 91 for titles and prices) b C) Free 
copy of new 1955-56 Home Econor Catalog. ¢ Free Personality Check List 


Name Title 


S« hool 


Address 

City ’ Sta 

Better Homes & Gardens (102) PHE 9-55 
218 Meredith Bidg., Des Moines 3, lowa 

Please send me copies Be Homes & Gardens New Cook Book 
@ $2.75 per copy. (Add 50¢ in Canada). OR Send me one copy tor Fre 
Inspection. I will rety it in ten day remit special teacher-price of $2.75 


Name 
School or Business 
Address 


City 














Lo 


























If you need extra money, 

just sell popular, latest 

style Christmas and All 

Occasion greeting cards, gift 

wrappings and stationery to 

TALL LUSTRE friends and neighbors. 

CHRISTMAS BOX , 

An assortment of naturai Mail coupon today for samples 


color, glossy photo ° 
cards In the new look and complete details. 


—different! 








Cheer fu 

435.00 I 

§0 Boxe. 
This is 


jpyour SF 
lash for 
your grouy 


pao. You 
ingle day 
nganizatic 
41,000 anc 











Attractive pinafores 
for students help to 
brighten the food 
laboratory. Available 
in blue, pink, green, 
yellow, lavender or 

\ white with check trim. 


Gillum 


Laborato: 
Color i 
jour attr. 





A selection of three useful home 
economics textbooks is being 

offered at a special school discount. 
Order now or send for them on approval. 





The lowa State College Press 

offers valuable books for 

home economics teachers and 
students on many diversified subjects, 
from weaving to writing! 





The low 


Contem 
proach 
waving a 


Weight 
® ind theori 
by nation: 


Jobnso» 
lwventory 
terest ir 

Unit M 











Five popular books, typical of 
those published by 

McKNIGHT & McKNIGHT, which 
can be ordered for 

examination 


PRACTICAL HOME ECONOMICS 


WeKnig 


General 
pletely re 
ag panels 


fr makis 
> $1.50. 
Weavin 


tttation 
itticles cai 
&8y-to-bu. 

Unders, 





ASCHO 









Cheerful Card Company 


435.00 Extra Money Can Be Yours For Selling Only 
§9 Boxes of our 300 Christmas Card Line 


This is an ideal way to raise money 
pyour spare time. Whether you need 
wh for class activities, equipment, 
jour group or yourself—try this simple 
pan, You can even sell 50 boxes in a 
single day. Last year some folks and 
mpanizations made $250, $500, up to 
(1,000 and more this way. You or your 


group can do this, too. Cheerful sends 
you actual samples and a FREE full 
color catalog that win you big, profit- 
able orders all year ‘round—simply by 
showing them to folks you know. Just 
fill in your name and address on the 
coupon—and mail it at once. You will 
receive everything you need to start. 


' Cheerful Card Company (19) PHE 9-55 
Dept. 218, White Plains, New York 


Please rush me free samples of Personalized Christmas 
















Cards and other leading boxes on approval. Also send 
full details of your easy money-making plan 
& 





(See advertisement on page 74 of this issue , nan 
VELVET ANGELS 
. CHRISTMAS ASSORTMENT 
Name Heort- worming cords 
reuse featuring the cvtes? 
School or Organization — ae 
Address SHOW IT! SELL IT! 
POCKET 
City wove senneanns SEE CASH PROFITS! 





Gilum Book Co. 


laboratory Uniforms in Gay Colors! 
Color in the Kitchen! Live up to 
ur attractive laboratory by using 
ching colored pinafores. We are 
‘sing for the first time a wide 
woice of pastel colors, or all white, 

« white with color trim. Make your 
xhool kitchen Look Like Home! 






Other Styles to Choose From: We 
also have a complete list of laboratory 
uniforms other than the pinafore— 
With Good Quality Material; Good 
Workmanship; Reasonable Prices; 
Immediate Delivery! 












Gillum Book Co. (96) PHE 9-55 


404 Woodland, Kansas City 6, Mo. 



















).. C. Heath and Company: H 


a. Adventuring in Home Living, 
Bok 1, by Hatcher and Andrews 
(described on page 22). 

b. Foods, Their Nutritive, Economic, 
ad Social Values, 2nd ed., by Harris 
iad Henderson. A thorough coverage 
foods, including: up-to-date bibli- 
wraphies, research on foil cookery of 
pultry, nutrition research, freezing of 
fwods, up-to-date chart of can sizes, new 


ome Economics Textbooks 


data on government meat grading, new 


recipes, information on electric cook- 


ing appliances 


c. Clothes with Character, Rev., by 


Craig and Rush. Emphasizes the care 
of clothes; features family spending, 
clothing budgets, new textiles, latest 


federal regulations regarding textile 
labeling, new laundry supplies and 
methods. 





The lowa State College Press 


Contemporary Handweaving—a new 
Mproach that emphasizes creative 
waving and problem solutions. 

Weight Control—up-to-date findings 
id theories on this important subject 
national authorities. 

Johnson Home Economics Interest 
nentory—measures college students’ 
terest in 14 home economics fields. 
Unit Method of Sewing—clear direc- 





something delightfully 
every festive occasion where food is 


tions for latest sewing techniques have 
made this a best seller. 


What To Cook for Company — 


different for 


served, 


How To Write for Homemakers— 


practical and stimulating for both the 
experienced and beginning writer. For 
further description, see ad., pg. 94 





McKnight & McKnight 


General Leathercraft, 
pletely rewritten; numerous new carv- 
ag panels by Ken Griffin. Instructions 
ft making over 35 useful articles 
41.50, 

Weaving Handcraft, a picture pres- 
‘tation of 15 simple ways useful 
itticles can be woven with inexpensive, 
&sy-to-build tools. $1.25. 

Understanding Ourselves discusses 


now com- | 


people 


specific ‘how-to’ 
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sersonality and how to improve it. 


How to be more effective and success- 


ful. $.70 


As Others Like You is an interesting 


easy-to-read discussion of selected eti- 
quette and social customs for young 


Numerous drawings. $1.50. 
Everyday Grooming gives simple, 


instructions for keep- 


ing oneself smart and modish, $2.75. 


























Please send: The new 1954-55 catalogue showing a complete list of your 
laboratory uniforms. This catalog also contains a long list of home economics 
teaching aids for good teaching 
Name 
School 
City . Zone State 
D. C. Heath and Company (45) PHE 9-55 
I am interested in the following items 
Hatcher and Andrews: Adventuring in Home Living, Book $3.80 
Harris and Henderson: Food [heir Nutritive, Economic, and Social 
Values, 2na ed —$4 VOU 
; Craig and Rush: Clothes with Character, Rev.—$2.80 
( ) Bill me at school discount. ( ) Send on approval (Bill will be can 
celled when 10 or more copies are purchased. ) 
Name SCHOK 
Street 
City Zone State 


' The lowa State College Press (36) PHE 9-55 


Press Bidg., Ames, lowa 


Please send for 30 days’ examination. I will reqit purch 


ase price plus postage, 
or return books in good condition 
Please send me the following books PREPAID, for which I enclose $ 
(1) Contemporary Handweaving, $7.50 $2 | Jobuson 
Home Economics Interest Inve ry, Sample set, $1.25. [) Unu Metbod of 
Sewing, $1.75. FE What To Cook r Company Write for 
Homemakers, $3.50 
Name 
Address 
City aad State 


Wetgbs Coxtro! 50 


McKnight & McKnight (33) PHE 9-55 


Market & Center Sts., Bloomington, lilinois 

val as advertised ia 
($1.2 

($1.50); Tess 


Please send me the following books on appr 
($1.50) Weavs 
0); 1; Otbers Like 


Package of 25 


() General Leatbercrafi 
sianding Ourselves 
Usage | ] (10¢ each) 


($ 


(> 
Name 
School 


Address 






City 
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